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©THE  FOURTH  ESTATE 


TheBest 

Gannett 


“‘The  system  beats  revenge,’  a 
Gloucester  County  lawyer  says  of  the 
New  Jersey  Municipal  courts,  ‘but  not  by 
much!’ 

“Nearly  half  of  the  lawyers  who  prac¬ 
tice  in  the  municipal  courts  of  the  state 
are  convinced  that  the  quality  of  justice 
they’ve  seen  there  is  not  good,  a  com¬ 
prehensive  survey  by  the  Courier-Post 
has  revealed." 

Staff  reporters  from  South  Jersey’s 
Courier-Post  ,  a  Gannett  newspaper, 
made  an  exhaustive  study  of  every  mu¬ 
nicipal  court  in  the  area.  They  questioned 
lawyers,  judges  and  participants  in¬ 
volved  in  court  proceedings;  devised  a 
‘‘grade  card’’  rating  for  each  of  the 
judges:  wrote  and  edited  this  avalanche 
of  information  in  a  highly  readable  way. 

The  series  won  the  top  monthly  “Well- 
Done”  award  in  The  Best  of  Gannett 


competition.  Even  more  impressive,  how¬ 
ever,  is  the  public  response:  The  chief 
justice  of  New  Jersey  directed  all  munici¬ 
pal  judges  in  the  state  to  read  and  heed 
the  series:  high  schools  requested  re¬ 
prints  for  classroom  use;  and  the  New 
Jersey  Law  Journal,  in  an  editorial,  called 
it  “a  monumentally  interesting  contribu¬ 
tion  for  the  improvement  of  Jersey  Jus¬ 
tice.” 

Best  of  all  for  South  Jersey  residents 
was  the  Courier-Post  follow-up  that 
found  improvements  in  the  administration 
of  justice  and  in  the  attitudes  of  certain 
judges. 

That  kind  of  community  service  is  an¬ 
other  example  of  the  total  newspaper  ef¬ 
fort  for  excellence  that  brings  pride  to 
Gannett,  honors  to  its  newspapers  and 
satisfaction  to  their  readers. 


Gannett 


A  World  Of  Differer)t  Newspapers 


I 
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San  Anl^io  Light 

FIRST  IN  TEXAS  COMMUNITY  SERVICE 

SAN  ANTONIO'S  LEADING  NEWSPAPER,  DAILY 
AND  SUNDAY,  FOR  MORE  THAN  25  YEARS. 


8:00  e  GOOD  TIMES  CMKTIT 

An  elderly  neighbor  comes  to  din-  ^  Mw^  I  11^  ■ 

ner  and  brings  a  main  course  which 

the  Evans  family  assumes  is  made  T^.T  W  T 

^ompet^od  (R)  IN  T  V  LISTINGS 

"Something  Worth  Dying  For"  Part  II.  Reed 
is  awarded  the  Medal  of  Valor  by  Los  Angeles 
Police  Chief  Ed  Davis  (playing  himself).  Back  on 
the  job  after  recovering  from  his  wounds,  Malloy 
learns  that  Reed  is  considering  taking  a  desk  job. 

(R) 

O  HAPPY  DAYS 

"Richie's  Flipside"  Richie  becomes  a  teenage  disc 
jockey  and  irritates  his  friends  with  his  new  rock  and  roll 
image.  (R) 

8:28  O  BICENTENNIAL  MINUTES 
8:30  O  M*A*S*H 

Henry  has  a  difficult  job  ~  finding  three  volunteers  to  go  to  work 
at  a  medical  aid  station  currently  under  enemy  fire.  (R) 

O  NBC  WORLD  PREMIERE  MOVIE 

"The  Imposter"  Paul  Hecht,  Nancy  Kelly.  An  ex-army  intelligence  of¬ 
ficer  accepts  $5,000  to  impersonate  a  man  targeted  for  assassination 
and ,  as  a  result,  becomes  involved  in  a  conspiracy  to  loot  a  land  develop¬ 
ment  company. 

o  TUESDAY  MOVIE  OF  THE  WEEK 

"Isn't  It  Shocking"  Alan  Alda,  Louise  Lasser.  When  elderly  citizens  in  a 
sleepy  New  England  town  begin  to  die  mysteriously,  the  inexperienced  sheriff 
is  confronted  with  an  ingenious  killer  and  some  very  odd  goings-on. 

9:00  O  HAWAII  FIVE-O 

"Bomb,  Bomb,  Who's  Got  The  Bomb?"  Notes  threatening  the  life  of  the  State 
Senate  Crime  Committee  Chairman  bring  Steve  McGarrett  into  the  investigation. 

William  Windom  guest  stars.  (R) 

10:00  O  BARNABY  JONES 

"Doomed  Alibi"  Guest  star  Monte  Markham  plays  a  duel  role  as  a  small-time  disc  jockey 
and  a  fading  Western  star  who  uses  his  radio  look-a-like  to  provide  him  with  an  alibi  that 
permits  him  to  commit  murder.  (R) 

o  POLICE  STORY 

"Captain  Hook"  David  Birney  stars  as  a  handicapped  officer  in  this  drama  based  on  the  true  story 
of  a  Los  Angeles  policeman's  struggle  to  continue  doing  field  duty  after  losing  his  hand  in  a  bomb 
explosion.  (R) 

o  MARCUS  WELBY.M.D. 

"The  266  Days"  Consuelo,  nurse-receptionist  to  Drs.  Welby  and  Kiley,  takes  a  brief  leave  of  absence  to 
head  the  obstetrical  care  team  for  pregnant  women  at  the  Family  Practice  Center  and  is  called  upon  to  de¬ 
liver  a  baby  amid  unexpected  circumstances.  (R) 

11:30  O  THE  CBS  LATE  MOVIE 

"10  Rillington  Place"  1971  Richard  Attenborough,  Judy  Geeson.  Constable  John  Reginald  Christie  lures  a  young 
girl  to  his  flat,  strangles  and  buries  her,  and  prepares  to  once  again  satisfy  his  obsession  for  killing.  Based  on  ac¬ 
tual  events  occurring  in  London  during  the  blackout  of  1 944. 

o  THE  TONIGHT  SHOW 
Guest  Host:  John  Denver. 

O  ABC  WIDE  WORLD  OF  ENTERTAINMENT 

Wide  World  Mystery:  "The  Book  of  Murder"  Fritz  Weaver,  Louise  Latham.  An  eccentric  author  invites  all  his  former 
wives  to  his  home  where  he  explains  that  they  are  all  being  blackmailed  in  his  new  book  and  the  gathering  quickly 
proves  fatal  to  the  author.  (R) 

(OTHER  POINT  SIZES,  FORMATS,  AND  TYPE  STYLES  AVAILABLE  UPON  REQUEST) 


TW  C®mpMl(D)g  SeirwSees  Me. 

'THE  LARGEST  PRODUCER  OF  TV  LISTINGS  IN  THE  COUNTRY' 


670  FRANKLIN  AVENUE 
NUTLEY,  NEW  JERSEY  07110 
(201)661-0700 


210  NORTH  PASS 
BURBANK,  CALIFORNIA  91 505 
(213)  843-3323 


Announcing... 

the  1977-78 

Editor  & 

Pubiisher 

Newspaper 

Promotion 

Awards 

Competition 

For  43  years,  newspaper  promotion,  pub¬ 
lic  relations  and  research  executives  have 
submitted  their  outstanding  efforts  in 
E&P’s  annual  promotion  contest.  The 
awards  have  added  to  the  prestige  and 
importance  of  promotion  and  the  promo¬ 
tion  executive  within  the  newspaper 
community.  The  exhibit  of  winners  and 
other  entries  at  the  INPA  conference  pro¬ 
vides  an  interchange  of  promotion  ideas 
and  techniques. 

This  year,  a  first  prize  and  certificates  of 
merit  will  be  awarded  in  12  classifications, 
and  in  five  circulation  categories.  Judging 
will  be  held  in  Houston,  ^xas,  and  San 
Francisco,  California.  "Winners  and  other 
entries  will  be  exhibited  at  the  INPA  Con¬ 
ference  in  Houston,  Tbxas,  May  30-June  2, 
1978.  Entries  must  carry  official  entry 
blanks,  available  from  Editor  &  Publisher, 
575  Lexington  Avenue,  New  York,  N.Y. 
10022,  or  from  INPA,  P.O.  Box  17422,  Dul¬ 
les  Airport,  Washin^on,  D.C.  20041. 

DEADLINE  FOR  ENTRIES: 

MARCH  24,1978 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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FEBRUARY 

9-11— Oregon  Newspaper  Publishers  Association,  Press-Editorial  confer¬ 
ence,  Valley  River  Inn,  Eugene,  Oregon. 

16-18— Inland  Daily  Press  Association,  Boca  Raton  Hotel  and  Club,  Boca 
Raton,  Florida. 

16-19— Howard  University's  7th  annual  communications  conference, 
Mayflower  Hotel,  Washington,  D.C. 

16- 19— California  Newspaper  Publishers  Association,  Hotel  Del 

Coronado,  San  Diego. 

17—  North  Carolina  Farm  Press,  Radio  and  TV  Institute  of  N.C.  Farm 
Writers  and  Broadcasters  Association.  Sheraton-Crabtree  Motor  Inn, 
Raleigh,  N.C. 

22-24— Suburban  Newspapers  of  America  Editorial  Seminar,  Hyatt  Re¬ 
gency.  Phoenix. 

22- 24— Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

23- 24— "Graphics  and  Design  of  the  Weekend  Newspaper,"  College  of 

Journalism  and  Communications.  University  of  Florida,  Gainesville. 

23- 25— Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 

more. 

24- 26— Alabama  Press  Association,  Kahler  Plaza  Hotel.  Birmingham. 

26- 28— Southern  Newspaper  Publishers  Association,  production  confer¬ 

ence,  Hyatt  Regency,  New  Orleans,  La. 

27- 28— New  England  Newspaper  Advertising  Executives  Association, 

Howard  Johnson  57  Motor  Inn,  Boston. 

27-March  2— Inter  American  Press  Association,  Hotel  President,  Cancun, 
Mexico. 

27-March  3— Pennsylvania  Press  Institute  Reporters  Training  Seminar, 
PNPA  Press  Center,  Harrisburg.  Pa. 

27-March  4— lnterrt9tional  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association  Marketing  Seminar,  Woodlands 
Inn,  Houston.  Texas. 

MARCH 

2- 5— Southern  Newspaper  Publishers  Association,  mid-winter  board/ 

committee  meetings.  The  Breakers.  Palm  Beach,  Florida. 

3- 4- Newspaper  Graphics  Seminar,  Western  Newspaper  Foundation, 

Arizona  State  University.  Tempe. 

5-7— New  York  State  Publishers  Association,  Marriott  Inn,  Syracuse. 
7-9— International  Press  Institute  General  Assembly.  Lakeside  Interna¬ 
tional  Hotel.  Canberra.  Australia. 

12-17— Penney-Missouri  Awards  Workshop,  University  of  Missouri,  Co¬ 
lumbia. 

15- 17— America'East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

17-18— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  3 
Conference.  Mobile,  Ala. 

17-19 — Northwest  Mechanical  Conference.  Kahler  Hotel,  Rochester, 
Minn. 

16- 18 — Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University,  San  Luis  Obispo. 
19-22— International  Newspaper  Promotion  Association  circulation 
promotion  seminar,  Hyatt  O'Hare,  Chicago. 

19-22— Southern  Newspaper  Publishers  Association  Foundation,  "News¬ 
paper  Research  and  How  to  Use  It.”  Harte-Hanks  Communications, 
Dallas. 

22-24— International  Circulation  Managers  Association,  circulation  semi¬ 
nar,  Virginia  Commonwealth  University,  Richmond. 

30- Aprll  1— Pennsylvania  Society  of  New^per  Editors,  Seminar  on  Re¬ 

porting  Crime,  William  Penn  Hotel,  Pittsburgh. 

31 - April  1— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  4 

Conference.  Akron,  Ohio. 

31-Aprll  1— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region 
12  Conference,  New  Orleans.  La. 

APRIL 

1- 2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

2- 4— Suburban  Newspapers  of  America,  circulation  conference,  Marriott 

Hotel.  Cleveland. 

5— New  England  Advertising  Research  Day.  Advertising  Research  Foun¬ 
dation,  Sheraton -Boston. 
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Howto 

make  a  businessman 

breakup. 


Giving  You  The  Business 

"  By  Bill  Rentirdu- 


“Business  Profile;  The  Angel  of  Death” 

In  the  corporate  networks  of  major 
American  businesses,  there  is  no  one  more 
feared  than  the  Anjtel  of  Death.  For  when  it 
becomes  time  ti>  separate  an  executive  from 
a  company,  it  is  the  Angel  t)f  Death  who  is 
summoned  to  wield  the  hatchet. 

Unfortunately.  I  had  my  own  run-in  with 
him  several  years  ago  and  never  quite  re¬ 
covered.  So  when  I  saw  him  the  other  day 
coming  out  of  the  A  &  P.  it  t(.x)k  all  my  cour¬ 
age  to  ask  him  if  we  could  talk  for  a  moment. 
I  explained  I  was  now  a  business  writer  but 
that  we  had  met  in  November  of  1972. 

"Oh.  yes."  he  said.  "1  remember.  ITT- 
Levitt  Homes  division.  You  were  director  of 
marketing.  1  never  forget  a  face."  he  siiid 
smiling. 

Noticing  he  had  left  the  store  empty- 
handed.  I  said  I  a.ssumed  he  had  just  done  a 
job  on  the  stt)re  manager. 

"You're  right.  Asa  matter  of  fact,  in  my 
15  years  in  this  business  this  A  &  P  caper  has 
turned  i  ut  to  be  one  of  my  biggest  projects." 

I  commented  th.at  I  was  aware  A  &  P 
had  been  having  some  prtiblems  but  that  my 
reason  for  approaching  him  was  to  find  out 
more  abt>ut  his  line  of  work.  I  asked  him  how 


he  had  gotten  his  start. 

"Well,  when  1  graduated  from  Yale  Di¬ 
vinity  Sch(H>l  in  1%.5.  they  had  just  prcv 
nounced  that  GcxJ  was  dead,  hence  no  jobs. 

I  could  see  that  the  economy  was  biximing. 
and  it  iKcurred  to  me  that  what  I  really 
needed  was  a  hasiness  degree.  So  1  enrolled 
in  the  Harvard  M.B.A.  program.  A  different 
kind  of  studying,  but  I  really  enjoyed  it  and 
did  quite  well.  At  graduation.  I  had  my  pick 
of  several  jobs.  Revlon  offered  me  a  healthy 
.salary  and  an  attractive  position  in  Person¬ 
nel.  With  my  divinity  training  it  seemed  the 
right  combination. 

"At  first  it  was  nxwtly  interviewing  and 
testing.  Then,  after  six  months  they  a.ssigned 
me  my  first  termination." 

"Were  you  afraid?"  1  asked. 

"Surprisingly,  quite  a  bit.  I  guess  becaase 
I  was  nervous.  1  handled  the  victim  st)  ss)fily 
and  with  so  much  compassit)n— a  style, 
which  I  might  add.  I  pioneered— that  he 
didn't  realize  until  that  evening  that  he  had 
been  fired. 

"My  K)s.s.  who  had  been  watching  from 
behind  a  twcvway  mirror  rushed  in  to  con¬ 
gratulate  me.  We  fxrth  realized  I  was  a 
'natural'.  A  rapid  series  of  hefty  promotions 
followed.  Why,  when  I  was  25.  I  was  firing 
senior  vice  presidents  more  than  twice  my 
age.  Towards  the  end  I  was  working  for  old 
man  Revlon  himself.  We  were  a  great  team. 
I  fired  his  executives  as  easily  as  he  hired 
them." 

“Is  that  when  you  joined  ITT'.'"  I  asked 
thinking  back. 

"Well,  of  course  I  didn't  knt)w  it  was 
going  to  be  ITT.  One  day  Harold  Geneen 
called  me,  personally.  One  of  his  senior 
people,  who.  incidentally,  I  had  terminated 
at  Revlon,  rect)mmended  me." 

"I  don't  understand.  After  all,  you  fired 
him.  Now  he  recommends  ytiu'.'" 

"Dx)k  at  it  this  way.  He  knew  it  wasn't 
anything  personal  on  my  part —a  lot  of  exec¬ 
utives  are  let  go  because  of  personality  ci>n- 
flicts.  because  their  special  talents  are  not 


needed  any  more,  or  because  the  company 
can  no  longer  afford  them.  And  he  was  able 
to  recognize  a  job  well  di>ne. 

"Anyway,  it  was  a  great  time  to  join  ITT. 
They  were  really  expanding.  Dozens  of  ac¬ 
quisitions  all  over  the  world.  And  all  tix) 
often  the  newly  acquired  company  would  be 
kxided  with  a  lot  of  dead  wtxxl.  They  sure 
kept  me  busy." 

"Well,  you  obviously  aren't  with  ITT 
anymore.  Why  did  you  leave'.'" 

"It  was  simply  time  U)  move  on.  It  cer¬ 
tainly  wasn't  the  money;  S2(X).(XX)  a  year  plus 
all  the  perks.  But  I  had  pul  in  my  apprentice¬ 
ship  and  it  was  time  to  fly  solo,  so  I  just  re¬ 
signed  and  formed  my  own  company.  Execu¬ 
tive  Action.  Inc.  My  reputation  was  even 
better  than  I  imagined  and  a  host  of  '5(X) 
companies'  retained  me  immediately." 

I  was  curious  to  know  who  else  was  on 
his  client  rt«ter. 

"Over  the  last  five  years  I've  worked 
with  Penn  Central,  W.T.  Grant,  several  of 
the  big  real  estate  trusts,  and  two  of  NASA's 
largest  suppliers.  But  currently  I  owe  most  of 
my  business  to  the  Japanese  government." 

"But  why  would  the  Japanese  govern¬ 
ment  hire  you?  I  thought  Japan's  companies 
take  a  rather  paternalistic  attitude  towards 
their  employees  which  includes  never  firing 
anytme?" 

"The  Japanese  government  didn't  hire 
me.  I've  been  retained  by  all  the  blue  chip 
American  companies  involved  in  industries 
such  as  TVs.  calculatt)rs.  steel,  automobiles 
and  textiles.  Just  last  December.  I  was  in 
Youngstown  cliwing  down  an  entire  steel 
mill.  In  one  aflemcxin.  I  terminated  seven 
VPs,  22  division  managers  and  finished  up  at 
5:25  p.m.  by  gelling  the  company  president." 

"Where  dt)  you  go  from  here?  Any  new 
clients  lined  up'.'" 

"1  guess  I  can  tell  you.  I  should  be  sign¬ 
ing  a  really  big  contract  with  Chrysler's 
K)ard  iorrK>rrow.  Then  the  day  after,  it's  on 
to  New  Yt)rk  for  a  big  assignment  at  NBC 
television." 


Introducing  the  first  syndicated  business  column  with  a  sense  of  humor. 

“Giving  You  The  Business." 

Even  when  the  market  plummets  and  the  interest  rate  soars,  "Giving  You  The  Business”  still  brings 
a  smile  to  an  executive's  face. 

More  important,  it  dramatically  increases  readership  of  your  business  page.  You’ll  find  that  people 
who  rarely  turn  to  the  financial  section  become  avid  fans  of  this  one  column. 

And  advertisers  who’ve  stayed  away  from  this  part  of  your  paper  will  be  surprised  by  the  results. 

Written  by  William  Regardie,  a  former  DPI  correspondent  and  currently  a  \Aibshington,  D.C. 
magazine  publisher,  “Giving  You  The  Business”  is  available  for  a  limited  time  on  a  trial  basis. 

The  column,  presently  being  syndicated,  is  sent  weekly  in  camera-ready  form. 

Please  direct  all  inquiries  to  Regardie  Publications,  8401  Connecticut  Avenue,  Chevy  Chase, 
Maryland  20015.  (301)  986-1330. 


Order  this  book  today! 
It  tells  how  to  win 


298  AWARDS  FOR 

JOURNALISM  .  .  . 

. . .  complete  with  deadlines 
and  entry  requirements 


fdttoT  &  Publisher 


1978 

]oumaUsm^l^ 

Awards 

Directory 


n..dun-..dar.^^i 


PRIZES 


.  AWARDS,  nuxjws'ws 


Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — ^are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1978  Awards  Directory  lists 
nearly  300  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to  water 
supply — ^foreign  relations  to  horse  racing,  and  one 
of  them  may  be  right  up  your  alley! 
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Newsbriefs _ 

Paul  E.  Steiger,  a  winner  of  both  the  Loeb  and  John  Han¬ 
cock  awards  for  Financial  writing,  has  been  appointed  Financial 
editor  of  the  Los  Angeles  Times,  a  new  post.  Steiger  will  be 
responsible  for  the  daily  section,  reporting  to  John  F.  Lawr¬ 
ence,  assistant  managing  editor  for  economic  affairs.  Steiger 
was  a  member  of  the  Times’  Washington  bureau,  specializ¬ 
ing  in  economics  and  finance.  He  joined  the  Times  in  1968 
from  the  Wall  Street  Journal. 

♦  *  * 

The  weekly  Madison  (Wise.)  Press  Connection  will  begin 
publishing  as  a  morning  daily  on  February  7.  The  strike 
paper,  started  shortly  after  5  unions  began  picketing  the 
Madison  Capital  Times,  Wi.sconsin  State  Journal  and  Madi¬ 
son  Newspapers  Inc.,  will  publish  on  a  Tuesday  through 
Saturday  schedule  with  a  print  run  of  12,000.  Ron  McCrea,  a 
striking  news  editor  from  the  Capital  Times,  is  editor. 
McCrea  is  considering  legal  action  if  AP  and  UPl  refuse  to 
serve  the  paper.  UPl  has  informed  the  paper  it  does  not 
service  strike  papers,  and  AP  has  not  answered  any  of 
McCrea’s  phone  calls.  In  the  meantime,  a  cable  tv  has  been 
installed  and  McCrea  says  reporters  will  take  notes  and 
rewrite  the  UPl  copy  that  appears  on  the  screen.  New  addi¬ 
tions  to  the  staff  include  a  full-time  business  manager  and  ad 
director,  plus  30  editorial  volunteers  (joining  30  striking 
Guild  members).  More  than  $60,000  worth  of  electronic 
typesetting  equipment  was  purchased  through  a  co-op 
formed  by  the  striking  printers  and  other  investors.  Single 
copies  will  sell  for  100.  All  subscriptions  will  be  mailed. 
McCrea  says  the  Post  Office  has  guaranteed  same  day  deliv¬ 
ery.  *  # 

A  group  of  investors,  whose  names  were  not  released,  will 
publish  a  new  daily  newspaper  in  the  Kitchener- Waterloo  area 
within  a  year.  A  news  release  from  Douglas  Hoch  Marketing 
Services  of  Kitchener,  representing  the  group,  said  the 
tabloid-sized  paper,  the  Daily  News,  will  be  printed  at  a 
$3-million  plant  to  be  built  in  Kitchener.  At  present,  the  only 
daily  newspaper  in  Kitchener  is  The  Record.  The  new  paper 
plans  to  serve  Kitchener,  Waterloo,  Cambridge  and  sur¬ 
rounding  areas  and  will  be  an  afternoon  paper.  There  are 
plans  for  home  delivery.  Douglas  Hoch,  president  of  the 
marketing  services  firm,  said  the  paper  will  be  a  division  of 
Newsday  Communications  Ltd.,  a  newly-incorporated  firm 
based  in  Kitchener.  Hoch  said  that  although  he  could  not 
give  the  names  of  the  investors  in  the  group,  the  land  and 
plant  would  be  owned  by  Kitchener  developer  Paul  Tuerr. 
The  newspaper  will  employ  120  people. 

9i(  sk 

Ugly  weather  hid  the  sun  here  December  17  so  the  St. 
Petersburg  Evening  Independent  was  free  at  newsstands  and 
from  vendors.  The  free  edition  was  the  262nd  time  the  Inde¬ 
pendent  has  honored  former  publisher  Major  Lew  B. 
Brown’s  world-famous  Sunshine  Offer.  The  free  paper  is 
based  on  an  adaptation  of  that  offer  which  began  in  1910 
when  Brown  boasted  St.  Petersburg  was  the  sunshine  capital 
of  the  country.  When  the  sun  didn’t  shine  in  downtown  St. 
Petersburg,  Brown  gave  the  paper  away.  Average  number  of 
free  editions  has  been  3-9  a  year,  supporting  this  city’s  claim 
to  being  “Sunshine  City’’  of  the  nation. 

*  *  * 

Chicago  television  and  radio  newscasts  aired  rumors  last 
Wednesday,  indicating  that  theChicago  Daily  News  would  fold 
before  the  end  of  February.  As  of  Thursday,  editor-in-chief 
James  Hoge’s  only  statement  before  E&P’s  presstime  came 
in  a  form  of  a  memo  posted  in  the  newsroom;  “For  some 
time  now  we  have  declined  to  comment  on  recurring  rumors 
concerning  the  Daily  News.  At  this  time,  no  fresh  decision 
requiring  public  discussion  has  been  reached.”  Publisher 
Marshall  Field  could  not  be  reached  for  comment.  Neither 
editions  of  the  the  Daily  News  or  Sun-Times  on  Thursday 
made  reference  to  the  possible  closing  of  the  paper. 
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Harris  and  other  surveys 

Some  people  have  taken  the  results  of  the  recent  Harris 
Survey  (E&P,  Jan,  21,  page  33)  as  showing  journalists 
(editors  and  reporters)  are  out  of  tune  with  the  interests  of 
their  readers.  For  instance,  it  found  that  whereas  75%  of 
editors  polled  think  the  public  is  very  interested  in  sports 
news  only  35%  of  the  people  express  such  interest. 

Citation  of  that  one  statistic  is  a  misinterpretation  of  what 
the  Harris  Survey  actually  revealed.  The  results  em¬ 
phasized  the  public  is  interest  in  news,  all  kinds  of  news: 
(i0%  have  a  high  interest  in  national  affairs;  62%^  in  state 
news;  67%  in  energy  coverage;  41%  in  world  affairs;  42%  in 
government  and  politics. 

That  is  exactly  what  the  most  recent  study  by  the  News¬ 
paper  Advertising  Bureau,  sponsored  by  the  Newsprint  In¬ 
formation  Committee  (E&P,  Oct.  29,  page  7),  shows.  The 
principal  conclusion  from  that  study,  “How  the  Public  Gets 
Its  News,”  is  that  most  people  want  and  expect  news  in  their 
newspapers.  Perhaps  some  editors  are  not  giving  their  read¬ 
ers  a  large  enough  budget  of  international,  national,  state 
and  local  news,  and  are  over-emphasizing  sports,  but  the 
NAB  study  shows  the  balance  is  pretty  good. 

An  analysis  of  newspaper  content  by  percentage  of  arti¬ 
cles  in  the  NAB  study  shows  22%  devoted  to  local,  state, 
national  and  international  news;  17%  to  “other”  general 
news;  9%  to  crime,  accidents,  etc.;  7%  to  business;  8%  to 
educational,  social,  food,  home,  fashion;  and  14%  to  sports. 

Newspaper  editors  will  be  wise  to  analyze  the  results  of 
the  Harris  Survey  along  with  the  results  of  the  NAB  study 
in  relation  to  the  percentages  they  allocate  in  their  own 
news  holes  for  various  categories  of  news. 

It  seems  to  be  just  about  unanimous  that  the  public  is 
interested  in  news.  The  smart  editors  will  deliver  it. 

Newsprint  usage 

As  a  barometer  of  the  economic  status  of  the  newspaper 
business,  the  annual  newsprint  consumption  figxires  reflect 
a  healthy  picture.  Estimated  total  consumption  in  1977  of 
10,222,000  tons  was  exceeded  only  in  the  years  1972  and 
1973. 

The  6.4%  increase  for  last  year  over  1976  is  significant  in 
the  relative  shares  played  by  advertising  and  circulation. 
Experts  tell  us  (E&P,  Jan.  7,  page  4)  that  of  the  11.8%'  in¬ 
crease  in  newspaper  advertising  dollar  volume  last  year 
20%  of  that  growth,  or  between  2  and  3%,  was  due  to  an 
increase  in  linage  volume.  This  means  that  another  2  to  3%', 
or  more,  of  the  newsprint  consumption  increase  is  attribut¬ 
able  to  more  news  pages  and/or  more  circulation  volume. 

Knowing  the  proclivity  of  publishers  to  keep  an  advertis¬ 
ing-news  ratio  of  60-40  or  better  it  is  a  safe  guess  that  the 
increase  in  total  number  of  copies  sold  by  daily  newspapers 
last  year  will  average  above  1%. 
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FEEDHACK 


By  Vic  Cantone 


YOURTHREE  MlMUTES  ARE  UP.  DEpOSlT^4.4  MILLION, PLEASE 


Letters 


LOCKER  ROOMS 

1  assume  that  your  head  writer  was 
being  figurative  in  stating  that  Rupp  was 
“booted  out”  of  the  Denver  Broncos’ 
dressing  room.  Too  bad;  justice  would 
have  been  better  served  if  the  use  of  the 
term  had  been  literal. 

Women  have  a  great  many  legitimate 
and  long-overdue  claims  to  get  settled  in 
the  area  of  equal  rights,  but  entre  to  a 
place  used  by  men  to  change  clothes, 
shower  and  go  to  the  toilet  should  not  be 
one  of  them. 

Rupp  and  the  other  women  journalists 
who  yell  “discrimination!”  when  a 
coach  points  to  the  Men  Only  sign  seem 
to  have  the  attitude  that  their  right  to  go 
wherever  their  male  colleagues  go  trans¬ 
cends  the  much  more  basic  right  of  an 
individual  to  keep  from  exposing  his 
naked  body  to  the  opposite  sex.  Profes¬ 
sional  athletes  are  not  animals  who  may 
be  displayed,  for  whatever  reason,  to 
anyone  who  has  the  right  ticket. 
Moreover,  it  seems  to  me  that  the 
player's  obligation  to  perform,  dressed 
or  otherwise,  ends  when  he  leaves  the 
field  or  court. 

Those  who  are  in  a  dither  contend  that 
denial  of  locker  room  access  keeps  them 
from  getting  the  quotable  quotes  etc.  that 
are  supposed  to  abound  in  the  atmo¬ 
sphere  of  exhilaration  or  despair  that 
reigns  in  the  moments  immediately  fol¬ 
lowing  a  game.  Perhaps  so,  but  a  com¬ 
petent  reporter  has  many  other  ways  of 
getting  to  a  player;  maybe  what  the 
protesters  should  be  pressuring  for  is  a 
post-game  press  conference  in  which  the 
press  can  do  its  job  without  invading  the 
players'  right  to  privacy.  The  quotes 
might  even  be  better  if  the  player  could 
concentrate  on  his  impressions  of  the 
game  just  played  instead  of  having  to 
keep  part  of  his  mind  on  keeping  his 
towel  from  falling  down. 

The  suspicion  held  by  some  of  us  that 
the  “because-it-is-there”  motive  plays  a 
part  in  this  campaign  to  bust  down 
another  door  received  some  support,  1 
think,  in  the  apparent  reason  for  Ms. 
Rupp’s  having  inserted  herself  into  a 
situation  where  she  was  sent  packing. 
Editor  &  Publisher,  whose  press  card 
she  used,  does  not  cover  sports  of  the 
kind  that  would  include  locker  room  in¬ 
terviews.  It  obviously  was  set  up,  and 
your  reporter  should  not  be  shocked  if 
her  smart-ass  foray  resulted  in  the  lewd 
proposal  she  overheard.  Lady,  if  you’re 
going  to  hang  around  men’s  locker 
rooms,  you  ain’t  heard  nothin’  yet. 

The  point  that  male  reporters  must  be 
allowed  in  women’s  locker  rooms  if  the 
men  sports  writers  win  their  campaign  is 
well-taken.  I  cannot  see  that  happening 
in  our  society,  not  for  a  minute,  and  1 
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submit  that  the  prospect  when  applied  to 
men  should  be  no  less  repugnant  to  so¬ 
cial  mores. 

The  issue  is  not  press  freedom,  but 
human  decency,  dignity  and  an  indi¬ 
vidual  right  us  fundamental  as  any  in  the 
civili/ed  world. 

L.  James  Binder 

(Binder  is  editor-in-chief  of  Army.) 

*  ♦  * 

Carla  Marie  Rupp  (K&F.  Jan  2 1 )  wants 
herself  and  other  female  reporters  admit¬ 
ted  to  male  athletes’  locker  rooms. 

If  she  gets  her  way,  then  male  report¬ 
ers  will  have  to  be  let  into  female 
athletes’  locker  rooms,  too.  And  hordes 
of  young  men  will  discover  in  themselves 
a  passion  for  journalism. 

Journalism  schools  are  already  too 
full.  Lay  off,  won’t  you.  Miss  Rupp? 

Donald  M.  Williams 

(Williams  is  an  associate  professor  of 
Journalism  at  Baylor  University.) 

9|c  »(( 

Re  your  lead  article  in  the  (Jan.  21, 
E«&P)  by  Carla  Marie  Rupp  concerning 
her  being  bounced  bodily  from  the  Bron¬ 
cos’  locker  room  at  the  Super  Bowl,  1 
say,  “Three  Cheers!” 

Women  do  not  belong  in  men’s  locker 
rooms,  and  vice  versa.  It  is  just  such 
nonsense  as  this  which  will  do  the 
feminist  movement  more  harm  than  good 
and  will  convince  people  that  ERA  is  an 
ERROR. 

I  am  not  opposed  to  women  covering 
sports,  but  if  they  are  going  to  cover 
male  team  sports,  other  arrangements 
should  be  made  for  them  to  interview 
players  than  in  men’s  rooms,  locker 
rooms  and  dressing  rooms. 

Newspapers  and  magazines  should  be 
in  the  forefront  to  preserve  and  protect 
the  highest  morality  and  rights  of  pri¬ 
vacy.  A  separate  room  for  reporters 
should  be  made  available,  or,  if  the 
locker  rooms  are  to  be  used,  a  separate 


period  of  time,  say  before  or  after  the 
team  showers  or  changes  clothes.  But 
under  no  circumstances  should  women 
be  permitted  into  locker  rooms  when 
men  want  to  undress. 

Rupp  may  have  the  same  press  creden¬ 
tials  as  the  other  reporters  who  were  let 
in,  but  she  does  not  have  the  same  sex 
credentials. 

I  know  that  chivalry  is  long  since  dead 
but  it  would  be  sad  indeed  if  the  obit 
were  written  on  modesty. 

Al  Goodman 

Harrisburg,  Pa. 

My  reaction  to  Carla  Rupp’s  removal 
from  Super  Bowl  dressing  rooms  is  eas¬ 
ily  summed  up;  A  basic  principal  of  re¬ 
porting  is  to  get  the  story,  not  become 
the  story.  A  good  reporter  plans  ahead 
for  expected  obstacles,  but  1  get  the  feel¬ 
ing  that  Carla  Rupp  was  hoping  for 
exactly  what  happened. 

Roy  McQueen 

(McQueen  is  publisher  of  Snyder  (Tex.) 
Daily  News. ) 


1  am  certain  that  other  male  jour¬ 
nalists,  trying  to  use  common  sense  and 
logic,  will  find  the  suit  of  Melissa 
Ludtke,  as  reported  in  the  Jan.  14  E&P, 
rather  ludicrous.  Not  me.  1  can  hardly 
wait  to  be  admitted  to  the  dressing  room 
at  the  next  Miss  Rodeo  America 
Pageant. 

I  would  guess  that  my  publication  is 
too  far  afield  to  allow  me  to  be  admitted 
to  the  locker  room  at  the  next  Virginia 
Slims  tennis  tournament  or  the  Dinah 
Shore  women’s  golf  match.  Perhaps  I 
would  be  allowed  in  the  locker  room  of 
the  Dallas  Cowgirls. 

Allen  L,  Bird 
(Bird  is  editor  of  Horseman,  Houston, 
Texas.) 
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Why  do  we  call  Special  Features 
"special”?  Her^  the  answer. 


Special  Features  is  unique  among  major 
syndicators  because  our  overriding  objective  is 
to  search  out  and  offer  material  of  true  distinction 
and  significance  for  today’s  readers.  Case  in 
point:  Our  newest  series  consists  of  the  key 
parts  of  H.R.  Haldeman’s  bombshell  memoir, 
“The  Ends  of  Power”.  A  Book-of-the-Month  Club 
selection,  “The  Ends  of  Power”  has  been  spe¬ 
cially  edited  for  newspapers  by  Clifton  Daniel, 
former  Managing  Editor  of  The  New  York 
Times.  (Again,  another  reason  for  the  name 
“Special”.)  As  both  a  personal  and  political 
document  about  one  of  America’s  most  incredible  eras,  “The  Ends  of 
Power”  is  destined  to  make  news  headlines  around  the 
world  from  its  first  installment  on  Monday,  February  20th. 

In  the  words  of  Clifton  Daniel:  ''Although  I  was  chief 
of  the  Washington  Bureau  of  The  New  York  Times 
during  the  Watergate  scandal,  H.R.Haldeman's  book 
came  as  a  great  revelation  to  me.  It  is  full  of  things 
I  never  knew  till  now. . .  ” 


Special  Features^ 

The  New  York  Times  Syndication  Sales  Corporation 
655  Madison  Avenue,  New  York,  N.Y.  10021 


For  details  on  getting  this  exclusive  series  contact  Willard  Colston, 
Jesse  Levine  or  Carlos  Sandoval.  Call  collect:  (212)  371-1250. 

Telex:  WU  640198. 
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Every  Saturday  since  1884 

Publishers  set  priorities  for  INAE  admen 

James:  Sell  dailies  Cowles:  Take  lead 

as  national  medium  in  circulation  area 


New  York  News  publisher  W.  H.  “Tex"  James  proposed 
this  week  that  the  International  Newspaper  Advertising 
Executives  form  a  series  of  study  groups  on  newspapers  as  a 
national  medium,  with  the  overall  goal  to  pick  up  a  greater 
share  of  national  advertising  dollars. 

James  said  the  study  groups  should  address  themselves  to 
each  of  the  following  5  specific  areas:  (1)  the  network  con¬ 
cept;  (2)  rate  structures;  (3)  standardized  research;  (4)  stan¬ 
dardized  ad  sizes  and  locations  in  the  paper;  and  (5)  creative 
and  sales  testing. 

“These  are  5  high-priority  areas  in  which  INAE  as  an 
organization  can  help  newspapers  move  toward  getting  our 
rightful  share  of  that  $21.1  billion,”  James  told  ad  executives 
attending  the  INAE  convention  in  Atlanta. 

Discussing  the  network  concept,  James  said,  “There  is  a 
gap  in  our  ability  to  sell  national  advertising.  Agencies  are 
used  to  buying  television  through  networks.  If  we  could  sell 
newspapers  as  a  national  medium  through  a  network — of  the 
top  50,  or  100,  or  200,  or  even  all  newspaper  markets — we 
could  do  a  much  better  job  of  competing  with  tv.  How  can 
we  organize  this?”  he  asked. 

On  rate  structures,  James  said,  “Each  individual  paper 
should  examine  the  differential  between  its  retail  and  na¬ 
tional  rates  and  ask  itself  if  high-frequency  schedules  from 
national  advertisers  should  warrant  special  pricing  consider¬ 
ation.” 

In  the  area  of  standardized  research,  James  said  the  INAE 
could  develop  a  model  newspaper  audience  proposal — “one 
which  would  provide  the  target  audience  data  and  demo¬ 
graphic  breakouts  which  national  advertisers  and  their  agen¬ 
cies  want — and  provide  it  in  a  form  comparable  with  current 
tv  and  magazine  research.” 

On  standardized  ad  sizes  and  locations  in  the  paper,  James 
said,  “All  advertisers  seek  consistency.  In  addition  to  con¬ 
tinuing  to  work  for  uniform  page  sizes  and  column  widths, 
we  need  to  find  a  way  to  offer  standardized  ad  sizes  in 
modular  units,  starting  with  full  pages,  half  pages  and  quarter 
pages.” 

Finally,  on  creative  and  sales  testing,  James  said,  “The 
newspaper  industry  must  develop  effective  measurement  of 
ad  responses  by  size,  frequency,  location  in  the  paper  and 
different  creative  strategies. 

“We  should  be  able  to  come  up  with  specific,  workable 
methodologies  that  take  advantage  of  our  low  production 
costs,  great  flexibility  and  quick  response  time — 
methodologies  which  would  demonstrate  our  ability  to  get 
results  for  national  advertisers,”  James  said. 

“My  call  today  is  for  a  reappraisal  of  newspaper  strengths 
and  a  renewed  and  revitalized  effort  to  gain  our  fair  share  of 
the  national  advertising  market,”  James  said. 

“In  a  way,  agencies  are  actually  inviting  us  to  come  in  and 
take  part  of  that  business,”  he  said.  “That  is,  they  are 
inviting  us  if  we  can  meet  their  needs  .  .  .  and  meeting  the 
customer’s  need  is  the  basic  concept  of  marketing. 

“What  agency  people  who  control  most  national  ad  ex¬ 
penditures  want  from  us  is  not  unreasonable  .  .  .  but  it  is  not 
easy  to  provide.  However,  the  time  has  come  to  make  a 
start.” 


William  H.  Cowles,  president  and  publisher  of  the 
Spokane  (Wash.)  Spokesman-Review,  urged  advertising 
executives  to  “take  the  initiative”  in  starting  and  developing 
programs  that  build  newspaper  circulation  and  readership. 

Cowles,  who  is  also  vicechairman  of  the  Newspaper  Ad¬ 
vertising  Bureau  told  attendees  of  this  week’s  International 
Newspaper  Advertising  Executives  convention  that  no  one 
has  a  greater  stake  in  seeing  newspaper  circulation  rise  than 
the  ad  directors. 

Cowles  reported  that  there  are  now  more  than  2S5  commit¬ 
tees  representing  400  newspapers  operating  on  the  local  level 
in  support  of  the  Newspaper  Readership  Project  (launched  last 
year  by  16  national  newspaper  organizations,  including  INAE.) 

“1  think  your  professional  advertising  know-how,  your 
ideas  and  skills  as  experts  in  persuasion,  represent  an  impor¬ 
tant  resource  on  which  the  whole  industry  must  draw  in  our 
drive  for  more  readership,”  Cowles  told  the  assembled  ad¬ 
vertising  executives. 

He  noted  that  individual  newspapers  are  taking  a  variety 
of  approaches  in  setting  up  their  own  Readership  Commit¬ 
tees.  For  his  own  papers  in  Spokane,  the  promotion  manager 
chairs  the  committee  which  also  includes  the  managing 
editors,  the  circulation  director,  the  general  manager  and  the 
president  and  publisher.  At  the  Baltimore  San  the  general 
manager  heads  a  committee  made  up  of  executives  from 
advertising,  circulation,  news,  marketing  communication 
and  research.  In  Port  Arthur,  Texas,  the  executive  editor 
works  with  a  committee  which  also  includes  the  business 
manager  and  the  circulation  manager. 

Cowles  also  reviewed  the  activities  already  launched 
through  the  Newspaper  Readership  Project,  now  midway  in 
its  first  year  of  operation.  He  reported  that: 

•  The  Newspaper  Advertising  Bureau  has  developed 
promotional  ads  for  use  by  individual  newspapers.  These  are 
available  together  with  a  booklet  on  how  to  plan  and 
schedule  a  promotional  advertising  campaign.  The  first 
series  of  ads  builds  on  the  theme  that  the  newspaper  has 
something  for  everyone.  By  the  middle  of  1978,  there  will  be 
three  such  ad  campaigns. 

•  The  Readership  Project’s  promotion  committee  has 
begun  the  production  of  a  half-hour  documentary  film  tenta¬ 
tively  entitled.  “The  Indispensable  Newspaper.”  It  will  em¬ 
phasize  the  utility  of  the  newspaper  and  its  intimate  place  in 
people’s  lives.  Newspapers  will  be  able  to  show  it  to  schools, 
civic  groups,  plant  lours  and  television  audiences,  among 
others.  The  Baltimore  San  recently  produced  a  film, 
"First  Edition,"  which  deals  with  getting  out  a  daily  news¬ 
paper.  This  is  being  made  available  to  all  newspapers 
through  The  Readership  Project,  and  more  than  60  news¬ 
papers  are  already  showing  it. 

•  A  committee  of  the  Newspaper  Readership  Project  is 
working  to  develop  compatible  systems  for  computerized 
newspaper  subscriber  lists.  About  a  dozen  newspapers  al¬ 
ready  have  computerized  this  information  and  a  number  of 
others  are  considering  it.  These  systems  improve  the  quality 
of  subscriber  service,  enable  papers  to  target  sales  calls  to 
non-subscribers  and  are  an  essential  step  toward  the  even- 
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Retailer  says 
are  no  longer 

By  John  Consoli 

The  job  of  ad  directors  is  no  longer  to 
convince  retailers  that  newspapers  are 
the  best  advertising  medium,  Joel 
Goldberg,  board  chairman  of  Rich’s  de¬ 
partment  stores  told  an  INAE  audience. 

"We  need  you  (newspapers)  to  under¬ 
stand  the  implications  of  this  new  retail 
marketing.  We  need  you  to  determine 
the  crucial  part  you  can  play  in  this  new 
context,  he  told  ad  executives  in  atten¬ 
dance. 

“Your  opportunity  is  to  dedicate  your 
considerable  expertise  to  developing  in¬ 
novative  approaches  that  will  launch  the 
most  productive  phase  of  growth  in  the 
history  of  your  business,"  he  said. 

"Instead  of  concentrating  on  a  re¬ 
newed  effort  to  combat  tv  and  sell  more 
space,  1  would  recommend  that  you  at¬ 
tempt  to  gain  a  better  understanding  of 
the  marketing  process  that  stores  are 
adopting  and  then  apply  your  efforts  to 
developing  ways  that  will  permit  us  to 
accomplish  our  objectives. 

“We  can  no  longer  rely  on  the  good 
old  ‘item’  advertising  which  charac¬ 
terized  our  promotional  effort,’’ 
Goldberg  said.  "Instead,  we  must  move 
decisively  toward  strategic  marketing, 
rather  than  just  advertising.  Our  deci¬ 
sions  and  planning  are  being  dictated  by 
an  in-depth  analysis  of  what  needs  to  be 
done  in  order  to  get  more  business,  com¬ 
pete  more  effectively  and  increase  the 
results  of  our  efforts  and  the  return  on 
our  marketing  investments." 

Goldberg  said  an  example  of  the  impli¬ 
cations  of  the  challenges  his  chain  faces 
“is  the  fact  that  we  have  single  stores 
which  draw  most  of  their  business  from  a 
fairly  restricted  trading  area,  but  we 
spend  our  money  to  reach  the  entire 
market  because  there  are  no  suitable  al¬ 
ternatives  which  would  permit  us  to  con¬ 
centrate  on  each  store’s  trading  area. 

“There  are  times  when  the  only  way 
we  can  be  assured  of  reaching  our  target 
customers  is  by  using  a  combination  of 
methods,  such  as  direct  mail  and  news¬ 
paper  insertions.  This  often  leads  to 
costly  duplication.  We  would  like  a 
method  which  would  provide  for  the 
most  efficient  saturation  of  key  target 
areas,  with  a  minimum  of  duplication. 

“The  broadcast  industry,  in  my  opin¬ 
ion,  is  the  leader  in  the  ability  to  surface 
the  kind  of  demographic  information  that 
allows  for  intelligent  selective  market¬ 
ing,"  Goldberg  said.  “In  addition  to 
clear,  computerized  data  provided  by 
Neilsen,  arbitron  and  ARB,  we  have  ac¬ 
cess  to  broadcast  station  power  maps, 
indicating  exactly  how  and  where  in  our 
market  the  signal  is  beamed. 
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ad  salesmen 
necessary 

“Rich’s  own  computer  system  lets  us 
read  certain  of  our  existing  customers  on 
a  target  basis,"  he  said.  “Newspapers 
must  position  themselves  to  surface  real, 
simple,  actionable  information  we  can 
use.  We’re  talking  about  information 
that’s  not  self-serving  or  subjective,  but 
helps  us  make  the  right  decisions  for 
maximum  impact  and  efficiency.” 

Goldberg  also  talked  about  advertising 
clutter. 

“Newspapers  run  pages  and  pages  of 
clearance  advertising  in  January  and  July 
and  the  white  sale  catalogs  pour  out  of 
your  Sunday  editions  in  August,"  he 
said.  “Discount  and  department  store 
pre-prints  flood  the  households  of  your 
subscribers  each  week.  How  are  stores 
to  get  attention  and  distinguish  them¬ 
selves  in  all  this  clutter? 

“Catalogs  and  pre-prints  have  become 
the  principal  advertising  vehicles  of 
some  stores  because  of  a  relatively  high 
rate  of  productivity.  They  require  a  great 
amount  of  money,  however,  and  leave 
nothing  to  be  used  to  sustain  advertising 
exposure  during  a  week-long  promo¬ 
tional  event  or  a  six-week  home  sale. 
They  force  our  stores  into  one-shot  cam¬ 
paigns.  when  customer  shopping  pat¬ 
terns  indicate  a  need  for  maintaining  a 
continued  advertising  effort  over  time. 

“On  the  other  hand,  we  sometimes 
need  to  generate  a  great  deal  of  interest 
and  awareness  during  a  very  short  period 
of  time,  for  a  one-day  sale,  for  example, 
or  in  the  case  of  a  new  product  introduc¬ 
tion  where  our  objective  is  to  lead  the 
parade.  How  can  newspapers  better  con¬ 
tribute  to  the  sense  of  urgency  needed 
here,  or  develop  the  repetition  needed  to 
get  the  message  across,  or  quickly  attract 
the  attention  of  potential  customers  be¬ 
yond  the  old  solution  of  buying  more 
space,”  he  asked. 

“One  of  the  great  frustrations  we  at 
Rich’s  experience  is  the  inability  to 
evaluate  alternative  approaches  to  a 
marketing  problem  because  of  the  lack  of 
a  basis  on  which  to  make  objective  mea¬ 
surements  of  results,”  Goldberg  said. 
“We  need  good  standards  against  which 
to  compare  our  results.  We  need  an  ef¬ 
fective  way  to  measure  actual  advertis¬ 
ing  exposure  and  response.  In  order  to 
evaluate  and  maximize  productivity,  we 
need  a  research  capability  at  the  news¬ 
paper  level  that  works.  For  instance, 
starch  studies  can  be  valuable  indicators 
of  successful  marketing;  consideration 
should  be  given  to  increasing  support  for 
efforts  of  this  type. 

“Another  case  in  point  is  the  new 
“lifestyle  research’’  recently  im¬ 
plemented  by  a  New  York  organization, 
yet  so  far  only  a  handful  of  the  nation’s 


newspapers  have  recognized  the  need  for 
this  technique  of  pinpointing  retail  and 
newspaper  needs." 

Goldberg  said  stores  in  general  have 
moved  from  a  situation  where  95%  of 
their  ad  budgets  went  to  newspapers  “to 
the  frequent  case,  today,  where  news¬ 
papers  compete  with  broadcast  media 
and  direct  mail  for  stores’  ad  dollars.” 

“Your  job  now,”  he  told  newspaper 
ad  execs,  “is  to  understand  why  this 
trend  is  occurring  and  why  our  marketing 
needs  have  precipitated  this  trend. 

“Adaptability  and  flexibility  have 
been  the  key  words  at  Rich’s  during 
more  than  a  century  of  progress,’’ 
Goldberg  said.  “These  same  words  can 
apply  to  newspapers  as  you  plan  for  your 
future." 

Family  Weekly  honors 
tie-in  ad  leaders 

Family  Weekly,  the  Sunday  supple¬ 
ment  carried  in  330  newspapers,  honored 
eight  newspapers  during  activities  at  the 
International  Newspaper  Advertising 
Executives  convention  held  in  Atlanta. 

The  papers  honored — Canton  (Ohio) 
Repository;  Elgin  (111.)  Courier-News; 
Odessa  (Tex.)  American;  Wenatchee 
(Wash.)  World;  Saginaw  (Mich.)  News; 
Bedford  (Ind.)  Times-Maii;  Amarillo 
(Tex.)  Glohe-News;  and  Salina  (Kans.) 
Journal — were  leaders  in  Family  Week¬ 
ly’s  Tie-in  Retail  Incentive  Program,  a 
sales  promotion  activity  that  rewards 
newspaper  advertising  sales  people  who 
sell  ad  space  featuring  products  adver¬ 
tised  in  Family  Weekly,  and  run  in  the 
same  period  as  the  Family  Weekly  ads. 

CAM  seeks  to  bolster 
private  party  linage 

In  an  address  to  the  International 
Newspaper  Advertising  Executives,  Reg 
Hobson,  president  of  the  Association  of 
Newspaper  Classified  Advertising  Man¬ 
agers.  stated  that  slippages  in  private 
party  and  non-commercial  classified  ad¬ 
vertising  could  eventually  make  news¬ 
papers  second  rate  advertising  medium. 

“It’s  later  than  we  think,”  Hobson 
said.  “We  must  tailor  our  rate  cards  to 
meet  the  needs  of  the  little  man  because 
if  we  don’t,  he’ll  go  somewhere  else  (for 
his  classified  advertising);  he’ll  find 
something  else  that  works;  and  he’ll 
never  come  back.” 

Hobson  stated  that  private  party  ad¬ 
vertising  should  dominate  the  classified 
pages,  but  instead  accounts  for  only  26% 
of  ad  counts  in  newspapers  today. 

He  pointed  out  that  classified  ad  man¬ 
agers  are  now  fighting  shoppers,  week¬ 
lies,  free  circulation  papers,  and  bargain 
hunters  for  the  classified  ad  revenue,  and 
he  indicated  that  these  media  are  proving 
effective  for  classified  advertisers.  “You 
better  look  closely,”  Hobson  said,  “be¬ 
cause  they  get  results.” 
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Newspapers  get  82%  share 
of  discounters’  ad  budget 


Newspapers’  share  of  discount  store 
advertising  budgets  in  1977  was  81.89^, 
with  48.69f  of  this  coming  from  ROP  and 
33.2%  from  inserts,  according  to  a  sur¬ 
vey  recently  completed  by  the  News¬ 
paper  Advertising  Bureau. 

Bureau  vicepresident  Jim  Hollis  re¬ 
leased  the  highlights  of  the  survey  at  this 
week’s  INAE  meeting  in  Atlanta.  He 
said  newspapers’  total  share  of  discount 
store  ad  budgets  in  1978  is  projected  to 
be  81 .4%.  with  46.4%  coming  from  ROP 
and'  35%  from  inserts. 

“The  largest  percent  increase  in  the 
budget  was  that  of  shoppers  and  week¬ 
lies,  moving  from  4.4%  in  1977  to  5%  in 
1978,’’  according  to  Hollis. 

“Tv  in  1977  was  6.2%  and  is  budgeted 
at  5.9%  in  1978,”  he  said,  while  radio 
“will  increase  its  share  from  2.1%  to 


2.2%  and  direct  mail  will  go  from  4.7%  to 
4.9%.“ 

Hollis  said  all  other  advertising  will 
remain  at  6%  of  discounters'  budgets  in 
1978.  the  same  as  1977. 

Paperback  books  or  pocket  books  are 
the  fastest  growing  type  of  ad  insert 
available  to  newspapers  today  (E&P, 
Feb.  5,  1977),  according  to  Hollis.  “In 
1976  there  were  less  than  30  million  of 
these  printed,”  he  said.  “In  1977,  pocket 
books  topped  the  KM)  million  mark  and 
printers  estimate  1978  will  be  in  the  175 
to  200  million  category. 

“Our  survey  shows  that  the  average 
discounter  last  year  used  3.08  pocket 
books  and  anticipates  using  3.27  books  in 
1978.  Most  of  this  growth  will  come  from 
new  discounters  using  this  form  of  adver¬ 
tising.” 


Discounters  using  the  paperbacks  as 
an  ad  tool  were  interviewed  by  E&P  in 
February  of  1977  and  some  said  they 
would  distribute  them  through  news¬ 
papers  rather  than  direct  mail  if  the 
newspapers  accepted  them.  Many  news¬ 
papers  who  tried  to  distribute  them  ran 
into  problems  inserting  them  and  some 
cited  problems  carriers  had  in  distribu¬ 
ting  them. 

Target,  a  division  of  Dayton  Hudson, 
has  been  distributing  its  paperback  book 
in  its  Oklahoma  City/Norman  market  for 
about  three  years  in  the  Oklahoma  City 
Oklahoman. 

Hollis  said  the  average  store  in  the 
survey  has  volume  exceeding  S5.2  mil¬ 
lion  and  spends  2.37%  of  sales  on  adver¬ 
tising  each  year. 

“The  chains  who  returned  our  ques¬ 
tionnaire  represent  more  than  one-half  of 
the  total  volume  and  profit  of  the  indus¬ 
try.  with  a  total  volume  of  $20.6  billion, 
representing  3945  stores  with  advertising 
budgets  in  excess  of  $488  million  dol¬ 
lars.”  Hollis  said. 


Dealers  found 
unhappy  with 
co-op  ad  plans 

Most  of  the  nearly  200  manufacturers 
called  on  by  the  Newspaper  Advertising 
Bureau  last  year  said  they  were  not  satis¬ 
fied  with  dealer  use  of  co-op  dollars  and 
felt  better  co-op  marketing  plans  were 
necessary  to  accomplish  projected  sales 
goals,  according  to  bureau  vicepresident 
Jim  Hennessey. 

Hennessey  told  an  audience  of  INAE 
executives  that  although  this  means  a 
tremendous  opportunity  exists  for  news¬ 
papers  to  pick  up  more  co-op  dollars,  it 
does  not  mean  it  will  happen  automati¬ 
cally  and  with  no  effort  from  the  news¬ 
papers  themselves. 

“In  years  gone  by,  daily  newspapers 
could  safely  assume  that  90  to  95%  of  the 
manufacturer’s  co-op  dollars  would  au¬ 
tomatically  funnel  into  their  ad  pages  via 
the  local  advertising  of  their  retail  ac¬ 
counts,”  he  said. 

“Co-op  marketing  strategies  of  con¬ 
sumer  product  manufacturers  have 
changed  over  the  past  five  years,”  he 
said.  “Competitive  media  are  now  aware 
of  revenue  generated  by  vendor  co-op 
dollars.  They  have  developed  their  own 
co-op  action  plans  to  increase  their  share 
of  the  market.  They’re  doing  it — a  radio 
station  in  Chicago  has  increased  co-op  as 
a  per  cent  of  their  total  revenue  from  9% 
in  l%7  to  32.4%  in  1977. 

“Sure  the  bureau  has  an  entire  co-op 
manual  devoted  to  setting  up  a  wholly 
integrated  co-op  function  at  your  news¬ 
paper,”  Hennessey  said.  “But  at  the 
heart  of  every  successful  operation  is  a 
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deeply  involved  and  co-op  aware  adver¬ 
tising  director. 

“He’s  the  kind  of  ad  executive  that 
first,  totally  believes  in  co-op  as  a 
dynamic  selling  tool  for  his  sales  people 
and  secondly,  merchandising  manufac¬ 
turers’  co-op  funds  as  a  direct  marketing 
vehicle  to  distributors,  wholesalers  and 
retailers.  Most  importantly,  he  requires 
mandatory  integration  of  the  co-op  sales 
approach  on  every  sales  call  and  he  de¬ 
velops  his  staff  sales  incentive  program 
with  emphasis  on  co-op.  This  produces 
new  business  from  previously  unspent 
co-op  funds.” 

Hennessey  suggested  that  newspapers 
start  their  own  co-op  action  plan  which 
implements  the  co-op  vertical  marketing 
structure. 

“This  system  simply  sets  criteria  for 
collective  staff  aggressiveness  on  co¬ 
op,”  he  said.  “It  properly  positions  each 
manufacturer’s  co-op  plan  in  the  overall 
departmental  structure;  ergo,  national 
sales  people  calling  on  local  manufactur¬ 
ers’  reps  and  distributors;  retail  sales 
people  working  to  design  professional 
vendor  packages  for  large  department 
stores;  and  classified  people  trained  to 
bring  co-op  programs  out  to  all  street 
accounts.  Phone  room  personnel  should 
on  every  phone  solicitation  be  required 
to  mention  co-op  as  a  way  to  stretch  the 
budget,”  Hennessey  said. 

“What  we're  suggesting  is  that  news¬ 
papers  concentrate  on  learning  more 
about  the  reatailer's  business — his  mer¬ 
chandising  problems,  his  buying  proce¬ 
dures,  his  buyers,  his  buying  cycle,  his 
vendors  and  what  his  overall  co-op  mar¬ 
keting  plan  will  be.”  Hennessey  said. 

“In  competition  with  our  other  media 
friends,  we  should  be  professionally 
alert,  aware  and  proficient  in  terms  of  the 


various  types  of  co-op  programs  which 
manufacturers  write  for  retailers  such  as 
direct,  indirect  and  raw  ingredient. 

“Second,  every  sales  person  should 
know  the  difference  between  the  real 
co-op  available  for  distributors  and  re¬ 
tailers  versus  promotional  allowances 
and  non-media  performance  co-op. 

“Our  professional  team  should  have  a 
simple  working  knowledge  of  the  regu¬ 
lations  which  affect  the  retailer’s  co-op 
performance  in  financial  arrangement 
with  the  manufacturer,”  Hennessey  said. 

The  bureau  is  planning  to  have  two 
new  co-op  presentations  ready  by  May  1 . 

Rittler  elected  INAE 
president  for  1978-79 

Robert  Rittler,  advertising  director  of 
the  Stockton  (Calif.)  Record  was  for¬ 
mally  elected  president  of  the  Interna¬ 
tional  Newspaper  Advertising  Execu¬ 
tives  this  week. 

Other  officers  elected  were:  Thomas 
Gormley,  assistant  to  the  ad  director, 
Cincinnati  Post,  executive  vicepresident; 
Frank  Savino,  vicepresident/marketing, 
the  Record  in  Hackensack,  N.J.,  first 
vicepresident;  and  Thomas  McCarthy, 
assistant  to  the  publisher,  Hamilton 
(Ohio)  Spectator,  second  vicepresident. 

Five  directors  were  also  elected  during 
the  business  meeting.  They  include: 
Roger  Clapp,  ad  director,  Richmond 
( Va.)  N ews-LeaderlTi mes- Dispatch : 
Leo  Kubiet,  ad  director.  St.  Petersharfi 
(Fla.)  Times  and  Eveninf>  Independent: 
James  A.  McComb,  ad  director, 

(Ore.)  Reftister-Gaard;  James  McKearn- 
ey,  Jr.,  vicepresident  marketing,  Kan¬ 
sas  City  (Mo.)  Star;  and  William  St. 
Sure,  director  of  sales,  Santa  Rosa 
(Calif.)  Press  Democrat. 
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Newspaper-broadcast  ads 
created  to  sell  readership 

The  Newspaper  Advertising  Bureau 
has  completed  the  first  of  two  new  adver¬ 
tising  campaigns  aimed  at  promoting 
newspaper  circulation  and  readership. 

“We  help  you  cope”  is  the  theme  of 
this  first  campaign  which  was  produced 
under  the  sponsorship  of  the  industry¬ 
wide  Newspaper  Readership  Council. 

In  addition  to  newspaper  ads.  the 
campaign  also  includes  radio  and  tv 
spots  promoting  the  attributes  of  news¬ 
papers. 

Each  ad  in  the  print  segment  of  the 
new  campaign,  which  was  unveiled  at 
the  International  Newspaper  Advertising 
Executives  winter  sales  conference  in 
Atlanta,  deals  with  a  specific  reader 
interest  and  points  out  that  newspapers 
meet  the  information  needs  of  people 
who  engage  in  that  activity.  Ads  cover 
subjects  such  as  food  shopping,  beauty 
care,  home  improvement,  cooking, 
sports  and  business. 

In  all,  the  print  segment  of  the  first 
campaign  consists  of  10  ads,  each  avail¬ 
able  in  1,000  and  600  line  size  repro¬ 
proofs.  The  print  segment  of  the  cam¬ 
paign  is  similar  to  the  previous  “Queens  Newspaper  ad 

&  Beans”  campaign  made  available  to 
newspapers.  That  campaign  positioned 

newspapers  as  a  source  of  a  wide  range  you  can  about  the  issues  before  you 
of  information  about  almost  anything.  As  make  up  your  mind  .  .  .  and  that's  where 
of  this  week,  a  total  of  314  newspapers  newspaper  reading  comes  in.” 
purchased  that  campaign  from  the  There  are  nine  ads  in  this  youth 
bureau  at  $50.  oriented  campaign.  Each  ad  has  an 

The  newest  campaign  will  go  beyond  eyecatching  question  for  a  headline  and 
newspaper  ads  and  will  also  include  five  fairly  long  body  copy  in  an  attempt  to 
60-second  radio  commercials,  each  with  present  several  sides  of  an  issue, 
room  for  a  local  announcement  and  story  One  ad  poses  the  question  “Is  College 
boards  which  the  individual  newspaper  Really  Worth  It?"  and  discusses  the  pros 
can  use  to  develop  its  own  30-second  tv  and  cons  of  college.  Another  ad  talks 
spots.  An  instructional  folder  offers  about  the  changing  nature  of  marriage, 
suggestions  on  how  to  schedule  ads  for  One  ad  has  to  do  with  the  fairness  of 
maximum  effectiveness.  affirmative  action  programs  in  schools 

Complete  kits  are  available  to  all  and  jobs.  Another  deals  with  the  pros 
newspapers  for  $75  and  can  be  obtained  and  cons  of  capital  punishment.  One  dis- 
through  the  creative  department  of  the  cusses  the  problem  of  premarital  sex 
bureau  in  New  York.  among  young  people. 

The  bureau  is  also  in  the  process  of  After  a  discussion  of  the  problem, 
preparing  a  second  new  campaign  that  each  ad  throws  the  problem  back  to  the 
will  be  aimed  at  a  specific  audience —  young  reader  and  asks:  “Well  What  Do 
teenagers  or  the  young  readers.  You  Think?"  The  ad  goes  on  to  point  out 

Hank  Simons,  vicepresident  and  crea-  that  there  are  no  easy  answers  and  the 
tive  director  of  the  bureau,  said  although  copy  reads:  “That’s  where  we  come  in. 
the  ads  are  geared  to  the  teenage  audi-  In  our  pages,  you'll  find  news,  pictures 
ence.  they  will  be  interesting  to  all  ages.  and  commentary  that  illuminate  all  of  the 
“We  built  the  campaign  around  a  bal-  interesting  and  exciting  issues  of  the  day. 
anced  discussion  of  some  of  the  bewii-  Subscribe  ...  so  you  won’t  miss  an 
dering  major  issues  that  are  especially  issue." 

interesting  to  young  people  who  are  just  Each  of  the  nine  ads  contains  room  for 
beginning  to  realize  what  a  complicated  an  individual  newspaper's  logo, 
world  this  is  and  that  there  are  no  simple  The  bureau  is  preparing  repro  proofs 
answers  to  most  questions,"  Simons  in  1000  and  600  line  versions  of  the  nine 
said.  “The  ads  tell  the  reader  that  the  ads.  This  particular  campaign  will  be 
only  thing  you  can  do  is  learn  as  much  as  available  in  about  one  month. 
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Color  ad  success 
story  told  at  INAE 

Color  works  in  newspaper  ads,  and 
members  of  the  International  Newspaper 
Advertising  Executives  found  out  how 
well  at  their  Atlanta  convention  January 
.30. 

To  illustrate  the  value  of  color,  one 
particularly  successful  color  advertising 
program  was  presented  to  INAE  mem¬ 
bers.  Created  for  selected  Belk  Depart¬ 
ment  stores  in  Georgia  and  South 
Carolina  by  Augusta  (Ga.)  Chronicle  & 
Herald  sales  representative,  John  B. 
Baltzegar  III,  the  program  consists  of  a 
series  of  7  separate  ads,  run  on  consecu¬ 
tive  page  of  the  same  day’s  paper,  with 
spot  color  featured  in  a  headlined  “40% 
off'  special  for  Belk  shoppers. 

The  ads  resulted  in  the  biggest  sales 
days  in  Belk’s  history  when  first  run, 
according  to  Baltzegar,  and  are  now  run 
twice  each  year  for  special  sales  events. 

Baltzegar  reports  the  ads  have  resulted 
in  an  additional  44,590  lines  of  Belk  ad¬ 
vertising  space,  and  nearly  $13,000  in 
additional  color  revenue  for  the 
Chronicle-Herald.  His  presentation  was 
part  of  a  special  marketing  case  history 
report,  sponsored  by  INAE. 

In  addition,  a  tear  sheet  collection  of 
the  advertising  classifications  winners  of 
the  21st  E&P  Newspaper  Color  Awards 
competition,  presented  by  the  News¬ 
paper  Advertising  Sales  Association,  and 
printed  by  the  Milwaukee  Journal  &  Sen¬ 
tinel  was  distributed  to  all  INAE  mem¬ 
bers  to  show  color  newspaper  advertis¬ 
ing  at  its  best. 

Ad  salesmen  star 
in  training  film 

Newly-prepared  newspaper  advertis¬ 
ing  sales  promotion  materials,  including 
a  21-minute  color  sales  training  film, 
were  presented  to  members  of  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  (January  31)  at  their  convention. 

The  16mm  film  “Prepare  Like  A  Pro” 
is  the  first  sales  training  film  ever  created 
by  newspaper  sales  people  specifically 
for  newspaper  sales  people,  according  to 
Tom  McCarthy,  executive  assistant  to 
the  publisher.  The  Spectator,  Hamilton, 
Ontario,  and  chairman  of  INAE’s  Sales 
Training  Committee.  The  film  portrays  3 
newspaper  advertising  account  execu¬ 
tives  in  true-to-life  sales  situations. 

McCarthy  also  introduced  “sources,” 
an  up-to-date  bibliography  of  sales  train¬ 
ing  materials  available  to  INAE  mem¬ 
bers,  and  a  6-part  copy  and  layout 
course,  prepared  jointly  by  INAE  and 
the  newspaper  advertising  bureau. 

The  INAE,  the  professional  associa¬ 
tion  of  newspaper  advertising  execu¬ 
tives,  represents  approximately  90  per¬ 
cent  of  the  daily  newspaper  circulation  in 
North  America.  It  is  headquartered  in 
Danville,  III. 
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Ad  Bureau  aggressively 
seeks  more  national  ads 


The  Newspaper  Advertising  Bureau, 
not  satisfied  with  the  small  share  of  total 
national  ad  revenues  newspapers  are  re¬ 
ceiving,  is  planning  an  aggressive  push  to 
swing  several  key  national  ad  accounts 
into  newspapers. 

National  ad  revenues  for  newspapers 
are  expected  to  reach  $1 .9  billion  in  1978, 
a  12%  increase  over  the  $1.7  billion  in¬ 
vested  in  newspapers  in  1977,  according 
to  bureau  vicepresident  Mac  Morris. 

Morris  said,  however,  that  newspa¬ 
pers’  $1.9  billion  share  of  the  $20  billion 
plus  national  advertising  dollars  being 
invested  in  media  advertising  “is 
nowhere  near  what  we  deserve.”  He 
said  the  bureau's  national  staff  is  “not 
very  happy”  with  these  figures. 

Morris  said  that  in  an  effort  to  improve 
newspapers'  share  of  national  ad  rev¬ 
enues,  the  bureau  has  assigned  all  impor¬ 
tant  classifications  to  its  key  account 
sales  executives.  The  effects  are  begin¬ 
ning  to  show. 

On  February  1,  Morris  said,  a  con¬ 
tinuous  newspaper  campaign  for  Colgate 
Dental  Cream  of  non-coupon  ads  began 
in  over  60  newspapers  around  the  coun¬ 
try.  The  ads  will  appear  weekly  and  will 
run  for  eight  consecutive  weeks,  he  said. 
The  campaign  will  also  be  repeated  dur¬ 
ing  the  third  quarter  of  this  year. 

“This  advertising  will  be  paid  for  by 
money  that  was  earmarked  for  spot  tv 
until  we  switched  them  off  tv  and 
brought  the  $400,000  saved  into  news¬ 
papers  in  Colgate’s  13  designated  test 
areas,”  Morris  said. 

“This  was  the  result  of  a  specific 
target  presentation,”  he  added.  “It 
really  was  great  to  get  Ted  Bates,  Col¬ 
gate’s  agency  and  a  heavy  tv  agency,  to 
recommend  newspapers  and  see  it  stick. 

A  total  of  21  meetings  were  held  between 
the  bureau’s  John  Bell  and  representa¬ 
tives  from  Colgate  and  Ted  Bates  begin¬ 
ning  in  August.” 

Morris  said  the  bureau  plans  to  go 
after  10  other  products  with  an  adapta¬ 
tion  of  the  Colgate  presentation.  Among 
those  products  and  their  manufacturer 
are:  Kraft-Cracker  Barrel  Cheese; 
Ralston-Purina  Dog  Chow;  Campbell’s 
Soup-Swanson  TV  Dinners;  Com  Prod¬ 
ucts  Company-Mazola  Oil;  Sterling 
Drug-Bayer  Aspirin;  Lever  Brothers- 
Close-up  and  Aim;  H.  J.  Heinz — Starkist 
Tuna;  Shasta — Soft  drinks;  and  Schlitz 
Beer. 

Overall  newspaper  advertising  rev¬ 
enues  will  reach  $12.2  billion  during 
1978,  a  10%  increase  over  the  $11.1  bil¬ 
lion  invested  in  newspapers  during  1977, 
according  to  projections  by  bureau  pres¬ 
ident  Jack  Kauffman. 
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Kauffman  told  an  INAE  convention 
audience  in  Atlanta  that  in  addition  to 
national  ad  revenues  increasing  by  12% 
in  1978,  retail  will  rise  by  10%  and  clas¬ 
sified  by  8%.  The  classified  increase 
would  be  on  top  of  a  22%  increase  in 
revenues  in  1976  and  a  17%  increase  in 
revenues  in  1977. 

Bureau  vicepresident  of  classified  Jane 
Gilmer  said  the  big  concern  in  that 
category  is  real  estate.  “Franchisers  are 
turning  to  tv  for  image  advertising  and 
local  realtors  are  shifting  classified  ads  to 
their  own  specialized  publications  and 
other  ‘iindaily  papers,’  ”  she  said. 

Gilmer  said  the  bureau  is  showing  real 
estate  franchisors  w'ays  to  build  recogni¬ 
tion  in  newspapers  through  classified 
copy  clinics.  She  said  the  bureau  held  a 
copy  clinic  at  the  annual  meeting  of  the 
National  Association  of  Realtors,  whose 
members  are  mainly  independents,  and 
that  organization  is  now  expected  to 
okay  a  proposal  for  a  jointly  produced 
classified  copywriting  guide.  The  guide, 
Gilmer  said,  would  be  distributed  to 
500,000  members  of  the  National  As¬ 
sociation  of  Realtors. 

Competing  more  effectively  against 
non-daily  newspapers  for  classified  ad 
dollars  is  largely  up  to  the  individual 
daily  newspapers  themselves,  Gilmer 
said.  “Based  on  project  results,  we  know 
that  total  market  coverage,  zoned  edi¬ 
tions  and  zoned  inserts  are 'needed  to 
compete  against  undailies,”  she  said. 
“We  also  know  one  order/one  bill  is 
needed  to  tap  national  classified.  We 
know  classified  should  be  integrated  into 
a  total  advertising  package.  We  know 
that  subcategory  breakdowns  of  your 
classified  revenues  are  needed  so  that  we 
can  help  you  move  with  confidence  in 
new  markets,”  she  told  newspaper  ad 
execs  in  attendance. 

Carl  Anderson  said  the  bureau’s  clas¬ 
sified  marketing  department  will  be 
working  with  the  ANCAM  Action  Com¬ 
mittee  to  develop  a  program  of  long- 
range  projects  to  stimulate  classified 
revenues  over  the  next  one  to  five  years. 
“We  must  anticipate  market  changes  and 
be  ready  with  the  right  new  classified 
products,”  he  said. 

“We’re  already  working  on  a  concept 
that  was  sired  by  Carl  Mangum  in 
Norfolk — an  in-column  trademark  unit, 
sold  nationally,  with  dealer  listings  sold 
locally,”  Anderson  said.  “We  hope  to 
sales  test  this  concept  in  the  spring  with  a 
50  newspaper  package  sold  to  national 
advertisers  in  selected  classifications. 

“We  could  also  develop  the  computer 
capability  for  telling  a  national  employer 
precisely  which  markets  have  a  pool  of 


aeronautical  engineers,  say,  or  whatever 
job  classification  he  wants,”  Anderson 
said. 

Bureau  executive  vicepresident  Leo 
Bogart  stressed  the  need  for  more  pro¬ 
fessionalism  and  sales  training  among 
classified  departments  “to  open  up  new 
markets  and  to  keep  our  contract  cus¬ 
tomers  sold  on  what  we  offer.” 

“We  face  new  competition  in  clas¬ 
sified  in  the  years  to  come,”  Bogart  said. 
“We’ll  face  it  from  shoppers,  from  buy¬ 
ing  guides,  from  phone  directories  and 
from  interactive  cable  tv  systems  so 
we’ve  got  to  professionalize.” 

BUREAU  BRIEFS— Since  1960, 
there  have  been  eleven  major  News¬ 
paper  Advertising  Bureau  studies  of  the 
newspaper,  at  a  cost  of  about  $300,000 
each,  according  to  Bureau  vicepresident 
Charles  Kinsolving  .  .  .  The  bureau  has 
two  new  retail  presentations,  “Market¬ 
ing  for  Tomorrow”  which  premiered  at 
the  recent  National  Retail  Merchants 
Association  and  includes  interviews  with 
marketing  vicepresidents  at  seven  major 
retail  companies  and  “The  Look  of  Suc¬ 
cess,”  which  will  debut  at  the  Retail  Ad- 
vertfsing  Conference  in  Chicago  this 
week.  The  later  presentation  includes 
five  specific  problem  solving  success 
stories  of  major  retailers  .  .  .  The  bu¬ 
reau’s  “Report  to  The  Top”  has  been 
shown  in  83  cities  to  about  20,000  people 
who  buy  and  sell  advertising.  The  live 
presentation  is  booked  in  33  more  cities 
and  154  newspapers  have  bought  the 
cassettes  and  slides  membership  version 
.  .  .  the  bureau  is  now  preparing  “Son  of 
Report  to  The  Top”  which  will  premier 
at  ANPA  in  May.  The  story  will  be  com¬ 
pletely  new  and  will  stress  the  versatility 
of  the  newspaper  ...  the  bureau  will  be 
represented  at  the  May  meeting  of  the 
Hi-Fidelity  Dealers  in  Atlanta.  The  bu¬ 
reau  will  present  the  “Golden  Note 
Award”  of  the  first  national  hi-fi  news¬ 
paper  ad  contest  .  .  .  According  to  Leo 
Bogart,  newspaper  ad  dollars  are  being 
distributed  in  different  ways  than  they 
were  in  1960.  In  1960,  for  every  100 
pages  of  ROP  display  advertising  adver¬ 
tisers  bought,  they  bought  100  pages  of 
newspaper  inserts.  By  1970,  that  ratio 
had  grown  to  100  and  667.  Last  year  it 
was  100  and  1610.  Bogart  also  said  zoned 
distribution  is  spreading.  Papers  repre¬ 
senting  50  million  circulation  today  offer 
zoned  distribution  of  inserts,  but  the 
small  number  of  papers  that  offer  zone 
distribution  ROP  now  account  for  22%  of 
all  daily  circulation  and  29%  of  all  Sun¬ 
day  circulation. 

2  million  mark 

This  year,  for  the  first  time  in  its  his¬ 
tory,  the  Dallas  Times  Herald  published 
2  million  classified  ads.  The  Times 
Herald  had  an  outstanding  year  in  clas¬ 
sified  ad  count  and  linage,  with  47% 
share  of  market  in  the  last  quarter. 
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Newspaper-broadcast  ad 
war  rages  in  San  Diego 


By  Mike  Murphy 

Newspapers  are  the  target  of  an  “or¬ 
ganized  campaign"  by  both  radio  and 
television  that  is  designed  to  convince 
smaller  advertisers  that  newspaper  ad 
schedules  can  be  easily  reduced  without 
changing  their  overall  effectiveness,  ac¬ 
cording  to  Richard  W.  Tullar,  advertising 
director  of  the  San  Die^oUnion-Trihiine. 

In  an  address  before  the  International 
Newspaper  Advertising  Executives  at 
their  convention  in  Atlanta,  Tullar  said, 
“Our  broadcast  competition — with  their 
antennas  waving,  speakers  blasting,  and 
picture  tubes  flashing — are  vociferously 
citing  the  increasing  investment  of  major 
national  retailers  in  broadcast.” 

“It's  a  far  more  aggressive  approach 
on  their  part  than  four  or  five  years  ago, 
when  they  were  not  as  interested  in  cap¬ 
turing  our  retail  accounts,"  he  disclosed. 

Tullar  pointed  out  that  the  broadcast 
media  in  San  Diego  attempts  to  over¬ 
whelm  medium-  to  smaller-size  adver¬ 
tisers. 

“  ‘We'll  let  you  make  your  own  com¬ 
mercials  .  .  .  you  can  even  be  in  the 
commercials'  they'll  tell  advertisers.” 
said  Tullar.  “it's  the  glamour  approach, 
and  before  we  had  developed  an  effec¬ 
tive  campaign  against  it,  I  suspect  that 
we  lost  more  lineage  than  we  knew.” 

Tullar  stated  that  San  Diego  broad¬ 
casters  has  “pushed  us  onto  the  defensive, 
but  we're  back  on  the  offensive  again, 
due,  in  his  words,  to  strong  sales  promo¬ 
tion,  effective  selling  and  really  under¬ 
standing  the  broadcast  media,  “it's  very 
competitive,”  Tullar  stated,  “So  our 
people  must  be  able  to  talk  about  gross 
ratings  points,  skew,  and  reach  and  fre¬ 
quency  just  as  eloquently  as  anyone  sell¬ 
ing  for  radio  and  tv.” 

The  San  Diego  papers  created  a 
number  of  sales  aids  that  contrasted 
newspapers  with  radio  and  tv,  which 
were  distributed  to  present  and  prospec¬ 
tive  accounts,  ad  agencies  and  other 
media  decision  maker,  and  are  indicative 
of  the  aggressive  approach  Tullar  is  using 


to  stay  ahead  of  tv  and  radio  in  San 
Diego's  retail  advertising  market.  One,  a 
four  page  flyer,  contains  nearly  30  fea¬ 
tures  and  articles,  including  these: 

“Ratings  say  tv  audience  declines.” 

“Nielsen  confirms  national  tv  audi¬ 
ence  dip.” 

“46%  of  homes  not  tuned  in  during 
prime  time.” 

“Survey  indicates  affluent  consumers 
rely  on  newspapers.” 


The  International  Newspaper  Adver¬ 
tising  Executives  Association  has  picked 
the  10  best  newspaper  ads  from  over 
1,000  entries  submitted  in  the  asso¬ 
ciation's  annual  advertising  idea  ex¬ 
change. 

All  advertising  submitted  was  created 
within  each  newspaper's  own  advertising 
department. 

Papers  honored  for  the  best  ads  sub¬ 
mitted: 

Category  #  1 — food,  dairy,  drug, 
liquor  of  other  beverage  products: 

Indianapolis  Star  &  News. 

Category  #  2 — financial,  insurance  or 
other  professional  service. 

Hartford  Conrant. 

Category  #3 — furniture,  furnishings, 
appliances  or  hardware: 

Tnisa  World  &  Tribune. 

Category  #4 — automotive,  boats,  air¬ 
craft,  tires,  gasoline,  repair  service  or 
other  related  products  and  services: 

Kitchener-  Waterloo  Record. 

Category  #5 — wearing  apparel  for 
men,  women  or  children: 

PoHf’hkeepsie  Journal. 

Category  #6 — department,  chain  or 
discount  retailer,  regardless  of  merchan¬ 
dise: 

Detroit  Free  Press. 


“Newspapers  lead  in  honesty  poll.” 

Tullar  pointed  out  that  such  sales  aids 
are  very  effective  with  retailers,  and  that 
most  newspapers  can  easily  provide  this 
sort  of  material  to  retail  accounts  on  a 
regular  basis.  “It's  a  constructive,  in¬ 
formative  job  of  competing  with  all  the 
claims  broadcasters  have  been  making 
against  us,”  Tullar  said. 

Pointing  out  that  the  greatest  compli¬ 
ment  he  received  on  the  four-page  com¬ 
parison  brochure  was  a  22-page,  article- 
by-article  rebuttal,  printed  and  distrib¬ 
uted  to  local  advertisers  by  San  Diego 
ABC  affiliate  channel  10. 

The  San  Diego  Union  &  Tribune  sold 
nearly  94,000,000  lines  of  advertising 
during  1977,  an  increase  of  5%  over  1976, 
according  to  Tullar. 


Category  #7 — promotion  of  a  news¬ 
paper's  circulation,  advertising,  edito¬ 
rial,  etc.: 

Sioux  Falls  Arpns  Leader. 

Category  #8 — downtown  council, 
shopping  center  or  community-wide 
group  of  merchants: 

Category  #9 — special  section  partici¬ 
pated  in  by  one  or  more  advertisers,  re¬ 
gardless  of  merchandise: 

Athens  Banner  Herald  &  Daily  News. 

Category  #10 — Miscellaneous:  Salt 
Lake  City  Tribune  9  Desert  News. 

U.S.  newsprint  use 
increased  6.4%  in  77 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  904.000  tons  in  December, 
a  6.1%  increase  compared  with  De¬ 
cember  1976,  the  American  Newspaper 
Publishers  Association  reported.  Con¬ 
sumption  for  December  1976  was  825,000 
tons.  There  were  four  Sundays  in  both 
December  1977  and  December  1976. 
1976. 

For  the  twelve  months  in  1977,  total 
estimated  U.S.  newsprint  consumption 
was  10,222,000  tons,  compared  with 
9.611,000  tons  in  the  twelve  months  of 
1976.  This  is  an  increase  of  6.4%. 


Newspapers  win  awards 
for  best  created  ads 


Circulation  projects 

(Continued  from  pane  9) 


tual  development  of  customized  newspaper  by-products.  In 
advertising,  they  will  enable  newspapers  to  offer  advertisers 
more  tailored  targeting  of  inserts,  total  market  coverage 
plans  and  other  specialized  services. 

•  A  new  slide  and  cassette  presentation,  “Stopping  the 
Stop,”  shows  phone  room  personnel  how  to  handle  com¬ 
plaints  and  how  to  hold  on  to  subscribers  the  paper  already 
has.  Another  presentation  on  “Cold  Call”  telephone  selling 
is  in  the  works. 


•  Education  is  one  of  the  important  concerns  of  the  Read¬ 
ership  Project  and  the  Training  Committee  has  proposed  to 
journalism  schools  a  masters  degree  program  in  circulation 
management  comparable  to  what  is  now  commonly  offered 
in  advertising. 

•  There  are  now  355  newspapers  offering  Newspaper  In 
Education  Programs.  The  recent  study  of  “How  The  Public 
Gets  Its  News”  found  that  the  use  of  the  newspaper  in  the 
school  room  does  have  a  positive  effect  on  newspaper  read¬ 
ing  in  later  life,  especially  among  black  children  who  do  not 
see  a  newspaper  regularly  at  home.  A  next  step  will  be  to 
compare  long  term  effects  of  programs  that  operate  with 
different  philosophies  to  see  what  works  best. 

EDITOR  &  PUBLISHER  for  February  4,  1978 


14 


Bailee,  Bogart,  Finn 
cited  by  INAE  board 


Three  honorary  lifetime  memberships 
in  the  International  Newspaper  Advertis¬ 
ing  Executives  association  were  pre¬ 
sented  in  Atlanta,  at  the  120th  sales  con¬ 
ference  at  the  Peachtree  Plaza  Hotel. 

The  highest  in  INAE  awards,  the  gold 
card  of  honorary  life  membership  is  con¬ 
ferred  by  vote  of  the  INAE  board  of  di¬ 
rectors  upon  an  individual  who,  in  their 
judgement  has  been  conspicuous  in 
furthering  the  interests  of  the  association 
or  the  cause  of  newspaper  advertising 
generally.  Since  the  founding  of  INAE  in 


The  president  of  Delta  Airlines  told  a 
luncheon  audience  at  the  International 
Newspaper  Advertising  Executives  con¬ 
vention  in  Atlanta  that  he  is  disappointed 
with  “their  editorial  colleagues”  who 
have  not  supported  the  airline  industry's 
battle  against  “unduly  extreme  regulat¬ 
ory  reform.” 

David  C.  Garrett,  Jr.  said  that  while 
some  “reasonable  reforms”  could  im¬ 
prove  the  airlines  industry,  the  adoption 
of  radical  reform  measures  currently 
being  proposed  by  some  would  “result  in 
chaos  in  the  industry,  with  less  service  to 
some  cities,  excessive  service  with  as¬ 
sociated  fuel  waste  in  other  markets  and 
instability  resulting  in  the  ultimate  reduc¬ 
tion  in  carriers  proving  air  services.” 

Garrett  said  the  “little  group  of  airline 
critics  .  .  .  propose  to  experiment  with 
the  world's  greatest  air  transportation 
system  ...  by  eliminating  much  of  the 
public  utility  control  which  has  helped 
produce  our  great  system  and  has  kept  it 
stable. 

“Unfortunately,  we  have  not  to-date 
received  the  general  support  of  your 
editorial  colleagues,”  Garrett  told  the  ad 
execs.  Rather,  they  have  taken  a  ‘Let's 
try  it'  attitude.”  he  said.  “Regretfully, 
our  complex,  inter-related  industry  is  a 
bit  like  Humpty  Dumpty,  and  once  it  is 
rent  asunder,  all  of  Congress'  horses  and 
all  of  Congress'  men  will  never  get  it 
back  together  again.” 

Garrett  added,  “We  recognize  the 
separation  between  advertising  and 
editorial  functions  within  your  industry. 
We  also  recognize  the  potential  irrepara¬ 
ble  damage  to  both  of  our  industries 
should  drastic  deregulation  of  the  airline 
industry  become  a  fait  accompli  and  we 
solicit  your  support.” 

Garrett  pointed  out  that  Delta's  adver- 
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1911,  65  such  awards  have  been  given. 

The  first  of  the  awards  was  presented 
to  Dean  R.  Bailee,  advertising  director, 
San  Jose  Mercury  and  News,  at  the  Pres- 
ident’s  Breakfast  on  Monday.  Bartee 
was  the  1977  INAE  president. 

Other  honorary  life  membership 
awards  were  given  to  Leo  Bogart,  execu¬ 
tive  vicepresident  and  general  manager. 
Newspaper  Advertising  Bureau,  New 
York,  and  Karl  Finn,  retired  advertising 
director,  Cincinnati  Post.  Finn  was  pres¬ 
ident  of  INAE  in  1956. 


tising  philosophy  has  been  to  promote 
strongly  through  newspapers.  “In  1976, 
Delta's  newspaper  advertising  budget 
amounted  to  $13.8  million  domesti¬ 
cally,”  he  said.  “This  figure  is  second 
only  to  TWA's  1976  expenditure  of 
slightly  more  than  $15  million  which  in¬ 
cluded  international  as  well  as  domestic 
programs.  We  then  were  by  far  the 
largest  domestic  airline  newspaper  ad¬ 
vertiser.  We  have  been  this  consistent 
about  our  use  of  newspapers  in  the  belief 
that  your  medium  serves  our  underlying 
marketing  strategy  so  well. 

“Simply  stated,  our  strategy  is 
schedule  convenience  and  price  as  the 
two  most  important  factors  which  influ¬ 
ence  a  “prospect's  choice  of  airline  and 
there  is  no  medium  that  can  compare 
with  yours  in  accomplishment  of  this 
strategy,”  Garrett  said. 

“Other  airlines  are  now  swinging  over 
to  Delta’s  philosophy  of  local  newspaper 
advertising  which  in  the  short  range,  will 
work  to  support  your  efforts  of  going  to 
the  top.” 


Sunday  giveaway 
paper  started 

Manchester  (Conn.)  Evening  Herald 
announced  a  new  publication  beginning 
Sunday,  February  5.  It  will  be  a  53.0(X) 
total  market  coverage  shopper  named 
the  Pollar-Saver. 

It  will  cover  Eastern  Connecticut  in¬ 
cluding  the  4  cities  east  of  Hartford.  East 
Hartford,  Glastonbury,  South  Windsor 
and  Manchester.  The  publication  will  be 
delivered  on  Sunday  mornings  only  and 
will  feature  advertising  from  the  leading 
firms  of  the  area. 


Publisher  jokes 
about  his  town 

Atlanta  Journal  &  Constitution  pub¬ 
lisher  Jack  Tarver,  describing  himself  as 
an  "old  reporter  who  believes  in  telling 
both  sides  of  the  story,”  provided  a 
humorous,  tongue-in-cheek  look  at  his 
city  during  the  opening  session  of  the 
International  Newspaper  Advertising 
Executives  meeting,  in  Atlanta. 

From  his  “Welcome  to  Atlanta”  re¬ 
marks: 

"We  had  the  world's  first  urban  rede¬ 
velopment  program  here  in  Atlanta  ,  .  . 
thanks  to  a  gentleman  named  Sherman  . . , 
“Twenty-nine  million  people  em¬ 
planed  in  Atlanta  last  year,  but  70,000 
of  these  did  not  originate  or  stop  their 
flights  here.  That’s  why  it’s  said  in  Bir¬ 
mingham,  Memphis,  Nashville,  Char¬ 
lotte,  that,  when  you  die.  no  matter 
whether  you’re  going  to  heaven  or  hell, 
you  have  to  change  planes  in  Atlanta  . . . 

"Margaret  Mitchell  worked  on  the  At¬ 
lanta  Journal  for  9  years;  eventually  she 
got  up  to  $37.50  a  week.  You  just  can’t 
get  talent  these  days  for  that  money  .  .  . 

“1  knew  Atlanta  was  changing  when 
the  Baptist  Book  Store  closed  and  they 
opened  up  a  Topless  Shoe  Shine  Parlour 

Tarver  concluded  his  remarks  by  de¬ 
scribing  Atlanta  as  “A  fine  great  ol’  gal 
of  a  city,  even  if  she  does  cuss  a  little 
when  she’s  drunk.” 

Tarver,  an  Atlanta  resident  for  nearly 
40  years,  really  loves  the  city. 

Newspaper  for  youths 
debuts  this  week 

A  new  publication.  Youth  News  & 
Record,  a  newspaper  written  and  pub¬ 
lished  for  junior  high  school-age  stu¬ 
dents,  comes  off  the  press  this  week,  and 
is  available  as  a  supplement  to  Sunday 
newspapers. 

In  addition  to  international,  national 
and  local  news,  the  periodical  contains 
special  features,  some  written  by  young 
people  themselves,  competitions,  per¬ 
sonality  profiles,  a  Quiz  comer,  a  Space 
serial  and  much  more.  Also,  there  is  a 
section  for  younger  children. 

The  list  of  advisors  includes  astronaut 
Michael  Collins.  Director  of  the  Folger 
Shakespeare  Library,  O.  B.  Hardison, 
Jr.,  former  assistant  Secretary  of  H.E.W, 
the  Hon.  Shana  Gordon;  Paul  Hume, 
music  critic. 

YN&R  is  published  by  The  Children’s 
Newspaper  and  Youth  News,  Inc.,  1721 
De  Sales  Street,  N.W.,  Washington, 
D.C.  20036,  and  will  carry  publisher 
selected  and  approved  advertising. 

Co-publisher  Pauline  Innis  is  a  former 
president  of  the  American  Newspaper 
Women's  Club  and  of  the  Children’s 
Book  Guild.  She  is  the  author  of  ten 
books. 
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Gannett  outbids  Hearst 
for  Wilmington  N-J  Co. 


Gannett  Co.  Inc.  purchased  on 
January  30  for  S60  million  in  cash  the 
News-Journal  Company  of  Wilmington, 
Del.,  publishers  of  the  49.000  circulation 
morning  News,  87,000  evening  Journal, 
I20,0(K)  Saturday  News  Journal  and  the 
90,000  Sunday  News  Journal. 

Gannett  submitted  the  highest  offer  to 
the  Du  Pont  Company  which  acquired 
the  Wilmington  papers  after  the  merger 
(October  17,  1977)  of  Christian  Se¬ 
curities  Company  into  Du  Pont. 

Other  firms  submitting  offers  and  in 
descending  order  of  amounts  offered, 
were  the  Hearst  Corporation,  Washing¬ 
ton  Post  Company,  Mansfield  (Ohio) 
Journal  Company  and  Associated  News¬ 


papers  Group  Ltd.  of  London.  England. 

A  spokesman  for  Du  Pont  said  the  sale 
was  completed  within  10  days  of  the  final 
date  for  submission  of  firm  proposals  for 
acquisition  (January  20,  1978)  because 
events  moved  at  a  pace  to  permit  an 
early  decision. 

Irving  S.  Shapiro,  chairman  of  the  Du 
Pont  Company,  said:  “We  were  deter¬ 
mined  to  sell  to  a  responsible  publisher 
with  a  proven  record  for  quality  jour¬ 
nalism.  sound  employe  relations 
policies,  concern  for  the  community,  and 
financial  integrity. 

“Our  board,  which  had  the  counsel  of 
Andrew  Fisher,  publisher  of  the  News- 
Journal  papers,  in  reaching  its  decision. 


is  convinced  that  Gannett  fulfills  our 
criteria.” 

Fisher,  in  a  memo  to  the  staff  on  the 
day  of  the  sale,  said,  “Gannett  urged  me 
to  stay  on  as  publisher  of  the  News- 
Journal.  It  is  one  of  those  tough  calls  in 
life  and  it  is  with  mixed  feelings  that  I 
have  decided  to  resume  the  pursuits  and 
interests  which  1  relinquished  when  1 
agreed  to  Join  the  News-Journal  as  presi¬ 
dent  and  publisher  and  serve  until  the 
sale  of  the  paper  was  consumated.  1  will 
stay  on  as  a  full  time  consultant  for  an 
appropriate  period  of  time  during  transi¬ 
tion  and  to  assist  the  new  publisher.” 

This  was  the  largest  amount  of  money 
ever  paid  by  Gannett  for  a  single  market 
area,  according  to  Tom  Curley,  Gan- 
nett's  information  director,  and  now 
gives  Gannett  control  over  75  dailies  in 
29  states  and  the  island  of  Guam.  The 
company  is  also  in  the  process  of  acquir¬ 
ing  a  daily  in  the  Virgin  Islands. 


Journalism  schools  report 
record  65,962  enrollment 


Journalism  student  enrollment  in 
United  States  colleges  and  universities 
reached  a  record  high  of  65,962  this 
school  year,  according  to  a  report  in  the 
current  Journalism  Educator,  quarterly 
journal  of  the  Association  for  Education 
in  Journalism. 

This  represents  a  2.269?  increase  over 
the  1976-77  school  year,  which  was  de¬ 
scribed  as  a  “leveling  off”  year  in  jour¬ 
nalism  enrollment.  However,  the  present 
figure  is  a  1709?^^  increase  over  10  years 
ago  when  24,445  students  claimed  jour¬ 
nalism  as  their  college  major. 

A  journalism  student  is  defined  in  the 
report  as  one  who  is  enrolled  in  a  recog¬ 
nized  four-year  college  or  university  of¬ 
fering  a  formal  journalism  major  pro¬ 
gram.  Depending  upon  the  school's  pro¬ 
gram,  a  student  could  be  concentrating  in 
news-editorial  journalism,  advertising, 
broadcast  journalism,  public  relations, 
magazine  journalism  or  other  area  of 
emphasis. 

The  enrollment  report,  written  by 
Prof.  Paul  V.  Peterson  of  Ohio  State 
University,  tends  to  support  earlier  pre¬ 
dictions  that  journalism  will  continue  to 
attract  college  student  interest,  despite 
reports  that  job  opportunities  in  jour¬ 
nalism  and  its  related  fields  have  in- 
creaised  at  a  slower  pace. 

Prof.  William  J.  Roepke,  editor  of 
Journalism  Educator,  said  the  continuing 
high  interest  in  journalism  education  re¬ 
flects  several  trends  and  events.  Among 
them,  he  said,  is  a  shift  of  interest  among 
college  students  from  liberal  arts  studies 
toward  career-oriented  fields  such  as 
journalism. 

Other  factors  cited  by  the  editor  are 


the  increased  interest  in  mass  media 
studies  in  the  nation's  high  schools  and 
the  general  public's  continued  fascina¬ 
tion  with  the  mass  media's  role  in  expos¬ 
ing  malfeasance  in  government,  a  fasci¬ 
nation  which  reached  its  peak  during  the 
Watergate  developments. 

Peterson  noted  that  enrollments  prob¬ 
ably  would  have  been  much  higher  this 
year  if  a  number  of  schools  had  not  lim¬ 
ited  student  admissions  last  fall  and  ear¬ 
lier.  About  one-third  of  the  183  schools 
and  departments  taking  part  in  his  study 
indicated  some  form  of  enrollment  re¬ 
striction  now  in  effect  because  of  class¬ 
room  overloads,  limited  facilities  and 
other  reasons. 

The  183  schools  and  departments  rep¬ 
resent  the  great  majority  of  major  jour¬ 
nalism  programs  in  the  United  States. 

In  his  report,  Peterson  compares  the 
figures  of  the  183  schools  with  those  of 
the  190  institutions  which  participated  in 
his  1976-77  study.  If  the  1976-77  and 
1977-78  enrollment  figures  of  only  the 
183  schools  and  departments  taking  part 
in  the  latest  study  are  compared,  a  4.93 
percent  increase  can  be  reported — 
indicating  that  the  official  2.26  percent 
increase  in  Peterson's  report  is  probably 
conservative. 

In  individual  school  enrollments,  the 
leading  schools  and  departments  are  the 
University  of  Texas  at  Austin  with  2,681 
journalism  majors,  Syracuse  University 
with  2,002,  and  Boston  University  with 
1 ,550. 

Other  schools  with  1 ,000  or  more  jour¬ 
nalism  majors  are  California  State  Uni¬ 
versity  at  Fullerton  (1,218),  the  Univer¬ 
sity  of  Alabama  (1,141),  The  University 


of  Florida  (1,109),  Michigan  State  Uni¬ 
versity  (1,098),  the  University  of  Ten¬ 
nessee  at  Knoxville  (1,063),  and  the  Uni¬ 
versity  of  Nebraska  at  Lincoln  (1,000). 

According  to  the  Journalism  Educator 
article,  the  4  major  “sequences”  or  areas 
of  concentration  offered  by  journalism 
schools  and  departments  continue  to  be 
news-editorial,  advertising,  broadcast 
journalism  and  public  relations. 

Of  the  60,935  students  identified  in  the 
study  as  undergraduates,  30.59^  are  in 
news-editorial  journalism.  They  compare 
with  I0.69f  in  advertising,  14.7%  in 
broadcast  journalism  and  8.2%  in  public 
relations.  The  remaining  36%  are  either 
uncommitted  on  area  of  concentration  or 
are  in  such  less  popular  sequences  as  • 
magazine  journalism  and  photo¬ 
journalism. 

With  a  percentage  increase  of  42.3% 
since  1975,  the  fastest  growing  area  of 
concentration  among  undergraduates  is 
public  relations,  according  to  the  study. 

Flood  relief  fund 
raises  $12,162 

An  Upper  East  Tennessee  newspaper 
raised  $12. 1 62  to  donate  to  the  American 
Red  Cross  for  direct  emergency  relief  ef¬ 
forts  after  floods  heavily  damaged  areas 
of  the  newspaper's  eight-county  circula¬ 
tion  area. 

The  Johnson  City  Press-Chronicle 
sponsored  a  flood  relief  fund  two  days 
after  the  floods  occurred  November  6, 
1977.  The  newspaper,  and  its  parent  or¬ 
ganization,  Press,  Inc.,  donated  the  first 
$L0(K)  to  the  effort. 

The  floods,  said  to  be  the  worst  in  the 
area  in  50  years,  occurred  following  sev¬ 
eral  days  of  rainfall  in  the  mountainous 
areas  of  eastern  Tennessee  and  western 
North  Carolina.  The  entire  eight-county 
area,  four  counties  in  North  Carolina  and 
four  in  Tennessee,  was  declared  a  federal 
disaster  area. 
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Woman’s  section  title 
is  called  ‘shocking’ 


Reader  survey 
conducted  by 
Canadian  dailies 

A  Canadian  newspaper  readership 
study  shows  that  of  Canadian  adults 
read  a  newspaper  during  a  five-day  week 
and  they  read  an  average  3.8  issues  in 
those  5  days. 

The  study  also  shows  that  of  the 
of  Canadian  adults  whose  average 
household  incomes  fall  into  the  SlO.tKK) 
to  $30.()()()  range.  909#  of  them  read  a 
newspaper  during  the  week,  with  a  fre¬ 
quency  of  almost  4  out  of  5  weekday 
issues. 

In  households  of  Canadian  adults  with 
incomes  over  $40.(K)().  readership  rises  to 
949?  with  a  weekly  frequency  of  nearly 
all  5  issues. 

Canadian  newspapers  also  reach  the 
young  18  to  24  year  old  reader  on  a  rela¬ 
tively  frequent  basis.  The  survey  shows 
that  929?  of  all  Canadian  men  between  18 
and  24  years  of  age  read  at  least  I  daily 
newspaper  during  the  week.  On  average, 
they  read  nearly  four  of  the  five  weekday 
issues. 

The  young  woman  is  also  a  regular 
reader.  According  to  the  survey.  889?  of 
all  Canadian  women  in  this  age  group  are 
looking  into  an  average  of  3  out  of  5 
issues. 

The  survey  also  showed  that  709?  of 
the  Canadian  newspaper  readers  go 
through  their  paper  page-by-page,  while 
only  39?  turn  directly  to  specific  items 
without  referring  to  anything  else. 

The  survey  found  that  virtually  all — 
939? — are  looking  at  ads  and  689?  noting 
the  ads,  even  when  they  are  not  specifi¬ 
cally  planning  to  buy  anything. 

The  survey  was  sponsored  by  the 
Canadian  Daily  Newspaper  Publishers 
Association,  a  group  similar  to  the 
American  Newspaper  Publishers  As¬ 
sociation.  The  CDNPA  represents  89  of 
the  117  dailies  in  Canada  and  its  member 
papers  comprise  929?  of  total  Canadian 
circulation. 

The  readership  study  cost  $115.()(K)  to 
complete  and  13  newsprint  suppliers 
contributed  $80,000  toward  the  total 
cost.  A  total  of  2.500  interviews  were 
conducted  to  gather  information  for  the 
survey. 

Newsboys’  Fund 
aids  hospital 

The  Pittsburgh  Press  Old 
Newsboys-KDKA  Fund  has  completed 
one  of  the  most  successful  media-type 
drives  in  the  country  by  raising 
$1,730,350  for  Pittsburgh  Children’s 
Hospital.  The  campaign  was  conducted 
by  the  Old  Newsboys,  a  network  of  vol¬ 
unteers  organized  by  the  Pittsburgh 
Press  and  KDKA-Radio  and  TV. 
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Members  of  the  Ontario  Council  on  the 
Status  of  Women  have  been  “shocked” 
and  “outraged”  by  the  decision  of  editors 
of  the  Toronto  Globe  am!  Mail  to  revert  to 
a  “sexist”  title  for  its  women's  news/ 
feature  section. 

The  section  is  again  being  called  “The 
Woman’s  Globe  and  Mail."  That  title 
was  dropped  by  Richard  J.  Doyle,  editor, 
three  years  ago  and  the  pages  with  wo¬ 
men’s  interest  news  and  articles  went  un¬ 
named. 


Another  attempt  will  be  made  soon  to 
enliven  journalism  in  Fredericton.  New 
Brunswick,  home  of  the  late  Lord 
Beaverbrook.  The  weekly  San  is 
scheduled  to  bow  February  I  with  Jim 
Morrison,  a  former  managing  editor  of  the 
Fredericton  Daily  Gleaner,  as  editor. 

David  Henley,  a  Time  Canada  advertis¬ 
ing  salesman,  is  establishing  the  Sun  as  a 
youth-oriented  newspaper  that  won’t  be 
quite  so  “sassy  and  irreverent”  as  the 


2  weekly  papers 
sold  to  Boone  group 

Boone  Newspapers,  Inc.,  and  execu¬ 
tives  associated  with  it  have  acquired  two 
weekly  newspapers  in  Georgia. 

The  newspapers  are  the  Walker  County 
Messenger  of  LaFayette,  Georgia,  and 
the  Dade  County  Sentinel  of  Trenton, 
Georgia.  They  will  be  published  by  two 
new  Georgia  corporations.  Walker 
County  Newspapers.  Inc.,  and  Dade 
County  Newspapers,  Inc.  The  new  cor¬ 
porations  purchased  the  Walker  County 
Messenger,  Inc.,  which  previously  pub¬ 
lished  the  newspapers,  from  the  estate  of 
Joe  H.  Hall  Sr.  and  from  Robert  Terry 
Morgan  of  LaFayette. 

Alvin  S.  Benn,  formerly  editor  of  the 
thrice-weekly  A/e.v«/ji/er  City  (Ala.)  Out¬ 
look,  is  editor  and  publisher  of  the  Mes¬ 
senger  and  is  president  of  both  corpora¬ 
tions.  Mrs.  Myrna  McMahan,  previously 
editor  of  the  Sentinel,  now  is  publisher  as 
well. 

Boone  Newspapers,  headed  by  James 
B.  Boone  Jr.,  publisherof  the  Tuscaloosa 
(Aid.)  News,  owns  controlling  interests  in 
both  corporations.  Other  major  stock¬ 
holders  include  Benn;  Charles  H.  Land, 
editor  and  associate  publisher  of  Tus¬ 
caloosa  News;  Randolph  C..  Tillotson, 


Doyle  replied  to  protests  from  the 
Council  president  Lynne  Gordon  that  a 
title  on  the  section  made  it  “a  little  more 
honest”  and  gave  it  an  identity.  It  con¬ 
tains  material  of  interest  to  both  men  and 
women,  as  do  the  sports  pages  and  other 
sections  of  the  newspaper. 

Some  Council  members  asserted  that  a 
male  reader  of  the  Woman’s  Globe  and 
Mail  would  be  open  to  gibes  that  he  is 
effeminate. 


Plain  Dealer,  a  shortlived  weekly  that 
was  founded  by  a  group  of  workers  from 
the  Department  of  Agriculture.  The  Plain 
Dealer  achieved  a  circulation  peak  of 
about  6.()(K)  in  the  city  of  45 .()()()  but. 
according  to  publisher  Skip  Humbling,  it 
didn’t  survive  long  enough  to  hold  the 
interest  of  advertisers  and  investors. 

.After  Jim  Morrison  retired  from  the 
Gleaner,  a  dozen  of  his  new  recruits  were 
purged  from  the  staff. 


publisher  of  the  Oskaloosa  (la.)  Herald; 
Anne  Plott,  managing  editor  of  Tus¬ 
caloosa  News;  Wanen  H.  Koon.  pub¬ 
lisher  of  the  Natchez  (Miss.)  Democrat: 
Paul  R.  Davis,  publisherof  (Ala.) 

Bulletin:  .Stanley  C.  Voit,  publisherof  the 
Tuskegee  (Aid.) News;  and  Jimmy  Tilley, 
publisherof  the  Dadeville  (Aid.)  Record. 

Boone  Newspapers  now  has  2 1  af¬ 
filiated  publications  in  Alabama,  Georgia. 
Mississippi,  North  Carolina  and  Iowa. 

Newsday  puts  plant 
up  for  sale 

Newsday  has  given  the  real  estate  firm 
of  Wilbur  Breslin  &  Associates  exclusive 
rights  for  the  sale  of  their  lO  acre  facility 
in  Garden  City,  Long  Island. 

The  newspaper  is  scheduled  to  move 
to  its  new  Melville,  L.L,  plant  in  the 
Spring  of  1 979. 

Construction  at  the  new  site  is  under¬ 
way  with  the  installation  of  the  first  press 
units  targeted  for  late  Spring  of  this  year. 
Five  press  lines  of  40  Goss  offset  units 
will  print  the  evening  and  Sunday  tab¬ 
loid. 

Breslin  &  Associate  is  located  in  Gar¬ 
den  City.  Asking  price  for  the  property 
has  not  been  released. 


Journalism  is  stirred 
in  Beaverbrook’s  town 
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N.Y.  sales  tax 
on  preprinted 
ad  supps  lifted 

Private  printers  in  the  state  of  New 
York  will  no  longer  have  to  pay  an  89f 
sales  tax  on  ad  supplements  that  they 
prepare  and  print  for  distribution  in 
newspapers. 

On  January  13.  Peter  Crotty.  deputy 
commissioner  and  counsel  for  the  state 
department  of  taxation  and  finance, 
ruled  that  there  should  not  be  a  differ¬ 
ence  in  tax  treatment  of  ad  supplements 
which  were  prepared  to  be  inserted  in 
newspapers,  periodicals  or  shopping  pa¬ 
pers. 

Crotty  left  standing  the  8%  tax  on  ad 
supplements  which  are  not  delivered  as 
part  of  a  newspaper,  periodical  or  shop¬ 
ping  paper. 

The  full  text  of  Crotty 's  January  13 
decision  follows: 

“My  opinion  has  been  requested  as  to 
whether  or  not  the  purchase  of  advertis¬ 
ing  supplements  which  are  inserted  in 
newspapers,  periodicals  or  shopping  pa¬ 
pers  are  taxable.  The  advertising  sup¬ 
plements  may  be  ordered  by  a  particular 
merchandiser  or  by  a  newspaper,  period¬ 
ical  or  shopping  paper  on  the  direction  of 
the  merchant. 

“Section  1115(a)  (5)  of  the  Tax  Law 
exempts  the  sale  of  newspapers  and 
periodicals  and  section  1115(a)  (20) 
exempts  shopping  papers  from  the  sales 
and  compensating  use  tax.  The  Tax  Law 
is  to  be  interpreted  in  a  practical  manner; 
the  terms  as  used  in  the  Tax  Law  should 
mean  the  same  thing  for  tax  purposes  as 
for  other  purposes.  As  advertising  sup¬ 
plements  are  incorporated  into  and  de¬ 
livered  with  a  newspaper,  periodical  oi 
shopping  paper,  they  are  commonly  re¬ 
garded  as  part  of  a  newspaper,  periodical 
or  shopping  paper. 

“Therefore,  it  is  my  opinion  that  ad¬ 
vertising  supplements  which  are  in¬ 
corporated  into  and  also  sold  with  or  de¬ 
livered  with  or  as  part  of  a  newspaper, 
periodical  or  shopping  paper  are  for  tax 
purposes  to  be  considered  part  of  the 
newspaper,  periodical  or  shopping  pa¬ 
per,  and  the  purchase  thereof  would  be 
exempt  under  the  provisions  of  section 
1115(a)  (5)  or  1115(a)  (20)  of  the  Tax 
Law.  This  exemption  would  apply 
whether  the  printer  of  the  supplement  is 
a  newspaper,  periodical  or  shopping 
paper  or  independent  print  shop  and 
whether  or  not  the  purchaser  of  the  ad¬ 
vertising  supplement  is  a  newspaper, 
periodical  or  shopping  paper,  vendor  or 
third  party. 

“To  the  extent  that  advertising  sup¬ 
plements  which  are  printed  are  not  sold 
and  delivered  as  part  of  a  newspaper, 
periodical  or  shopping  paper,  but  are 
used  for  circulation  purposes  such  as  in  a 
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store  or  by  home  delivery  through  a  post 
office  or  other  means,  the  supplements 
are  purchased  as  tangible  personal  prop¬ 
erty  or  printing  services  and  taxable 
under  sections  1 105(a)  and  1 105(c)  of  the 
Tax  Law." 

Report  predicts 
growth  in  iaser 
printing  systems 

A  172-page  study  on  publishing/ 
printing  technology  markets  has  been 
published  by  Frost  &  Sullivan  Inc.  in 
New  York  City. 

The  industry’s  growth  rate  currently  at 
3%  a  year  and  derived  largely  from  mar¬ 
ket  expansion  “could  become  flat  within 
a  decade,”  the  study  says. 

“The  technological  weapons  available 
hold  out  every  promise  that  publishers 
and  printers  will  be  able  to  achieve  qual¬ 
ity  print  impressions  at  ever  greater 
speeds  and  economy,”  the  research  re¬ 
port  said. 

An  example:  Los  Angeles  Times  con¬ 
sumes  between  5,000  and  10,000  plates 
daily  in  six  editions.  Using  a  $1  million 
laser  platemaking  system  made  by 
EOCOM  Corp.,  the  company  expects  to 
amortize  that  investment  within  two 
years  by  eliminating  the  film,  chemicals, 
and  workers  that  are  necessary  in  con¬ 
ventional  systems. 

Such  production  efficiencies,  the  re¬ 
searchers  said,  will  spur  laser-related 
hardware — that  includes  ,  not  only  plate 
makers,  but  also  photocomposer,  gra¬ 
vure  engraving,  and  image  manipulation 
equipment — to  become  a  $265  million 
annual  business  by  1987.  image  mani¬ 
pulation  equipment  alone  will  merge  with 
color  scanners  to  form  a  $100  million  an¬ 
nual  business  in  ten  years.  Such 
hardware  includes  electronic  process 
cameras  and  new  breed  “page  proc¬ 
essors”  that  electro-optically  enlarge, 
reduce,  enhance,  inset — and,  in 
general — prepare  major  sections  for  elec¬ 
tronic  pagination. 

The  study  refers  to  pagination  systems 
as  “the  most  dynamic  growth  section  in 
all  publishing” — to  increase  25-fold  in 
ten  years;  pre-press  processes,  mean¬ 
while,  will  increase  5-fold  over  the  same 
time  frame.  Editing  systems  alone  that 
include  video  display  terminals  will  ac¬ 
count  for  a  $500  million  market  by  1987. 
And,  within  five  years,  10%  of  all  news- 
related  publications  will  be  produced  via 
satellite  printing  links.  This  technology 
enables  publishers  to  achieve  a  timeli¬ 
ness  in  production  that  is  unattainable  by 
any  other  means. 

Certain  other  types  of  production 
equipment  will  decline  in  importance, 
especially  optical  character  recognition 
hardware  and  letterpress-related  sys¬ 
tems,  the  report  said. 


“Technology  will  alter  the  entire 
phototypesetting  rationale  over  the  next 
decade;  Keystroking  operations  will 
merge  with  text  editing  so  that  the  galley 
operation  is  postponed,  at  least  until 
after  a  story  is  first  corrected  and  edited. 
Secondly,  text  editing  will  merge  with 
pagination  so  that  the  keystroke  output 
can  be  further  delayed  until  the  final 
plate  making  operation.  Thus,  the  galley 
is  eliminated  and  so  is  paste-up,  thereby 
ending  the  concept  of  the  classic  photo¬ 
typesetter,”  according  to  F&S. 

“Publishing  currently  flourishes  as  a 
business,  despite  competing  tv,  radio, 
microfilm,  and  other  formats,  because  it 
alone  gives  people  material  that  they  can 
hold,  mark,  clip,  store,  and  refer  back  to 
at  will.  But  tv-fax  systems  will  have  a 
profound  effect  within  ten  years,  espe¬ 
cially  on  newspapers,”  the  study  con¬ 
cludes. 

For  further  information  contact  Cus¬ 
tomer  Service,  Frost  &  Sullivan,  Inc., 
106  Fulton  Street,  N.Y.,  N.Y.  10038, 
Telephone:  (212)  233-1080. 

Children’s  section 
started  by  Newsday 

Kidsday,  a  weekly  section  for — and 
largely  by — young  children,  will  be  in¬ 
troduced  in  the  Sunday,  February  5,  edi¬ 
tion  of  Newsday. 

Kidsday  is  a  color  section  on  news¬ 
print  inserted  behind  the  Sunday  News- 
day  color  comics.  It  includes  a  unique 
flap  folder  over  the  front  of  the  comics, 
so  that  the  Kidsday  logo  is  visible. 

Kidsday  contains  articles,  jokes  and 
riddles,  games  and  artwork  aimed  at  7-  to 
12-year-old  children. 

Each  week,  the  major  part  of  Kids- 
day's  contents  will  be  provided  by  chil¬ 
dren  in  a  different  Long  Island  elemen¬ 
tary  school  class.  Each  participating 
class  will  receive  a  plaque  showing  the 
front  page  of  its  edition,  and  each 
member  of  the  class  will  receive  a  Kids¬ 
day  Staff  Reporter  T-shirt. 

Kidsday  was  designed  by  Paul  Back. 
Newsday's  director  of  design.  Its  editor 
is  Sylvia  Carter,  formerly  an  education 
writer  in  Newsday's  Part  II  feature  sec¬ 
tion. 

Worrell  Newspapers 
buys  Maine  weeklies 

Washington  Star  Communications, 
Inc.  has  sold  its  2  weekly  newspapers  in 
Maine — the  York  County  Coast  Star  in 
Kennebunk,  and  the  Sanford  Star  in 
Sanford — to  Worrell  Newspapers  Inc.  of 
Charlottesville,  Va. 

The  sale  was  announced  by  Joe  L. 
Allbritton,  chairman  of  Washington  Star 
Communications,  and  T.  Eugene  Wor¬ 
rell,  Jr.,  chairman  of  Worrell  News¬ 
papers.  The  price  of  the  newspapers  was 
not  revealed. 
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efferson’s  Choice  . 


"Were  it  left  for  me  to  decide  whether  we 
should  have  a  government  without  newspapers, 
or  newspapers  without  a  government, 

I  should  not  hesitate  a  moment  to 
prefer  the  latter." 

—  Thomas  Jefferson 


MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 


525  LAFAYETTE  STREET  BATON  ROUGE.  LOUISIANA  70821 


Haggerty  elected 
president  of  NEPA 

James  D.  Haggerty.  Ill  managing 
editor  of  the  Woburn  (Mass.)  Daily 
Timex,  has  been  elected  president  of  the 
New  England  Press  Association  for 
1978. 

Haggerty  was  elected  at  the  annual 
meeting  and  winter  convention  of  the 
250-new'spaper  association,  which  cov¬ 
ers  the  6  New  England  states. 

Other  NEPA  officers  elected  are 
Charles  K.  Thayer.  o\' ihe  Exeter,  (N.H.) 
Nens-Lelter,  first  vicepresident;  and 
Rick  Wilson.  Ill  of  the  Wilson  Publishing 
Co..  Wakefield.  R.I..  second  vicepresi¬ 
dent. 

Ray  Gross,  of  the  Courier-Gazette, 
Rockland.  Maine.  was  elected 
secretary-treasurer  of  the  organization. 

David  Ramsay,  managing  editor  of  the 
Bidcleford  (Me.)  Journal  Tribune — which 
won  the  association’s  general  excellence 
award  for  dailies  under  20.000 
circulation — said  public  protest  could 
change  his  opinion  about  what  suicide 
picture  is  fit  to  print. 

“We're  in  the  business  to  provide  a 
product  that  readers  find  acceptable,”  he 
stated,  adding  that  every  paper's  stan¬ 
dard  is  different  and  that  his  is  based  on 
"a  lot  of  guess-work  and  very  little  solid 
information.” 
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James  D.  Haggerty  III 


Marblehead  (Mass.)  Messeufter  editor 
Peter  Landry,  however,  said  he  wouldn't 
alter  his  decision  to  print  a  series  of 
photos  of  an  electrocuted  municipal 
employe  (one  of  which  won  second  place 
in  weekly  spot  news  photo  competition) 
despite  wide  local  outrage. 

Landiy  called  the  decision  to  publish  the 
photos  the  toughest  in  his  career,  but 
defended  it  because  of  the  shots’  “tre¬ 
mendous  impact”  and  “potential  for 
positive  good”  in  showing  readers  they 
take  electrical  workers’  risks  for  granted. 

“You  have  to  use  taste,”  stated 
Brunswick  (Me.)  Times  Record  photog¬ 
rapher  Don  Hinckley.  Hinckley,  who 
won  3  citations  in  daily-under-20,0()0- 
circulation  competition,  praised  his 
editor’s  decision  not  to  run  a  shot  of  a 
smoke  inhalation  victim  because  the  child 
died.  He  also  said  he  respects  requests  to 
avoid  funeral  close-ups  of  the  bereaved. 

Laura  White,  award-winning  Boston 
Herald  American  feature  writer,  told 
editors  “don’t  stigmatize  women’s  news 
as  fluff.” 

She  advises  “opening  up  the  walls  be¬ 
tween  the  hard  and  the  soft  news  sec¬ 
tions,”  and  thinks  men  are  taking  more 
interest  in  such  domestic  issues  as  single 
parenting,  shopping  and  nutrition.  She 
and  Betty  E.  (^uatrale,  of  the  Tri-Town 
Reporter,  Rockville,  Conn.,  agree  that 
“how-to-cope”  articles  are  the  most  ef¬ 
fective  ones. 

Eleanor  Siegel,  a  Dedham  (Mass.) 
Daily  Transcript  staffer  who  won  honor¬ 
able  mention  for  the  best  local  column  in 
20,000-and-under  competition,  said 
women  readers  “want  help,  and  they 
want  hope.”  They  don’t  need  to  be  told 
there’s  inflation  and  high  unemployment, 
she  stated,  as  much  as  they  need  pieces 
about  how  to  make  money. 

And  the  best  stories,  said  Associated 
Press  New  England  editor  Tom  Baldwin, 
are  the  ones  “the  reader  breezes 
through.”  Ideally,  he  went  on,  the  reader 
should  think  he  could  knock  that  story  off 
of  his  own  typewriter.  But  Baldwin  main¬ 
tained  good  writing  is  a  “painful”  craft 
best  learned  from  experience  and  col¬ 


leagues’  critiques,  not  from  books. 

Facts,  not  stylistic  excellence,  bring  a 
story  alive,  Baldwin  said,  advising  begin¬ 
ners  to  dig  through  trivial  details  for  the 
ones  that  will  most  impress  the  reader. 

To  Framingham,  Mass.  South 
Middlesex  News  editor  Robert 
Moore — whose  paper  won  second  prizes 
for  makeup  and  general  excellence  in  the 
20.000-75.000  circulation  category — page 
one  is  a  “psychological  battle  between 
you  and  the  reader.  You’ve  got  to  get  him 
to  read  it.” 

A  good  picture  above  the  fold,  ample 
white  space  and  spot  color  are  Moore’s 
makeup  tips.  He  advises  simple,  consis¬ 
tent  layout  for  easier  story  subbing  from 
edition  to  edition  and  intensive  pre¬ 
planning  on  major  photo  assignments  like 
President  Carter’s  visit  to  a  nearby  town 
meeting. 

Rudy  Hempe,  managing  editor  of  the 
Wilson  Publishing  Co.,  Wakefield,  R.L, 
weekly  group  which  has  received  a  top 
New  England  Press  Association  makeup 
award,  stresses  uniquely-sized  photos — 
including  long  vertical  shots — 
differently-positioned  and  sized  name¬ 
plates  and,  above  all,  common  sense.  The 
key  is  readability,  he  said,  in  line  with 
Moore’s  conclusion  that  the  public  knows 
only  one  thing  about  makeup:  its  effect. 

Newspeople  who  object  the  way  puff 
pieces  or  advertising  “readers”  are  used, 
said  Lynn  (Mass.)  Daily  Item  managing 
editor  John  Moran,  need  to  communicate 
better  with  thei  r  advertising  departments. 
He  said  he  has  talked  ad  people  out  of 
writing  puffs  for  a  1978  business  section 
and  instead  provided  hard-hitting 
economic  pieces. 

“Don’t  wait  for  the  ad  manager’s 
memo,”  is  Moran’s  advice.  “If  you’re 
mad  about  the  way  a  special  section  was 
handled  this  year,  talk  it  over  in  advance 
of  next  year.”  He  suggests  putting  “all 
the  ribbon-cutting  news  in  one  section  of 
the  paper  to  make  everybody  happy.” 

Derry  (N.H.)  News  publisher  Conrad 
Quimby ,  noting  that  few  of  his  colleagues 
provided  clear  standards  about  how  ad¬ 
vertising  department  news  requests 
should  be  handled,  defended  paying 
salespeople  more  than  reporters  because 
“the  whole  industry  is  structured  toward 
sales  incentives.” 

Monroe,  Penna.,  publisher  James  S. 
Steele  couldn’t  agree  more.  He  urges  pub¬ 
lishers  to  offer  their  sales  staffers  con¬ 
tinual  incentives,  ranging  from  sharing  in 
new  ad  revenues  to  silver  dollars  for  good 
attitudes. 

Promotion,  Steele  believes,  is  the  most 
neglected  priority  in  the  newspaper  busi¬ 
ness.  He  recommends  promotion  but¬ 
tons,  which  he  says  create  hundreds  of 
walking  advertisements  for  the  paper, 
and  regular  get-togethers  with  advertisers 
to  make  presentations. 

Promotional  folders,  he  says,  must  be 
(Continued  on  page  22) 
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Worcester  Center,  a  $100,000,000  complex  in 
downtown  Worcester,  has  been  a  reality  now 
for  7  years.  Here’s  the  question  on  the 
bottom  line;  does  it  work? 

These  charts  tell  the  story:  Among  all  Major 
New  England  cities,  Worcester  is  the  #2  sales 
center— and  the #1  ingrowth! 

These  retail  giants  know  the  story:  Jordan 
Marsh,  Filene’s,  Wallachs,  Kennedy’s, 

Thom  McAn,  CVS  .  .  .  90  specialty  shops. 
These  nearby  projects  complete  the  story; 
157  new  floors  of  high-rise  construction  in 
the  downtown  area  .  .  .  new  multimillion 
dollar  University  of  Massachusetts  Medical 
School  .  .  .  over  400  new  apartments 
adjacent  to  the  Center. 

Worcester  Center  means  business. 

Worcester  means  business.  There  are  just  3 
more  things  you  need  to  know: 

(a)  You  can’t  cover  the  city  of 
Worcester  without  the  Telegram 
&  Gazette. 

(b)  You  can’t  cover  Metro  Worcester 
without  the  Telegram  &  Gazette. 

(c)  You  can’t  cover  the  Boston- 
Worcester  ADI  without  the  Telegram 
&  Gazette. 


WORCESTER  IS  NOW  NEW  ENGLAND’S  2nd 
LARGEST  CITY  ON  TOTAL  SALES 

Total  Retail  Sales ,  1976 

Boston . $1 ,964,080,000 

WORCESTER .  685,243,000 

Springfield .  609,880,000 

Hartford .  476,755,000 

Providence .  459,316,000 

New  Haven .  438,229,000 


Source;  Sales  &  Marketing  Management’s 
Survey  of  Buying  Power, 

July  25,  1977. 


AMONG  NEW  ENGLAND’S  MAJOR  CITIES, 
WORCESTER  RANKS  FIRST  IN  RATE 
OF  RETAIL  GROWTH  SINCE  1967 

Total  Retail  Sales,  Percent  Increase  from  1967  to  1976. 


Worcester. . .  the  2nd  largest 
market  in  the  Boston  A.D.I. 
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Sources:  U.S.  Census  of  Business,  Retail 
Trade,  1967,  and  Sales  & 
Marketing  Management’s  Survey 
of  Buying  Power.  July  25, 1977. 
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RETAIL  DINNER — On  Monday,  January  9,  the  board  of  the  Newspaper  Adver¬ 
tising  Bureau  hosted  a  dinner  for  the  board  of  directors  of  the  National  Retail 
Merchants  Association  in  the  UN's  Delegates  Dining  Room  in  New  York  City. 
Shown  here  (I.  to  r.)  Mervin  G.  Morris,  president,  Mervyn's,  California  and 
chairman  of  the  board,  NRMA,  Jack  Kauffman,  president.  Newspaper  Advertis¬ 
ing  Bureau,  Bess  Myerson,  New  York  Daily  News  consumer  columnist  and  guest 
speaker,  W.  H.  (Tex)  James,  president  and  publisher.  New  York  Daily  News, 
Otto  Silha,  president,  Minneapolis  Tribune  and  Star  and  chairman  of  the  board. 
Newspaper  Advertising  Bureau,  and  Jim  Williams,  president,  NRMA. 


Crisis  training 
for  reporters 

The  suggestion  that  reporters  in  Wash¬ 
ington  receive  the  same  crisis  interven¬ 
tion  training  given  to  negotiators  in  hos¬ 
tage  situations  emerged  last  week  from  a 
joint  press-media  seminar  in  Washington 
considering  press  coverage  of  terrorist 
situations. 

Police  Chief  Burtell  M.  Jefferson  said 
he  believes  such  training  could  be  bene¬ 
ficial  to  media  members  and  that  jour¬ 
nalists  could  become  more  sensitive  to 
the  steps  police  take  during  threatening 
situations. 

The  seminar  was  the  first  of  a  series 
initiated  by  retiring  Police  Chief  Maurice 
J.  Cullinane  who  was  disturbed  by  the 
way  some  members  of  the  media  con¬ 
ducted  themselves  during  the  Hanafi 
Moslem  seizure  of  three  buildings  in 
Washington  last  March. 

The  seminar  centered  on  discussion  of 
five  proposals  made  by  Cullinane  to  the 
media; 

•  Avoid  rumors  and  speculation  as  to 
what  might  happen  in  a  terrorist  or  hos¬ 
tage  situation  and  confine  reporting  to 
facts  released  by  police. 

•  Avoid  telephoning  the  hostage  taker 
and,  should  the  terrorists  call  a  reporter, 
notify  police  immediately. 

•  Limit  live  coverage  to  distant  shots 
of  the  area  and  avoid  reports  and  picture 
shots  of  police  movements. 

•  Release  a  minimum  of  detail  as  to 
how  the  act  was  committed,  avoiding 
“how  to"  instructions  and,  in  the  event 
of  bombings,  not  identify  the  group 
claiming  responsibility. 

•  Not  portray  terrorists  and  hostage 
holders  as  heroes. 


Triangle  to  sell 
N.Y.  Press  building 

New  York  Press,  the  dream  of  interna¬ 
tional  oilman  John  Shaheen,  has  run  up 
against  a  new  problem. 

Foreclosure  proceedings  against  the 
Press  by  Triangle  Publications,  former 
owners  of  the  Morning  Telegraph  build¬ 
ing  at  52.S  West  52nd  Street,  are  expected 
to  end  within  the  next  two  months.  The 
property  will  then  be  sold. 

For  the  present,  the  New  York  County 
Supreme  Court  has  lawyer  Selig  J.  Sil¬ 
verman  (receiver)  collecting  rents  from  2 
tenants,  Herst  Litho  and  Mansfield 
Press.  Silverman  also  maintains  the 
property  while  it  is  in  receivership. 

Back  in  February  of  1976  MOD 
Graphic  Systems  was  prevented  from 
repossessing  press  units  by  a  temporary 
restraining  order  issued  by  New  York 
State  Supreme  Court  Justice  Irving  H. 
Saypol.  The  Justice  said  the  contract  be¬ 
tween  the  parties  did  not  specifically 
provide  that  the  supplier  of  the  equip¬ 
ment  could  take  immediate  possession  in 
the  event  of  a  default  by  New  York  Press 
Publishing  Co. 

The  Goss  press  units  are  still  in  the 
building. 

AF-GL  to  merge 

Albert  Frank-Guenther  Law,  Inc.,  a 
106-year  old  advertising  and  public  rela¬ 
tions  agency  will  soon  merge  with  Foote, 
Cone  &  Belding  Communications,  Inc. 
AF-GL  will  operate  as  a  wholly-owned 
subsidiary  of  FCB.  It's  1976  billings  were 
in  excess  of  $30  million. 

Foote,  Cone  &  Belding,  founded  in 
1873,  has  offices  throughout  the  world, 
and  reported  gross  billings  of  $455  mil¬ 
lion  in  1976. 


Canadians  switch 
to  metric  system 

Canadian  newsprint  manufacturers 
and  Canadian  newspapers  switched  to 
the  metric  system  on  January  1,  1978  in 
accordance  with  national  policy.  The 
U.S.  is  slated  to  go  to  the  metric  system 
on  January  I,  1979  in  keeping  with  the 
U.S.  Metric  Conversion  Act  of  1975. 

Newsprint  is  now  going  to  Canadian 
users  in  kilograms,  centimeters  and 
grams  per  square  meter.  According  to  C. 
A.  Thompson,  chairman  of  the  Canadian 
Pulp  &  Paper  Association's  metric  task 
force  on  newsprint,  nothing  has  changed 
except  the  measurement  language. 


NEPA  meeting 

{Continued  from  page  20) 


regularly  updated  and  should  contain  cir¬ 
culation  area  maps,  rate  and  audited  cir¬ 
culation  cards,  audience  profiles  and 
testimonials  from  satisfied  advertisers. 

“Most  people  hate  circulation,”  Wis¬ 
consin  publisher  William  E.  Branen  told 
convention-goers,  “but  it's  the  whole 
secret.” 

Branen,  warning  that  no  two  circula¬ 
tion  situations  are  ever  exactly  alike, 
claims  “the  day  has  passed  where  we  have 
to  continually  boost  subscription  rates  to 
keep  pace  with  costs.” 

Lost  subscribers,  he  feels,  can  erase 
the  benefits  of  price  hikes;  he  advises 
colleagues  to  keep  their  rates  low  and  his 
own  twice-weekly  Burlington 
Standard-Press  has  increased  the  annual 
subscription  rate  only  50  cents  (from  $6  to 
$6.50)  in  the  last  eight  years. 

Branen  isn't  very  interested  in  street 
sales,  claiming  that  advertisers'  prime 
targets  scan  bargains  in  their  homes.  Fie 
thinks  mail  service,  despite  its  problems 
and  rate  boosts,  is  the  best  and  cheapest 
delivery  system.  Publishers  may  be  able 
to  use  mailboxes  for  their  own  Saturday 
deliveries  if  those  ever  stop,  he  said. 

Branen  says  smaller  operations  should 
use  all  staffers  to  help  see  their  papers  are 
delivered  promptly  and  properly,  and 
similar  classified  ad  flexibility  is  boosted 
by  Leon  A.  Burke,  Jr.,  of  the  Lexington, 
Mass. -based  Minute-Man  Publications 
group. 

Noting  that  private  party  classified  lin¬ 
age  is  decreasing  even  though  it's  “the 
average  person's  greatest  tool,”  Burke 
admits  his  own  firm  has  been  “arrogant 
and  inflexible”  about  classified  ad  rates. 
“Go  out  on  a  limb  just  a  little  and  test  the 
waters,”  he  advises. 

Robert  Theriault,  of  Dole  Publications, 
Somerville,  Mass.,  agrees.  Fie  thinks  cut¬ 
ting  classified  rates  is  well  worth  it  if  it 
helps  bring  in  private  party  business. 

“Remember,”  he  said,  “the  more  ads 
you  have,  the  more  ads  you  get.” 
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If  you  want  a  stnxiger 
America,  there  isif  t  any  choice. 


The  choice  has  to  be  Ci.S. 
flag  shipping,  if  you’re 
concerned  with  the  future 
well-being  of  our  country. 

Since  World  War  11,  the 
fleet  of  U.S.  flag  cargo 
ships  has  dwindled  from 
over  4800  to  577.  In  that 
same  period,  the  number 
of  Russian  ships  has 
expanded  to  four  times  the 
number  of  ours.  Today, 
while  other  major  nations 
have  about  50%  of  their 
foreign  trade  carried  on 
their  own  cargo  ships,  the 


fleet  loses  strength,  we 
lose  stature  in  the  interna¬ 
tional  shipping  commu¬ 
nity.  We  lose  leverage  in 
the  discussion  of  interna¬ 
tional  freight  rates.  We 
lose  a  vital  defense  arm  in 
case  of  emergency.  We 
lose  economically,  too,  in 
our  balance  of  payments, 
in  number  of  American 
jobs,  and  in  taxes  that 
a  stronger  (J.S.  flag 
merchant  marine  would 
generate. 

There’s  no  need  to 


eral  cargo  shippers  know, 
at  rates  competitive  with 
most  foreign  flag  ships. 
What  we  need  to  do  is  uti¬ 
lize  these  modern-day 
advantages  of  the  (J.S. 
merchant  fleet  to  rebuild  it 
to  its  rightful  position 
among  world  fleets. 

If  you’d  like  to  know 
more,  send  for  our  booklet 
on  (J.S.  Flag  Shipping. 
Write  National  Maritime 
Council,  Dept.  G,  Box 
7345,  Washington,  D.C. 
20044. 


G.S.  has  less  than  6%. 

How  does  this  low 
level  of  participation 
affect  our 
future  well 
being?  As 
our  merchant 


lose.  Today  (J.S.  cargo 
ships  offer  labor  stability 
and  efficient  service,  oper¬ 
ated  by  highly  trained 
crews  and  technological 
innovations  and,  as  gen¬ 


National  Mantime 
.#^^.C(xincil 

Management,  labor  and 
government  working 
together  for  a  strong, 
stable  (J.S.  flag  shipping  industry. 


DON’T  GIVE  UP  THE  SHIPS 


Ad  scene 


By  Dan  Lionel 


In  1985-$9  billion  for  classified? 


“From  November  7  to  December  4  we 
published  3,595  lines  of  ‘Attorney’ 
advertising — over  a  full  page  of  NEW 
business!”  Detroit  News  CAM,  Norman 
R.  Young  told  E&P.  The  ads  were  in 
regular  undisplay  style  appearing  under 
the  standard  heading  “ Attorney s-Legal 
Counseling.” 

“We  cooperate  with  the  Bar  of  Michi¬ 
gan  who  has  given  us  a  summary  of 
licensed  attorneys  in  Michigan.  We  direct 
mail  the  attorneys  and  follow  up  with  a 
telephone  solicitation  a  week  later. — As 
you  can  see  from  the  tear  sheets  a  very 
constant  volume  is  being  published.” 

Notes  CAM  Young,  “This  looks  like  an 
excellent  source  of  new  revenue  and  lin¬ 
age  as  well  as  serving  a  vast  segment  of 
our  population  who  are  not  fortunate 
enough  to  have  attorney  friends  or  rela¬ 
tives.” 

While  newspapers  around  the  country 
are  beginning  to  recognize  the  potential 
afforded  by  the  loosening  of  the  reins  on 
professional  advertising  a  concerted  sol¬ 
iciting  effort,  for  most,  is  still  in  the  mak¬ 
ing.  In  some  cases,  attorneys  have  done  a 
bit  of  media  analysis  on  their  own  and 
gotten  into  the  various  market  places  af¬ 
forded  by  newspaper  classified.  For 
example,  Newsday's  CAM,  Ray  Jansen 
who  has  been  carrying  about  25  ads  a  day 
in  classified  for  attorneys  reports  that  a 
number  of  lawyers  specializing  in  real 
estate  have  been  advertising  on  the  real 
estate  display  pages  featuring  closing 
services,  etc. 

The  uncovering  of  new  categories  such 
as  ‘attorney’  ads  plus  the  application  of 
more  intensive  selling,  promoting  and 
servicing  of  classified  by  better  trained 
personnel  has  caused  Charles  M. 
Kinsolving,  Newspaper  Ad  Bureau  vice- 
president-inarketing  and  planning,  and 
Jane  Gilmer,  vicepresident  for  classified 
sales,  to  up  their  sights  from  a  $5.8  billion 
prediction  for  classified  revenue  by  1985 
to  $9  billion  or  more. 

They  point  out  that  British  Common¬ 
wealth  newspapers  have  achieved  a  far 
higher  ratio  of  classified  to  total  revenue 
than  the  28%  in  the  U.S.  To  be  sure,  an 
important  element  in  this  statistical  com¬ 
parison  is  the  obvious  weakness  of  British 
newspapers  in  retail  advertising.  (Not  too 
long  ago,  the  ‘advertisement’  director  of  a 
leading  London  department  store  told 
this  writer  that  the  store  regarded  a  full 
page  advertisement  as  ‘vulgar’!) 

Because  of  their  dependence  upon 
classified  as  the  major  source  of  advertis¬ 
ing  revenue  the  British  papers  have  de¬ 
veloped  a  sharply  honed  approach  which 
the  NAB  executives  believe  can  serve  as 
the  basis  for  a  major  spurt  in  our  own 
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classified.  They  point  out  that  British 
classified  sales  personnel  are  better 
trained,  not  only  in  field  and  telephone 
selling  but  in  understanding  the  business 
and  marketing  problems  of  their  clients. 
They  extend  various  creative  services  to 
classified  users  and  they  include  related 
editorial  material — interesting  features, 
not  boilerplate.  Finally,  the  NAB  notes, 
they  do  more  special  classified  promo¬ 
tion. 

One  point  the  Bureau  does  not  mention 
but  which  our  contacts  with  London  ad¬ 
vertising  agencies  bring  out  is  the  fact  that 
unlike  most  U.S.  newspapers,  British 
newspapers  pay  regular  agency  commis¬ 
sion  on  classified  advertising.  For  many 
top  British  agencies,  this  is  reason  enough 
to  maintain  a  strong  classified  division 
which,  in  itself,  does  a  unique  job  of 
promoting  the  use  of  classified  advertis¬ 
ing. 

For  the  near  term  most  CAM  s  are  view¬ 
ing  1 978  with  confidence  that  their  record 
breaking  streak  will  continue  but  at  some¬ 
thing  short  of  the  17.5%  overall  revenue 
jump  of  last  year.  For  employment,  the 
key  growth  classification  last  year  which 
hit  a  32% -I-  pace,  Deutsch,  Shea&  Evans, 
a  leading  recruitment  agency  notes, 
“Employment  demand  will  be  good  but 
not  booming.” 

The  agency  bases  its  conclusion  on  the 
findings  developed  by  a  survey  of  500  top 
companies  mainly  from  the  Fortune  500 
list.  51%  of  201  executives  who  re¬ 
sponded  to  the  survey  reported  that  the 
total  demand  in  their  company  for  per¬ 
sonnel  will  be  up.  33%  said  it  would  be 
stable  and  1%  anticipate  a  drop.  Demand 
for  executives  will  be  weakest  while  that 
for  engineers  will  be  strongest. 

A  strong  suite  in  the  employment  pic¬ 
ture  will  be  the  demand  for  affirmative 
action  hirings.  63%  of  the  respondents 
will  be  looking  for  more  women  and 
minority  group  employes  in  the  year 
ahead. 

Gama  AP  appoints 
PR  counsel 

The  General  Aviation  Manufacturers 
Association  has  retained  Carlson,  Roc- 
key  &  Associates,  Inc.,  of  New  York,  as 
national  public  relations  counsel. 

GAMA  is  a  trade  association  repre¬ 
senting  companies  that  produce  more 
than  95  percent  of  the  nation’s  general 
aviation  aircraft,  engines  and  avionics. 

Carlson,  Rockey  will  serve  as 
GAMA’s  news  and  information  bureau 
in  New  York  while  conducting  a  national 
publicity  program  in  support  of  a  special 


Ad  bureau  offers 
1-day  ad  copy 
and  layout  course 

The  Newspaper  Advertising  Bureau  is 
offering  a  new  one-day  course  in  adver¬ 
tising  copy  and  layout. 

The  one-day  workshop  is  divided  into 
six  sections,  each  built  around  one  or 
more  key  principles  of  successful  news¬ 
paper  advertising. 

Each  section  starts  with  a  short  slide 
lecture  which  spells  out  the  principles 
involved  and  illustrates  them.  Next,  a 
work  session  which  requires  participants 
to  use  the  principles  they  have  just  been 
exposed  to  is  held.  A  critique  of  the  ads 
produced  in  the  work  session  is  held  and 
imally,  each  participant  receives  a  four- 
page  follow-up  folder  which  summarizes 
the  principles. 

The  layout  portion  otTers  a  systematic 
way  for  non-artists  to  produce  ad  lay¬ 
outs.  The  session  shows  how  by  drop¬ 
ping  in  the  headline,  illustration,  copy, 
price  and  logotype,  an  ad  can  be  pro¬ 
duced  for  any  number  of  items  from  one 
to  UK). 

The  other  sessions  show  how  to  use  il¬ 
lustrations,  type,  color  and  white  space 
to  get  the  most  out  of  an  ad,  how  to 
create  an  attention  getting  headline,  how 
to  write  copy  that  “closes  the  sale.” 

The  workshops  are  led  by  either  Bill 
Solch,  Steve  Van  Osten  or  John  Murphy 
of  the  Newspaper  Ad  Bureau.  Cost  of 
the  workshop  is  tied  in  with  the  circula¬ 
tion  of  the  newspapers,  ranging  from 
$300  for  a  newspaper  with  a  circulation 
of  under  10,000  up  to  $700  for  a  news¬ 
paper  with  a  circulation  over  100,000. 

The  Bureau  is  also  offering  a  ‘‘Do-it- 
yourself’  package.  Each  paper  will  re¬ 
ceive  all  the  materials  and  information 
needed  to  conduct  its  own  workshop. 
The  cost  is  $225  for  a  newspaper  with  a 
circulation  under  50,000  up  to  $300  for 
newspapers  with  circulations  of  over 
200,000. 

Since  each  session  or  section  of  the 
workshop  is  complete  and  self  con¬ 
tained,  the  sections  can  be  purchased  in¬ 
dividually  by  newspapers  wishing  to 
cover  only  certain  areas  of  the  total  copy 
and  layout  program.  Complete  informa¬ 
tion  and  materials  on  conducting  indi¬ 
vidual  sections  are  available  for  $50  per 
section  for  papers  under  50,(X)0  circula¬ 
tion,  $60  for  newspapers  with  circula¬ 
tions  of  50,000  to  200,000  and  $75  for 
newspapers  with  circulations  over 
200,000. 

More  information  can  be  received  by 
contacting  the  bureau’s  creative  depart¬ 
ment  in  New  York. 


promotional  campaign  to  increase  the 
number  of  student  pilots  and  licensed 
pilots. 

EDITOR  &  PUBLISHER  for  February  4, 1978 


arstwob 

I 


THE 

FAIROULD  SYNDIC^:. 
WE’RE  WIRED. 


Fashion 


Society 


M 


J.P.STEVEM? 

WORKERS 


Consi 


Criminal  code  bill 


approved  in  Senate 


By  I.  William  Hill 


The  Senate  (January  30)  voted  72  to 
15,  to  adopt  S.  1437,  a  382-page  bill  to 
recodify  Federal  criminal  law  that  retains 
the  same  provisions  affecting  the  press 
that  were  in  the  bill  when  adopted  by  the 
Senate  Judiciary  Committee. 

Senate  action  came  after  12  years  of 
efforts  to  reshape  the  criminal  law,  ef¬ 
forts  that  have  failed  in  the  past  because 
of  controversy  over  civil  liberties.  S. 
1437  was  sponsored  by  Senator  Edward 
M.  Kennedy  (D-Mass.)  and,  until  his  re¬ 
cent  death.  Senator  John  L.  McClellan 
(D-Ark.). 

A  companion  measure  still  requires 
house  judiciary  committee  action,  which 
is  expected  to  begin  with  hearings  later 
this  month.  Kennedy  said  this  week  he 
hopes,  despite  liberal  opposition,  that 
the  lop-sided  Senate  vote  would  boost 
the  bill's  chances  in  the  House. 


Provisions  in  the  Senate  bill  affecting 
the  press  are  as  follows: 

•  Newspapers  would  not  be  con¬ 
victed  of  contempt  of  court  if  they  dis¬ 


obeyed  a  "gag  order"  that  was  later  con¬ 
stitutionally  held  invalid. 

•  Theft  or  receipt  of  government 
documents  would  not  be  a  crime  if  the 
documents  were  obtained  solely  for  pub¬ 
lication  purposes. 

•  It  would  be  a  crime  to  hide  reporto- 
rial  notes. 

•  It  would  be  a  crime  to  refuse  to  di¬ 
vulge  confidential  news  sources  even  if 
the  court  order  seeking  the  source's 
identity  later  was  declared  illegal. 

•  It  would  be  a  crime  for  a  reporter  to 
refuse  to  obey  an  order  to  reveal  confi¬ 
dential  sources  even  if.  after  the  order  is 
upheld  on  appeal,  he  volunteers  the  in¬ 
formation  sought. 

•  It  would  be  a  crime  for  a  past  or 
present  government  employe  to  inform 
the  press  of  government  crime  based  on 
information  in  private,  as  defined  by  any 
law. 

•  Federal  courts  are  authorized  to  seal 
permanently  public  arrest,  indictment 
and  conviction  records  for  first  offenders 
under  21  years  of  age  who  have  been 
convicted  of  possessing  heroin  or  other 
drugs  and  have  been  put  on  probation. 


South  Haven  Tribune  in  Michigan  sold 


South  Haven  (Mich.)  Daily  Tribune 
has  been  purchased  by  James  E.  Huckle, 
editor-publisher  and  owner  of  the  daily 
Ionia  (Mich.)  Sentinel-Standard  and 
weekly  Ionia  County  News. 

Under  the  agreement,  Donald 
Schoenwether  will  continue  at  the  Trib¬ 
une  in  a  parttime  capacity  until  April 
1979,  when  he  will  retire.  Schoen- 
wether's  son,  Philip,  will  remain  at  the 
Tribune  as  general  manager  and  advertis¬ 
ing  director. 

The  Huckle  family  has  been  in  the 
newspaper  publishing  business  since 


1901.  Hickle's  grandfather,  the  late 
Thomas  Huckle,  began  publishing  the 
Cadillac  Evening  News  in  1926. 

Upon  his  death,  the  newspaper  was 
published  by  his  son.  Earl  T.  Huckle, 
now  retired,  and  the  father  of  James  E. 
Huckle. 


Huckle's  brother,  Thomas,  now  is 
publisher  of  the  Cadillac  newspaper. 


The  South  Haven  Tribune  was  estab¬ 
lished  May  8,  1899,  by  Ira  A.  Smith,  who 
converted  it  from  a  weekly  to  a  daily 
newspaper  that  year. 


Custom  ads  for  dealers  of  appliance  line 


Dealers  carrying  the  White- 
Westinghouse  line  of  major  appliances 
are  able  to  order  custom  ads  for  news¬ 
papers.  prepared  by  the  manufacturer's 
retail  sales  support  advertising  agency. 
Tv  commercials  are  also  available. 

The  advertising  support  program,  in¬ 
stituted  when  White-Westinghouse 
bought  the  Westinghouse  line  in  1975. 
has  been  well  received  by  dealers,  with 
nearly  400  utilizing  the  service  over  the 
past  three  years. 

Ads  are  done  in  layout  form  by  the 
sales  support  agency,  Henderson  & 
Dapper  in  New  York,  and  are  cus¬ 
tomized  according  to  the  dealer's  own 


advertising  style.  Dealers  using  the  serv¬ 
ice  normally  order  both  tv  commercials, 
customized  to  product  and  sales  event, 
and  the  newspaper  ads.  which  are  then 
run  at  the  same  time  during  the  dealer's 
sales  event.  Due  to  more  attractive  local 
newspaper  rates  dealers  place  their  own 
print  ads,  but  Henderson  &  Dapper 
negotiates  the  tv  buys.  Space  and  time 
costs  are  split  between  the  dealer  and 
White-Westinghouse,  with  the  manu¬ 
facturer  usually  picking  up  75  percent  of 
the  expense. 

White-Westinghouse  is  a  part  of  White 
Consolidated  Industries,  the  third  largest 
appliance  manufacturer  in  the  world. 
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Ad  insert  tax 
case  to  be 
heard  in  Pa. 

By  Bob  Hausman 

The  Pennsylvania  Newspaper  Pub¬ 
lisher's  Association  and  the  Pennsyl¬ 
vania  Retailer's  Association  have  con¬ 
tributed  funds  to  a  law  firm  representing 
a  retailer  to  oppose  an  attempt  by  the 
state  of  Pennsylvania  to  collect  a  6% 
sales  tax  on  pre-printed  newspaper  ad¬ 
vertising  supplements. 

The  issue  began  in  July  1973  when 
Town  and  Country  Distributors,  a  now 
liquidated  discount  chain,  formerly  part 
of  Lane  Bryant,  was  sent  a  bill  for  due 
sales  tax.  Part  of  the  bill  was  for  sales  tax 
levied  on  advertising  supplements  which 
were  inserted  in  the  Uniontown  (Pa.) 
Herald  and  Standard  (the  supplements 
were  printed  by  an  out  of  state  non¬ 
newspaper  printer  and  in  ierted  into  the 
newspaper). 

This  section  of  the  bill  was  challenged 
by  Town  and  Country  and  appealed  to 
the  Pennsylvania  Board  of  Finance,  De¬ 
partment  of  Revenue  which  upheld 
Town  and  Country.  The  state  appealed 
to  the  Commonwealth  Court  in  October 
1974  and  the  action  has  been  pending 
there  since. 

Last  May  Town  and  Country's  attor¬ 
neys  filed  for  a  hearing  of  “stipulation  of 
fact.”  This  is  done  to  establish  certain 
facts  which  both  parties  agree  upon  be¬ 
fore  the  case  goes  to  trial.  This  may 
prove  to  be  an  indication  that  further 
progress  of  the  suit  will  take  place  in  the 
near  future. 

Representing  Town  &  Country  is 
McNees,  Wallace  and  Nurick  of  Harris¬ 
burg.  E&P  has  learned  of  2  of  the  argu¬ 
ments  that  will  be  used  against  the  state. 
The  first  is  freedom  of  information.  The 
attorneys  contend  that  readers  buy  a 
newspaper  to  read  both  the  advertise¬ 
ments  and  the  editorial  content  as  they 
are  both  disseminating  information.  The 
second  will  be  a  1976  Massachusetts 
Supreme  Judicial  Court  ruling  which 
exempted  advertising  supplements  in¬ 
serted  into  newspapers  from  the  state 
sales  tax. 

Town  and  Country's  attorneys  say 
that,  if  their  case  is  won,  it  will  set  a 
precedent  in  preventing  Pennsylvania  to 
impose  sales  taxes  on  advertising 
supplements. 

Great  Lakes  outdoor 
writers  elect  Case 

John  Case,  outdoor  editor  of  WBBM- 
radio  and  writer  for  the  Chicago  Daily 
News  and  the  Pickwick  group  of  news¬ 
papers,  has  been  elected  1978-79  presi¬ 
dent  of  the  17-state  association  of  Great 
Lakes  Outdoor  Writers. 

EDITOR  &  PUBLISHER  for  February  4, 1978 


No  more  worst 
lists  of  anything 
in  N.Y.  Times 

In  a  memo  to  8  editors,  A.M.  Rosen¬ 
thal,  executive  editor.  New  York  Times. 
set  forth  a  new  policy  that  the  newspaper 
will  not  “run  any  ‘worst’  lists”  stories. 

The  policy  was  issued  after  Rosenthal 
killed  a  movie  critic’s  list  of  the  10  worst 
movies  of  1977,  and  a  list  of  last  year’s  10 
worst  architecture  designs.  The  new  pol¬ 
icy  allows  lists  of  the  best. 

Rosenthal’s  memorandum  to  editors 
read  as  follows; 

“From  now  on,  we  will  not  run  any 
‘worst’  lists — the  ten  worst  of  this  or  that 
or  the  worst  of  the  year,  or  whatever. 

“As  a  matter  of  fact,  I  took  this  deci¬ 
sion  last  week  when  I  asked  that  two 
“worst”  pieces  be  killed.  This  was  not  a 
reflection  on  the  authors — they  were 
simply  doing  what  other  papers  do  all  the 
time  and  what  The  Times  has  done  from 
time  to  time.  1  did  not  even  read  their 
pieces — I  reacted  against  the  idea. 

“This  is  to  explain  my  attitude — part 
journalistic,  part  philosophic,  part  vis¬ 
ceral. 

“We  start  with  the  reality  that  The 
Times,  like  all  other  newspapers,  often 
has  to  wound  people  or  institutions.  Of¬ 
ten,  we  are  compelled  to  be  destructive 
of  other  people’s  interests  and  careers. 

“This  grows  out  of  our  journalistic  re¬ 
sponsibilities.  However,  it  is  not  our 
function  to  be  needlessly  wounding  or 
destructive,  in  fact,  it  is  our  obligation, 
given  the  enormous  power  delegated  to 
us,  to  do  everything  we  can  to  avoid 
being  needlessly  wounding  or  destruc¬ 
tive. 

“  ‘Worst’  lists  strike  me  as  needlessly 
wounding  and  destructive.  We  may  have 
had  an  obligation  to  criticize  a  movie  or  a 
building  negatively  when  it  was  first  pre¬ 
sented  or  came  up  for  discussion.  Some¬ 
times  we  have  to  do  it  again — in  a  Sun¬ 
day  piece  or  a  further  assessment. 

“But  taking  the  end  of  the  year  as  an 
opportunity  to  hack  away  again  at  a 
piece  of  work  is  not  journalistically 
necessary,  but  our  own  choice.  1  believe 
we  should  choose  not  to  take  the  oppor¬ 
tunity  presented  merely  by  the  calendar 
to  attack  again. 

“Another  point.  What  the  critic  does 
when  he  selects  a  list  of  the  worst  is 
simply  to  review  his  own  opinions — 
nothing  new  is  added  except  a  little  more 
blood. 

“And  a  final  point  important  journalis¬ 
tically.  When  we  criticize  a  work  of  art 
negatively  the  first  time  or  when  it  comes 
up  for  legitimate  reassessment  in  the 
Sunday  sections,  the  critic  is  forced  by 
her  or  his  own  ethic  and  the  nature  of  the 
job  to  present  detailed  reasons  for  the 
negative  opinion.  The  critic  puts  her  or 
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his  own  skills  and  judgment  up  on  the 
block  for  others  to  see,  approve  or 
counterattack. 

“When  we  present  lists  of  the  ‘worst’ 
all  we  do  is  capsulize  as  pithily  as  possi¬ 
ble  everything  unpleasant,  without  real 
justification  and  analysis.  Space  does  not 
allow  it  in  these  lists  of  the  worst.  This 
strikes  me  as  quite  unfair  journalistically. 

“I  hear  the  next  question.  What  about 
lists  of  the  best?  Why  allow  them  if  we 
don’t  allow  lists  of  the  worst?  1  am  not 
wild  about  lists  of  the  best,  but  we  will 
continue  to  permit  them  in  some  fields. 
The  reason  is  that  lists  of  the  best  per¬ 
form  the  function  of  calling  attention 
again  to  creativity. 


“And  above  all,  the  difference  is  that 
even  though  lists  of  the  best  may  not 
serve  any  great  function  and  should  be 
used  sparingly,  they  do  not  involve  the 
needless  spilling  of  blood.  1  think  we 
have  a  right  from  time  to  time  to  be  re¬ 
petitively  encouraging,  but  not  the  right 
ever  to  be  needlessly  wounding.” 

Father  and  son  rivals 

Jonathan  Thompson,  previously  with 
the  Miami  Herald  as  marketing  manager 
for  the  Spanish  version  of  the  Herald, 
has  joined  the  New  York  News  as  mar¬ 
keting  director.  He  is  the  son  of  Fred 
Thompson,  vicepresident-advertising  for 
the  New  York  Times. 
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Equip  your  outlying  news  bureaus  with  the 
easy-to-use  Rockwell-Goss  News  Bureau 
System  —  and  watch  it  pay  off  with  three  lows 
in  a  row:  low  initial  cost,  low  operating  costs 
and  low-cost,  easy  maintenance.  And  that’s 
in  addition  to  its  main  benefit:  fast  news. 

It’s  compatible  with  your  existing  equipment, 
too.  For  complete  details  about  its  intelligent 
terminal,  LSI  microprocessor  and  flexibility, 
call  Information  Products  Marketing,  Graphic 
Systems  Division,  Rockwell  International, 
Downers  Grove,  IL  60515,  312/963-4600. 

Rockwell  International 

...where  science  gets  down  to  business 
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Is  this  where  weVe  headed?  At  least  205  Americans  have 
now  won  damage  suits  worth  a  million  dollars  or  more. 

In  1962  there  was  one;  the  next  year,  two;  and  as  recently 
as  1969,  only  three.  But  by  1976  the  number  of  million- 
dollar  plus  awards  ballooned  to  43.  The  stakes  have  gone  upi 
Were  these  awards  justified  by  real  losses  and  clear 
fault?  Or  were  they  grand  prizes  in  a  lucrative  game  of  chance 


—America’s  dis-tort-ed  tort  law  system?^ 

We’ve  reached  the  point  where  a  person  was  actually 
awarded  well  over  a  million  dollars  for  “traumatic  neurosis” 
resulting  from  a  false  arrest  for  shoplifting.^ 

If  there  were  no  losers  in  this  game,  we  might  dismiss 
it  as  harmless  fun,  like  a  lottery.  But  every  payer  of  liability 
insurance  premiums  is  a  loserJ*  And  indirectly  all  of  us  lose, 
as  the  soaring  costs  of  settlements  and  insurance  force  up 
the  prices  of  the  products  and  services  we  use. 

Justified  claims  should  be  fairly  compensated.  But  it’s 
time  to  look  at  state  laws  that  permit  excessive  and  un¬ 
warranted  awards.  California  has  done  so  with  a  citizens’ 
commission  created  to  help  bring  balance  back  to  the  system. 
We  urge  other  states  to  follow. 

Insurers,  lawyers,  judges— all  of  us  share  some  blame  for 
this  mess.  But  it  is  you,  the  public,  who  can  best  begin  to 
clean  it  up— by  making  your  views  known  to  your  elected 
representatives.  Don’t  underestimate  your  own  influence.  Use 
it,  as  we  are  trying  to  use  ours. 

.  ^tna 

wants  insunmce  to  be  afforaame 


1  Jury  Verdict  Research  Inc. 
of  Cleveland.  Ohio,  keeps  records 
of  million-dollar-plus  awards. 
These,  however,  are  only  the  tip 
of  the  iceberg.  Kxtravagant  jury- 
awarded  damages  set  a  standard 
for  out-of-coitii  settlements  — the 
real  problem,  since  most  liability 
cases  are  settled  out  of  court. 

2  A  "tort".'  strictly  speaking,  is 
a  wrongful  act  (other  than  breach 
of  contract)  for  which  damages 
mav  be  recovered  in  court. 


.^In  this  case,  a  23-year-old 
woman  was  arrested,  tried,  and 
found  innocent  of  shoplifting.  In 
turn,  she  sued  the  store  and  its 
special  policeman. To  compensate 
her  for  "depression,  anxiety,  ner¬ 
vousness.  phobia,  fears,  and 
nightmares!'  the  jury  awarded 
her  SI.IOO.OOO  in  damages.  In 
the  past,  awards  for  such  intan¬ 
gible  damages  were  reasonably 
related  to  actual  medical  expenses 
and  economic  losses. Today,  these 


vague  terms  are  often  the  basis 
for  huge  demands.  VVe  have 
recently  seen  the  filing  of  a  SSI- 
million  malpractice  suit  on  the 
grounds  of  "mental  distress!' 

^Most  awards  are  paid  by 
insurance  and  any  continuing 
increase  in  the  si/.e  or  number  of 
awards  must  be  reflected  in 
insurance  costs.  For  example, 
product  liability  insurance  for 
manufacturers,  and  malpractice 
insurance  for  physicians,  more 


than  iloiihled  in  one  recent  12- 
month  period.  While  these  were 
averages  country-wide,  for  many 
the  increases  were  even  more 
severe.  In  California  recom¬ 
mended  increases  for  product 
liability  protection  for  clothing 
manufacturers  jumped  40(f%)  in 
1976.  while  malpractice  insur¬ 
ance  for  some  physicians 
increased  34  7%. 


Further  information  may  be  obtained  by  contacting  Henry  L.  Savage,  Jr.,  Public  Relations,  /Etna  Life  &  Casualty, 
151  Farmington  Avenue,  Hartford,  CT.  06156, Telephone  (203)  273-6545. 


yTina  Life  &  Casualty. 
151  Farmington  Avenue, 
Hartford.  C  roe  156 
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Newspeople  in  the  news 


Wii  I  lAM  W.  Bakkr.  former  editor  and 
president  of  the  Kansas  Star  and 
Times— joins  the  faculty  of  the  William 
Allen  White  School  of  Journalism  at  the 
University  of  Kansas  this  semester  as 
part-time  lecturer.  He  will  teach  news¬ 
paper  management  and  editorial  and  in¬ 
terpretive  writing  courses  and  lecture. 

*  *  * 

Pali.  E.  Conrov.  who  retired  last 
November  as  executive  editor  of  the  San 
Jose  Mereiny-News— joined  the  Coakley 
Heagerty  Companies,  Ltd.  Santa  Clara, 
California  as  a  communications  consul¬ 
tant. 

Pktkr  Dl  isBKRCi — promoted  to  national 
classified  advertising  manager  of  the  Co.v 
Anfteles  Times  from  sales  representative 
in  national  classified.  He  has  succeeded 
Morrie  Kozek — retired. 

Wii.i.iamJ.  Hkarin,  publisher  of  the 
Mobile  (Ala.)  Reftister — voted  “Mobil- 
ian  of  the  Year”  for  1977  by  the 
Mobile  Civitan  Club  and  also  honored  by 
Mobile  Area  Chamber  of  Commerce  in  a 
resolution  honoring  his  50  years  of  serv¬ 
ice  to  the  community. 

*  *  * 

David  A.  Lkwis — named  advertising 
director  of  the  Dnhnqne  (Iowa)  Tele- 
firaph  Herald  from  the  Des  Moines 
Repister-Trihane,  where  he  held  various 
advertising  management  positions. 
Chari.Es  Ali  en,  ad  director  of  the  Tele¬ 
graph  Herald  since  1973,  requested  re¬ 
placement  in  that  position  but  remains  as 
classified  manager. 

George  Bii.ych — named  sports  editor 
of  the  Calfiary'  (Alta.)  Herald,  succeed¬ 
ing  Hal  Walker,  retiring  after  45  years 
as  a  sports  writer.  Bilych  joined  the 
Herald's  sports  department  in  1954. 
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Thomas  E.  Griehths,  former  director 
of  public  service,  promotion  and  re¬ 
search  for  the  Gannett  Co.  Rochester, 
New'  York  newspapers — appointed  di¬ 
rector  of  promtTtion  and  public  relations 
ftTr  the  Tort  Lauderdale  (Fla.)  News  and 
Pompano  Beach  Sun-Sentinel,  Gore 
Newspapers. 

*  *  * 

Robert  C.  Sadler — promoted  from 
Waco  (Tex.)  Trihune-Tierald  city  editor 
to  managing  editor,  succeeding  Woody 
M.  Barron.  Dlb  Brown,  formerly  man¬ 
aging  editor  of  the  Tyler  (Tex.)  Courier 
Times-Telef>raph — to  city  editor. 

%  ^  ^ 

Linda  Gla/er,  publisher  of  The 
Saratopian,  Saratoga  Springs,  New 
York — named  one  of  Glamour 
Magazine's  H  Success  Choices  for  1978. 

*  ^  ^ 

Mort  Gi.assner — named  city  editor  of 
the  Bartlesville  Examiner-Enterprise. 

^  sj;  sj! 

Gene  Lehmann — named  city  editor  of 
the  Pawhuska  (Okla.)  Journal-Capital. 

Mark  Finley,  who  retired  recently 
after  17  years  as  promotion  director  of 
the  Boston  Herald-Sunday  Advertiser — 
now  teaching  advertising  in  the  School  of 
Public  Communication  at  Boston  Univer¬ 
sity. 

*  5(5  * 

Fred  Hl  ll.  advertising  marketing  and 
sales  training  manager  of  the  Wichita 
Eaftle  and  Beacon — to  Knight-Ridder 
Newspaper  Sales  in  Chicago  as  a  na¬ 
tional  representative. 

5(5  5(5  ^ 

Jack  Martin  Smith  and  Sl/anne 
Choney — named  managing  editor  of  the 
Encinitas  (Calif.)  Coast  Dispatch  and 
Del  Mar  Surfcomher,  respectively. 
Smith  is  a  former  weekly  editor,  and 
Choney  was  a  staff  writer  for  the  Carls¬ 
bad  (C'diif.)  Journal,  a  sister  publication 
of  the  Surfcomber  in  the  North  Coast 
Publishers,  Inc.  group. 

Oregon  promotions 

Murlin  Spencer,  an  Associated  Press 
staff  member  for  31  years,  has  been 
named  news  editor  of  the  Euf'ene  (Ore.) 
Repister-Guard.  He  joined  the  R-G  staff 
as  a  copy  editor  in  1972  and  became  copy 
desk  chief  in  1976.  Named  assistant  news 
editor  is  Collins  Hemingway,  since  1974 
with  the  Little  Rock  (Ark.)  Democrat 
and  before  that  on  the  Arkansas  Gazette 
staff. 

Don  W.  Robinson  has  been  named 
Register-Guard  editorial  page  editor, 
succeeding  the  late  Robert  Frazier.  Don 
Bishoff  has  been  moved  from  reporter  to 
Robinson's  former  position  as  associate 
editor. 


Terry  Wooten  has  been  appointed  to 
the  new  position  of  national  news 
editor  of  Commodity  News  Services, 
Leawood,  Kansas.  Wooten,  who  was 
editor  of  the  Alexandria  (Va.)  Gazette 
from  1974  to  December,  1977,  will 
have  a  wide  range  of  editorial  respon¬ 
sibilities.  He  was  with  United  Press  In¬ 
ternational  from  1965  until  he  joined 
the  Gazette,  and  served  in  Jackson, 
Mississippi,  North  Carolina  and  Vir¬ 
ginia  during  those  years. 

Walter  Mears  of  AP 
elected  vicepresident 

Walter  Mears,  chief  of  the  Associated 
Press'  Washington  bureau,  has  been 
elected  a  vicepresident  by  the  board  of 
directors,  which  met  in  Mexico  City  last 
week. 

Keith  Fuller,  president  and  general 
manager  of  the  news  cooperative,  said 
Mears'  elevatiim  to  vicepresident  re¬ 
flected  the  board's  recLTgnitii>n  of  the  im¬ 
portance  of  the  Washingtim  operation. 
The  A  P's  Washington  bureau,  its  largest 
office  in  the  domestic  service,  has  a  staff 
of  95  news  and  photo  staff  members. 

Mears.  43,  an  AP  special  correspon¬ 
dent.  became  chief  of  bureau  Sept.  1, 
1977.  He  joined  the  AP  at  Boston  in 
1955,  became  correspondent  at 
Montpelier,  Vt.,  a  year  later  and  re- 
turneti  to  Boston  a  year  later.  Mears 
transferred  to  Washington  in  1961  and 
held  numerous  news  assignments  in  the 
nation’s  capital,  becoming  assistant  chief 
of  bureau  there  in  1973. 

Mears  resigned  in  1974  to  become 
chief  of  the  Detroit  News'  Washington 
bureau,  but  returned  to  the  AP  in  1975  as 
a  special  correspondent,  becoming  the 
ninth  member  of  the  AP's  staff  to  hold 
that  title.  His  coverage  of  the  1976  politi¬ 
cal  conventions  and  electitrns  won  him 
the  Pulitzer  Prize  in  1977. 
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Top  position  changes 
made  at  new  daily 

Ottawa  Today  announced  a  series  of 
management  changes  including  that  of 
president,  vicepresident  and  editor,  ad¬ 
vertising  manager  and  circulation  man¬ 
ager. 

Sol  Shabinsky,  the  newspaper's 
chairman  of  the  board,  told  a  staff  meet¬ 
ing  Paul  lannuzzi,  a  company  director,  is 
replacing  W.  O.  Morrison  as  president 
and  that  Robert  A.  Essery  will  become 
general  manager  and  executive  editor  re¬ 
placing  Charles  King. 

King  joined  Today  from  the  Ottawa 
Citizen,  one  of  two  English  language 
evening  papers  in  the  city,  before  Today 
began  publishing  in  October. 

Shabinsky  said  Morrison  was  resign¬ 
ing  as  president  because  of  ill  health  but 
would  remain  on  the  board  of  directors 
while  King,  resigning  for  personal 
reasons,  would  write  a  daily  column  for 
the  paper  beginning  in  February. 

Shabinsky  also  told  the  staff  that  Ken- 
nis  Keatinge,  formerly  advertising  man¬ 
ager.  would  become  director  of  advertis¬ 
ing  and  that  Richard  Derouin  would  be¬ 
come  circulation  manager. 

Circulation  has  not  been  a  problem  for 
Today  since  all  of  its  sales  have  been 
from  street  boxes — none  by  home  deliv¬ 
ery. 

But  Shabinsky  said  Thursday  an  ex¬ 
perimental  home-delivery  program  "has 
been  so  positive  we  will  be  going  city 
wide  in  February." 

The  newspaper,  which  opened  on  the 
basis  of  using  corner  boxes  as  its  sole 
outlet  after  city  council  had  approved 
such  boxes,  has  been  threatened  in  re¬ 
cent  weeks  by  a  move  in  city  council  to 
rescind  that  permission. 

When  the  tabloid's  boxes  appeared  on 
street  corners,  they  were  swiftly  fol¬ 
lowed  by  those  of  the  Citizen,  the  Ot¬ 
tawa  Journal  and  several  out-of-town 
daily  papers. 


Bi;\  Dk  ki  KS()\.  for  the  past  two  years 
a  Newspaper  In  F'ducation  independent 
consultant-coordinator  for  the  Abilene 
(Tex.)  Reporter-News,  Midland 
Reporter-Teleizrain  and  the  Bif>  Springs 
Herald — named  NIE  coordinator  for  the 
An^iusia  (Ga.)  Chronicle-Herald. 


Normxn  McMu  i  in — named  publisher 
of  the  Dnhuqne  (Iowa)  Telei>rapli 
Herald.  He  joined  the  newspaper  in  1966 
and  was  advertising  director  and  busi¬ 
ness  manager  prior  to  being  named  gen¬ 
eral  manager  in  1974. 


Al  l  I  N  E.  Km/,  recently  retired  as  di¬ 
rector  of  manufacturing  for  the  .New 
York  7/7//<'.v— joined  Eastern  States  Elec¬ 
trical  Contractors.  Inc.,  as  vice-  ' 
president,  special  projects. 
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Stanley  Asimov  (left),  assistant  publisher  of  Newsday,  presents  final  payment 
for  the  paper's  new  all-electronic  classified  advertising  system  to  Douglas 
Drone,  president  of  Atex,  Inc.,  which  installed  the  system.  Looking  on  are 
Donald  Wright  (right),  Newsday  executive  vicepresident  and  general  manager, 
and  Dennis  O'Leary,  manager  of  systems  and  data  processing. 


Steadman  new  president 
of  Pro  Football  Writers 

John  Steadman,  sports  editor  of  the 
Baltimore  News  American  and  columnist 
for  The  Sportin}>  News,  is  the  new  presi¬ 
dent  of  the  Professional  Football  Writers 
of  America.  Steadman  was  elected 
January  13  to  succeed  Bob  Roesler, 
sports  editor  of  the  New  Orleans  Times 
Picayune. 

Dick  Connor  of  the  Denver  Post,  who 
was  secretary-treasurer,  was  elected 
vicepresident,  and  Frank  Wilson  of  the 
Baton  Roitf’e  Advocate,  was  elected  sec¬ 
retary. 

Named  to  the  board  of  directors  were 
Jerry  Magee  of  the  San  Diet>o  Union, 
Vito  Stellino  of  the  Pittsharah  Post- 
Gazette,  Bob  Kurland  of  the  Bertzen 
(N.J.)  Record,  Sam  Skinner  of  Skinner 
Syndicated  News,  Cooper  Rollow  of  the 
Chicago  Trihane  and  Steve  Guback  of  the 
Washington  Star. 


Chick  Lyonks — named  public  affairs 
and  research  manager  of  the  San  Angelo 
(Tex.)  Standard-Times.  Jidy  Siioi  si;. 
Texas  Tech  graduate,  named  Lyons'  as¬ 
sistant. 


Mariiia  Bri;wi;r.  formerly  of  the 
Abilene  (Tex.)  Reporter-News — named 
society  editor  of  the  Winkler  County 
(Tex.)  News,  Kermit.  Pah.  Nash — to 
sports  reporter. 


Ronnik  H  ai  I,.  23-year  circulation  de¬ 
partment  employe  of  the  Midland  (Tex.) 
Reporter-Telegram — appointed  circula¬ 
tion  manager  of  the  Plainview  (Tex.) 
Daily  Herald. 


Li;s  T iioMAs,  former  editor  of  the  Hen¬ 
nessey  (Okla.)  Clipper — named  editor  of 
the  Kinglisher  (Okla.)  Times  and  Tree 
Press.  *  *  * 

John  P.  Gucicao — named  executive 
vicepresident  and  clerk  of  the  Boston 
Globe  and  vicepresident  and  treasurer  of 
Affiliated  Publications  Inc.,  the  newspa¬ 
per's  parent  company.  Giuggio  will  con¬ 
tinue  as  treasurer  of  the  Globe. 

David  Sianoi  r — named  assistant  trea¬ 
surer  of  the  Boston  Globe  and  will  con¬ 
tinue  to  serve  as  business  manager. 

♦ 

J.  LociAN  McCahi; — promoted  to  circu¬ 
lation  marketing  manager  in  the  market¬ 
ing  and  promotion  department  of  the 
Memphis  Publishing  Company,  where  he 
has  been  on  the  staff  since  1973. 

*  Jis 

Bill  Wilson — from  regional  editor. 
New  York.  Iron  Age  magazine — to  Sun¬ 
day  and  features  editor,  Gloucester 
County  Times,  Woodbury,  New  Jersey. 
He  is  former  city  editor  of  the  Backs 
County  Courier  Times,  l.evittown.  Pa. 


Dlnnis  E.  O'Hara — to  the  Tampa 
Tribune  and  Tampa  Times  as  assistant 
classified  manager.  He  had  been  automo¬ 
tive  advertising  sales  manager  for  the 
Detroit  Tree  Press  since  1973. 
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Newspeople  in  the  news 


Robkri  L.  Wicmkrt — named  classified 
manager  and  Df.i  bkr  Gkskky — named  as¬ 
sistant  advertising  manager  for  the  De¬ 
catur  (111.)  Herald  and  the  Daily  Review. 
Wichert  will  continue  in  his  present  posi¬ 
tion  as  national  advertising  manager; 
Geskey  has  been  classified  advertising 
manager. 

♦  ♦ 

Brian  R.  Cartfr — named  assistant 
sports  editor  of  the  Worcester  (Mass.) 
Telefiiam  and  Sunday  Tele}>rain.  He’s 
been  with  the  newspapers  since  1971. 

New  circulation  directors  named  at  the 
Fliiladelpliia  Inquirer  and  Daily  News 
are:  John  Brown,  from  city  home  deliv¬ 
ery  and  street  sales  manager — to  In¬ 
quirer  circulation  director.  Tonv  Lavi  ry. 
Daily  News  circulation  manager — to  cir¬ 
culation  director.  The  positions  for  both 
newspapers  were  held  by  Ai  Hkitman. 
who  resigned  to  become  circulation  di¬ 
rector  of  the  New  York  Daily  News. 

*  *  * 

Bil  l.  F.  Bknti.ky,  editor  and  publisher 
of  the  Lawton  (Okla.)  Constitution  and 
Morning  Press,  associated  with  the  pa¬ 
pers  30  years — named  Oklahoma  civilian 
aide  to  Army  Secretary  Clifford  L. 
Alexander. 


Kathy  Wadk,  formerly  a  field  reporter 
for  the  Tinker  Air  Force  Base  Takeoff, 
Oklahoma  City — named  women’s  editor 
of  the  Paids  Valley  (Okla.)  Daily  Demo¬ 
crat. 


John  Pi;tk  Wright  III— promoted  to 
business  manager  of  the  Denison  (Tex.) 
Herald  in  a  division  of  the  business  of¬ 
fices  and  advertising  departments.  Wai,- 
TKR  Rkinharo,  advertising  director,  was 
doubling  in  the  two  positions  until  a 
trend  by  Harte  Hanks  Communications 
dictated  division  of  department  offices. 


Joins  suburban  group 

Suburban  Newspapers  of  Greater  St. 
Louis  announced  that  Saul  J.  Redow  has 
joined  the  organization  in  the  new  posi¬ 
tion  of  vicepresident-marketing.  He 
previously  was  advertising  sales  man¬ 
ager  of  the  St.  Louis  Globe-Democrat, 
which  he  joined  in  1951.  Suburban 
Newspaper  group  publishes  26  individu¬ 
ally  edited  newspapers  throughout  the 
metropolitan  area.  Combined  circulation 
of  the  Suburban  Newspapers  now  ex¬ 
ceeds  695,439. 
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Theodore  P.  GrassI 


Theodore  P.  GrassI  has  been  named 
general  manager  of  the  Los  Angeles 
Herald  Examiner.  He  has  been  vice- 
president  and  general  manager  of  the 
Trenton  (N.J.)  Times,  part  of  the 
Washington  Post  group,  since 
November  1976.  GrassI  joined  the 
Trenton  paper  in  1975  as  business 
manager  from  the  Minneapolis  Star 
and  Tribune  Co.,  where  he  served  as 
electronic  data  processing  manager 

and  business  systems  manager. 

Three  executives  of  the  Morristown 
(Tenn.)  Citizen  Tribune  have  been  pro¬ 
moted:  Petk  Prince,  managing  editor — to 
executive  editor.  R.  B.  Smith  Ill,  adver¬ 
tising  director — to  vicepresident  of 
Lakeway  Publishers,  Inc.,  which  pub¬ 
lishes  the  Tribune  and  five  middle  Ten¬ 
nessee  weeklies.  Reece  Sexton,  classi¬ 
fied  advertising  manager — to  advertising 
manager. 

James  L.  Beecher — appointed  circula¬ 
tion  director  of  the  Austin  (Tex.)  Citizen, 
and  Lawrence  Ski.oss — appointed  direc¬ 
tor  of  advertising  sales.  Marcia  Hari.ik, 
former  assistant  advertising  director — 
named  advertising  director,  replacing 
Ernest  Croy — named  associate 
publisher/Jcf  Gazette,  the  military  publi¬ 
cation  for  Bergstrom  Air  Force  Base, 
published  by  the  Citizen. 

*  *  * 

Robert  Rodaee,  chairman  of  the  board 
of  Rodale  Press  and  William  Hosokawa, 
editor  of  the  editorial  page  of  the  Denver 
Po.v/— joined  the  board  of  consulting 
editors  of  The  Asia  Mail. 

UPl  names  Beatty 
as  broadcast  head 

Frank  W.  Beatty  has  been  elected 
vicepresident-broadcast  services  for 
United  Press  International  and  moves  to 
New  York  headquarters  from  Hong 
Kong,  where  he  has  served  since  June, 
1974  as  vicepresident  and  general  man¬ 
ager  for  Asia.  Beatty  succeeds  William 
B.  Ketter.  who  resigned  to  join  the 
Quincy  (Mass.)  Patriot  Ledf>er. 
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Cincinnati  Post  reorganizes 
iocai  news  reporting  staff 


Cincinnati  Post,  a  Scripps-Howard 
newspaper,  has  reorganized  its  local 
news  reporting  staff  to  provide  more 
comprehensive  urban  coverage  within  its 
circulation  area. 

The  major  reorganization  calls  for 
combining  city  and  metro  desks  into  a 
single  unit,  erasing  artificial  lines  of  de¬ 
marcation  that  no  longer  match  the 
realities  of  Greater  Cincinnati,  according 
to  William  R.  Burleigh,  Post  editor. 

A  metro  editor,  James  Adams,  has 
been  named  to  direct  the  entire  local 
news  production,  aided  by  three  assis¬ 
tant  metro  editors  who  will  be  working 
with  teams  of  reporters  assigned  specific 
areas  of  responsibility. 

Mike  Phillips  has  been  selected  as  the 
assistant  metro  editor  in  charge  of  all 
governmental  and  public  affairs  report¬ 
ing. 

A  second  assistant  editor.  Mike  Pulfer, 
is  responsible  for  suburban  and 
neighborhood  news. 

Tom  Wall  has  been  placed  in  charge  of 
enterprise,  investigative,  lifestyle  and 
features  reporting. 

A  separate  suburban  editor,  Paul  Ken- 
kel.  has  been  named  to  direct  news 
gathering  outside  Hamilton  County. 


Adams  joined  the  Post  in  1962  as  a 
reporter  after  six  years  experience  on 
suburban  Illinois  newspapers.  As  a 
reporter  he  specialized  in  religion,  hous¬ 
ing  and  community  development.  Adams 
wrote  a  book.  “The  Growing  Church 
Lobby  in  Washington."  published  in 
1968.  A  graduate  of  the  Ohio  State  Uni¬ 
versity  of  School  of  Journalism.  Adams 
was  formerly  assistant  city  editor,  assis¬ 
tant  metro  editor  and  metro  editor  at  the 
Post. 

*  *  * 

Tim  Brknnan — named  classified  adver¬ 
tising  manager  from  acting  classified 
manager  of  the  Sentinel  Star  Company. 
Orlando.  Florida.  With  the  Sentinel  two 
years,  he  formerly  was  with  the  Char¬ 
lotte  (N.C.)  Observer  and  News. 

■Jf.  ‘JSi 

Kinnitu  T.  Cari.son.  advertising  di¬ 
rector  for  the  Detroit  News — elected  trea¬ 
surer  of  the  Michigan  Advertising 
Industry  Alliance  in  Detroit. 

*  *  * 

Scon  Wimi  KY — to  retail  advertising 
manager  for  the  Corsicana  (Tex.)  Daily 
Sun  from  sales  supervisor  for  the  Corpus 
Christ!  (Tex.)  Caller-Times,  another 
Harte-Hanks  paper. 


African  editors  win 
Golden  Pen  citation 

Two  South  African  editors,  Percy 
Qoboza  and  Donald  Woods,  were 
selected  to  receive  the  Golden  Pen  of 
Freedom  from  the  International  Federa¬ 
tion  of  Newspaper  Publishers  (FIEJ). 

Qoboza  and  Woods  were  selected  in 
recognition  of  their  struggles  for  freedom 
of  expression  in  their  country  and  also  as 
a  tribute  to  other  similarly  sanctioned  or 
jailed  South  African  journalists. 

Selection  was  made  by  the  FIEJ  execu¬ 
tive  committee  meeting  in  Copenhagen. 
The  award  will  be  formally  presented  dur¬ 
ing  this  year’s  FIEJ  Congress  May  22-26 
at  The  Hague. 

Woods,  editor  of  the  East  London 
Daily  Dispatch,  was  banned  last  October 
by  the  South  African  government,  and 
Qoboza,  editor  of  The  World  in  Johan¬ 
nesburg,  was  detained.  Qoboza  today 
remains  in  jail.  Woods  escaped  South  Af¬ 
rica  recently  and  traveled  to  England. 

Attending  the  FIEJ  Executive  Commit¬ 
tee  meeting  from  the  United  States  were 
Harold  W.  Andersen,  president  and  pub¬ 
lisher,  Omaha  World-Herald,  and  Jerry 
W.  Friedheim,  general  manager  ANPA. 

*  Ji:  * 

Robi  ri  P.  McKia — appointed  national 
vicepresident  in  charge  of  production  for 
TV  Compulog  Services,  Inc. 


How  welt  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  .  ^ 
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Editors  undecided 
about  aiiowing 
women  in  iockers 

Baseball  writers  say  they  don't  object 
to  women  sportswriters  covering  stories 
in  the  locker  rooms  after  games,  but  they 
haven't  gone  so  far  as  say  they  would 
support  a  sex  discrimination  lawsuit. 

Recently,  Melissa  Ludtke,  a  Sports  Il¬ 
lustrated  writer  who  was  refused  admit¬ 
tance  to  the  1977  World  Series  locker 
rooms  for  post-game  interviews,  filed  a 
lawsuit  in  an  effort  to  try  to  open  up  the 
locker  rooms  for  her  and  other  women  in 
time  for  the  1978  World  Series  games. 

This  past  week,  newspaper  baseball 
writers  in  cities  around  the  country  were 
holding  their  annual  dinners  and  shin¬ 
digs. 

Jack  Lang,  who  is  secretary-treasurer 
of  the  national  Baseball  Writers  of 
America  group,  said  he  takes  the  attitude 
that  he  doesn't  want  the  women  writers 
to  get  in  his  way  if  they're  in  the  locker 
rooms. 

Lang,  who  writes  for  the  New  York 
Daily  News  and  was  formerly  a  baseball 
writer  for  the  Long  Island  Press,  was  at 
the  Americana  Hotel  getting  geared  up 
for  the  annual  Sunday  (January  29)  affair 
for  the  New  York  City  baseball  writers. 
The  big  party  for  the  national  chapter 
members  was  held  during  the  time  of  the 
World  Series. 

“1  have  no  objection  to  women  in  the 
locker  rooms.  However,  if  their  presence 
creates  more  handicaps  in  the  pursuit  of 
my  daily  duties  for  the  paper,  then  1  have 
to  object  to  them,"  Lang  commented. 

He  further  said  that  more  and  more 
ballplayers  "these  days  have  a  tendency 
to  hide.  If  you  give  them  one  more 
reason  to  hide — women  in  their  midst 
while  they're  dressing  and  being  inter¬ 
viewed — then  it  makes  it  that  much  more 
difficult  these  days  for  me  to  do  my 
work. 

“These  ballplayers  will  use  women  in 
the  locker  room  to  hide  even  more  and 
get  away  from  the  sportswriters  trying  to 
do  their  stories. 

“I  have  found  ballplayers  hide  more  in 
recent  years.  They  seek  refuge  in  the 
trainers'  or  the  players'  lounges  that  are 
off-limits  to  newsmen.  It's  not  easy  for 
us  writers  to  get  our  stories.  And  the 
players  could  use  the  women  writers  as  a 
crutch  to  get  away  from  us  more,"  Lang 
elaborated. 

The  picture  Lang  portrays  of  equality 
between  the  sexes  in  covering  profes¬ 
sional  athletics  isn't  a  rosy  one.  Many  of 
the  members  of  the  baseball  association 
apparently  feel  as  Lang  does,  they  say. 

Lang  said  the  national  baseball  associ¬ 
ation  has  approximately  a  half  dozen 
members  who  are  female.  "We  have 
never  rejected  a  woman  applicant  who 

34 


met  the  same  qualifications  as  the  men. 
They  must  be  covering  baseball  for  a 
daily  newspaper,"  he  said. 

Joe  Giuliotti,  who  heads  up  the 
Baseball  Writers  of  America  chapter  in 
Boston,  whose  writers  were  holding  their 
annual  dinner  (January  26)  night,  says 
he's  all  for  women  who  want  to  be  base¬ 
ball  writers  and  cover  the  post-game  ac¬ 
tion  in  the  dressing  rooms. 

"1  say,  ‘Why  shouldn't  women  writers 
be  allowed  in  (the  players'  dressing 
rooms),  as  long  as  all  of  us  men  go  in?' 
As  far  as  I'm  concerned,"  Giuliotti,  of 
the  Boston  Herald- American,  shouted 
on  the  phone  to  E&P,  “the  more  women 
in,  the  better. 

“The  only  thing  is,  the  athletes  may  be 
a  little  embarrassed.  But  they  can  hide 
somewhere  or  wrap  a  towel  around 
themselves." 

Giuliotti  said  he  thinks  of  the  issue  of 
women  writers  in  locker  rooms  in  much 
the  same  sense  as  women  writers  in 
press  boxes.  “1  couldn't  see  it  when  they 
wouldn't  let  women  sportswriters  in  the 
press  boxes.  Now  I  love  it.  The  more 
women  in  press  boxes  the  better.” 

John  Steadman,  the  new  president  of 
the  Pro  Football  Writers  of  America  from 
the  Baltimore  News-American,  says 
accredited  women  covering  sports  ought 
to  be  allowed  into  locker  rooms.  “Speak¬ 
ing  as  an  individual,  my  feeling  is  that  if  a 
man  or  a  woman  has  been  issued  a  press 
credential,  then  1  feel  they  should  be 
granted  entrance  to  a  locker  room  if  that's 
where  they  want  to  go. 

“Then  it  comes  to  the  point  if  the 
league  wants  to  put  the  woman  out  or  if 
the  team  wants  to  put  her  out.  They've 
given  the  writers  the  courtesy  to  go  in.  No 
policy  has  been  established. 

“But  1  feel  there  should  be  an  ‘open 
door'  policy  for  any  sex  or  any  color 
person  with  the  same  credentials.” 

Steadman  says  that  when  the  issue 
comes  up  with  his  organization  he  will 
address  the  members  with  these 
thoughts.  “I'm  not  one  to  duck  any¬ 
thing.”  He  added  that  “most  of  us  who 
have  been  sportswriters  for  a  long  time 
know  how  little  you  get  out  of  a  locker 
room.  But  it's  just  something  you  have  to 
do  as  part  of  the  over-all  responsibility  for 
your  publication." 

At  the  1978  Super  Bowl,  accredited 
women  writers  tried  to  go  into  the  locker 
room  areas  of  the  teams  for  post-game 
interviews  and  were  told  they  were  not 
welcome.  One  of  the  writers,  Carla  Rupp 
of  Editor  &  Publisher,  showed  her  press 
credential  (E«&P,  Jan.  21,  page  9)  to  go 
into  the  Broncos’  locker  room  and  went 
in,  but  was  forced  out  by  the  arm  of  NFL 
security.  Before  she  could  get  into  the 
Cowboys’  area,  an  accredited  Philadel¬ 
phia  woman  writer  was  pushed  out. 

A  New  England  sports  editor,  who  re¬ 
quested  that  his  name  not  be  disclosed, 
told  E&P  he  has  a  female  sportswriter  on 
the  staff  who  has  covered  the  New  Eng¬ 


land  Patriots  for  the  past  two  seasons 
and  has  never  had  the  need  to  enter  an 
NFL  dressing  room. 

“She  has  done  more  than  an  adequate 
job  and,  like  Joan  Ryan,  has  been  able  to 
interview  the  athletes  she  needs  in  an 
area  adjacent  to  a  dressing  room,”  he 
said. 

This  editor  said  he  would  have  “no 
quarrel”  with  a  woman  who  feel  sin¬ 
cerely  that  she  must  enter  the  dressing 
room  to  do  her  job. 

N.Y.  Bar  cites 
stories  in  Parade 

Parade  has  been  awarded  first  prize  in 
the  National  Newspaper  Supplement 
category  of  the  New  York  State  Bar  As¬ 
sociation’s  1977  Media  Awards  contest. 

Retired  Court  of  Appeals  Judge  Fran¬ 
cis  Bergan,  Chairman  of  the  Committee 
on  Media  Awards  made  the  presenta¬ 
tions  at  ceremonies  in  the  New  York  Hil¬ 
ton  Hotel  on  January  20. 

The  award-winning  articles  which  tied 
for  first  place  were  “Keeping  The  Career 
Criminals  Off  The  Streets”  by  Bill  Sur¬ 
face  and  “Men’s  Rights  Groups  Fight  To 
Change  Divorce  Laws”  by  Daniel  D. 
Molinoff. 

The  annual  New  York  State  Bar  As¬ 
sociation  awards  are  made  “in  recogni¬ 
tion  of  the  best  interpretive  reporting  on 
an  aspect  of  the  administration  of 
justice.” 

Crawford  elected; 

De  Witt  joins  BBDO 

Bruce  Crawford,  president  of  BBDO 
International,  Inc.,  has  been  elected 
president  of  the  firm’s  principle  operat¬ 
ing  subsidiary.  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  the  fourth-largest  adver¬ 
tising  agency  in  the  U.S.  Crawford,  who 
will  also  retain  his  position  with  the  pa¬ 
rent  company,  succeeds  James  J.  Jor¬ 
dan,  Jr.,  who  recently  resigned  as  presi¬ 
dent  of  the  agency.  The  agency  also  an¬ 
nounces  that  Gene  De  Witt  will  join  the 
organization  as  media  director,  coming 
to  the  firm  from  Rosenfeld,  Sirowitz  & 
Lawson,  where  he  is  in  charge  of  media 
and  a  member  of  the  agency's  manage¬ 
ment  committee. 


Fashion  editor 

Diana  Hulet  has  been  named  to  the 
new  post  of  fashion  editor  of  the  Valley 
News,  Van  Nuys.  A  former  fashion  and 
photography  model,  and  a  1972  graduate 
of  California  State  University  in  Jour¬ 
nalism,  she  comes  from  the  magazine 
field,  having  been  with  Teen  Magazine, 
Fashion  Week  and  Men’s  Week. 
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High  marks  for  Carter’s 
editors  conference 


By  William  A.  Crouse 

For  more  than  a  year  now  the  Carter 
administration  has  been  sponsoring  what 
the  White  House  Press  Office  calls 
editors  conferences  for  groups  of  from  30 
to  35  editors,  editorial  writers  and  news 
directors  from  all  over  the  nation. 

The  conferences  are  orchestrated  by 
Walter  Wurfel,  deputy  to  Press  Secre¬ 
tary  Jody  Powell,  under  what  is  termed 
the  Office  of  Media  Liaison.  This  is  to 
differentiate  the  relations  with  the  Wash¬ 
ington  press  corps  which  Powell  handles. 

Wurfel  has  set  a  goal  of  20  such  con¬ 
ferences  a  year,  but  last  year  only  15 
were  held. 

It  was  this  reporter’s  good  fortune  to 
attend  the  16th  session  which  was  at¬ 
tended  by  35  editors  and  news  directors 
from  28  states.  It  fell  on  Friday  the  13th 
which  also  brought  the  capital  its  worst 
snowstorm  of  the  year. 

The  7-hour  session  begins  at  8:30  a.m. 
and  winds  up  around  3:30  with  the  high¬ 
light  being  an  hour’s  conference  with  the 
President. 

When  the  invitation  from  Wurfel  ar- 

(William  A.  Crouse  is  managing  editor 
of  the  Woonsocket  (R.l.)  Ca//. ) 


rived  shortly  before  Christmas,  this 
editor  was  a  bit  skeptical  that  the  all-day 
session,  at  which  various  administration 
people  would  appear  before  the  editors, 
would  be  a  snow  job  at  worst  or  a  prop¬ 
aganda  session  at  least. 

In  fact,  the  session  turned  out  to  be  a 
real  professional  job  that  was  well 
planned,  well  organized  and  carried  out 
on  schedule — with  President  Carter  him¬ 
self  fielding  a  barrage  of  tough  questions 
from  the  assembled  newspeople. 

The  conference  was  reminiscent  of 
sessions  at  the  American  Press  Institute. 
There  was  plenty  of  fodder  on  which  the 
editors  could  feed.  1  wrote  a  half-dozen 
columns  out  of  the  session. 

Each  speaker  arrived  on  schedule  and 
after  a  few  brief  introductory  remarks, 
allowed  the  rest  of  the  time  for  ques¬ 
tions.  None  of  them  dodged  any  and  the 
times  they  conceded  they  did  not  know 
the  answer  could  be  counted  on  a  hand. 

Out  session  started  off  with  a  disserta¬ 
tion  by  Pat  Bauer,  formerly  with  the  Ann 
Arbor  (Mich.)  News  on  how  she  and  a 
staff  of  4  get  out  the  daily,  letter-size 
White  House  News  Summary,  a  concise 
report  culled  from  more  than  100  various 
newspapers,  the  major  news  magazines 


and  by  monitoring  the  three  major  televi¬ 
sion  newscasts. 

The  summary  is  published  primarily 
for  the  President  and  his  staff  people, 
and  180  copies  (10  for  the  files!)  are  in  the 
hands  of  the  "subscribers”  about  8:30 
each  night.  Bauer  conceded  that  some  of 
the  newspapers  arrive  a  few  days  late  but 
Wurfel  explained  that  the  time  element  is 
less  important  than  what  is  in  the  articles 
that  are  culled. 

The  program  ran  the  gamut  from 
Bauer  to  Zbigniew  Brzezinski,  assistant 
to  the  President  for  national  security  af¬ 
fairs.  He  fielded  more  than  a  dozen  ques¬ 
tions  and  gave  an  orderly  explanation  of 
the  administration’s  foreign  policy  in  var¬ 
ious  parts  of  the  world.  While  he  made 
no  hard  news,  he  did  clarify  a  number  of 
things  that  had  obviously  been  bothering 
some  of  the  editors. 

Sandwiched  in  between  was  a  talk  by 
Jay  Janis,  under  secretary  of  the  De¬ 
partment  of  Housing  and  Urban  De¬ 
velopment,  who  generated  a  number  of 
parochial  questions  with  regard  to  HUD 
policies  and  projects. 

Richard  Wyrough,  a  retired  Army  of¬ 
ficer  who  spent  some  time  in  the  Panama 
Canal  Zone  and  served  as  a  member  of 
our  negotiating  team  for  the  proposed 
canal  treaties,  answered  any  number  of 
questions  that  revealed  the  skepticism  of 
the  editors.  He  ducked  none  but  may  not 
have  been  wholly  convincing. 

Lest  one  think  the  editors  were 
(Continued  on  pufte  37) 


what  ever  happened  to  the 
Great  American  Dream? 


The  script  goes  like  this. ..an  idea  for  a  better  mousetrap. ..humble  begin¬ 
nings. ..hard  work. ..instant  success. ..fantastic  growth. ..the  good  word  spreads 
like  wildfire!  •  Right?  Then  how  come  Inca  Inks  isn’t  a  household  word  and 
the  world’s  largest  ink  producer?  Why  hasn’t  every  newspaper  in  the  country 
tested  Inca  inks,  ordered  them  and  are  now  benefiting  from  lower  costs,  less 
newsprint  waste,  better  reproduction,  improved  service  and  more  contented 
pressroom  employees?  Could  it  be  that  the  great  American  tradition  of 

passing  a  good  thing  on  by  word  of  mouth 
doesn’t  exist  anymore?  Is  economics  passe? 
Efficiency  a  thing  of  the  past?  •  We’re  not 
complaining,  mind  you.  We’re  doing  very,  very  well  indeed.  But,  we  thought  that 
we  wouldn’t  have  to  run  ads  to  solicit  your  ink  business.  We  thought  you  would 
have  beat  a  path  to  our  door  by  now.  •  Well,  for  the  record  here  now. ..We 
want  your  ink  business!  We  want  you  to  test  Inca  inks,  right  now!  •  We  intend 
to  be  the  biggest  as  well  as  the  best!  •  Call  now  for  test  arrangements.  Once 
convinced,  why  not  pass  the  good  word  on  and  keep  the  American  dream  alive. 
Manufacturers  of  letterpress,  web  offset  and  Di-litho  news  inks  in  black  and  colors. 


inca  NiKainc. 


(312)  272-7733 

Inca  Inks,  Inc. 

1836  Stanley  Street 
Northbrook,  Illinois  60062 
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Blanton  courts 
Tenn.  editors 
at  TPA  banquet 

By  Jerry  Walker 

Gov.  Ray  Blanton  told  Tennessee 
Press  Association  (January  27)  he  in¬ 
tends  to  continue  his  campaign  against 
negativism  in  the  press  even  though  it 
does  not  apply  to  a  majority  of  the  state's 
daily  and  weekly  newspapers. 

The  governor  started  his  campaign 
against  negativism  in  the  press  by  proc¬ 
laiming  he  would  no  longer  entertain 
what  he  called  “negative”  questions 
from  statehouse  reporters  unless  the 
“positive”  side  of  an  issue  is  first  pre¬ 
sented  after  a  series  of  critical  stories  in 
the  Memphis  Commercial-Appeal  (E&P, 
January  14). 

Many  of  the  TPA  editors  and  pub¬ 
lishers  attending  the  winter  convention 
in  Nashville  were  expecting  another 
blast  at  the  press  with  the  exception  of 
state  Adjutant  General  Carl  Wallace,  and 
executive  vicepresident  of  Lebanon 
(Tenn.)  Democrat.  Wallace  told  E&P  at 
a  pre-dinner  party  that  the  governor  was 
not  mad  at  all  of  the  newspapers,  and  this 
turned  out  to  be  the  case  when  Blanton 
spoke. 

The  governor  said  his  criticisms  were 
aimed  at  “some  of  the  larger  operations 
and  not  all  the  press.”  He  heaped  praise 
on  the  state’s  other  newspapers  for  “do¬ 
ing  an  outstanding  job  of  communicating 
to  the  people  what  really  is  going  on  in 
government  without  hesitation,  altera¬ 
tion  and  without  comment.” 

Blanton  said  he  hoped  his  “other 
comments  and  assessments  of  the  larger 
operations  are  not  taken  to  heart  by 
you.”  He  added;  “1  will  be  more  specific 
in  the  future.” 

He  went  on  to  speak  at  length  about 
the  state’s  economy,  which  he  described 
as  being  “in  an  excellent  condition.” 

He  asked  the  newspapers  to  join  with 
him  in  promoting  the  state  and  its  citi¬ 
zens.  “1  want  to  ask  you,  if  you  agree 
with  me  politically  or  not,  to  promote  the 
state  you  and  1  live  in  and  to  promote  its 
people,”  Blanton  said. 

9|C  ik  * 

Readers  of  the  future  will  largely  en¬ 
gineer  their  own  newspapers,  even  to  the 
point  of  producing  them  via  computers  in 
their  own  homes,  the  editor  in  chief  of 
United  Press  International  told  Tennes¬ 
see  newspaper  editors. 

H.  L.  Stevenson  said  (January  27)  fu¬ 
ture  readers  will  use  home  computers  to 
call  the  newspapers’  computer  and  re¬ 
ceive  printouts  on  various  subjects  of 
interest. 

“There  will  be  a  printout  capability  for 
these  instantaneous  summaries  and  that 
is  what  most  of  them  will  likely  be — brief 
capsules  crammed  with  facts,”  Steven- 
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H.  L.  Stevenson,  editor-in-chief  of  United  Press  International,  left,  helps 
Nashville  Banner  chief  copy  editor  Bill  Roberts  write  a  headline  for  a  UPl  story 
on  the  Banner's  copydesk.  Stevenson  was  in  Nashville  for  the  winter  meeting  of 
the  Tennessee  Press  Association  and  a  meeting  of  UPl  subscribers.  Stevenson, 
who  spent  several  hours  working  on  the  Banner's  copydesk,  said  he  likes  to 
engage  in  "hands-on"  newspaper  visits  so  he  can  learn  how  UPl  can  better  serve 


subsc 

son  said. 

He  predicted  newspapers  will  become 
smaller,  more  compact  and  with  less 
urgency  and  emphasis  on  breaking  news. 
Major  stories  of  the  day  will  be  covered 
but  there  will  be  considerably  more 
space  devoted  to  background,  explana¬ 
tion,  evaluation,  how-to-do-it,  or  where- 
to-go,  and  what-to-do-this  weekend. 

“In  short,  the  product  delivered  to  the 
home  will  move  toward  the  magazine 
look,  highly  tailored  for  an  increasingly 
diverse  audience,”  he  said. 

“Circulation  men  shudder  at  the 
prospect,  but  it  is  conceivable  that 
specialized  sections  will  accompany  a 
core  section  containing  the  major  news 

Deaths _ 

John  K.  Mullen,  48,  publisher  of  the 
Putnam  County  Courier  and  the 
Croton-Cortland  News,  New  York,  died 
of  injuries  sustained  in  an  automobile 
collision  in  Vermont  January  23;  his  wife 
and  son  were  hospitalized. 

Therese  Bonney,  83,  journalist,  photog¬ 
rapher  and  Parisian  celebrity;  founder 
of  the  first  American  illustrated  press 
service  in  Europe  and  correspondent  and 
columnist  for  Le  Liftaro:  January  23. 

Delbert  J  ackson,  60,  former  advertis¬ 
ing  director  of  the  Vancouver  (Wash.) 
Colamhian',  January  16. 

Franklin  Gardner,  55,  wire  news 
editor  of  the  New  Haven  (Conn.)  Ref>is- 
ter;  January  19. 


•ibers. 

from  Washington  or  the  state  capital,  or 
the  raw  scores  from  last  night’s  games. 

“This  would  be  accompanied  by  an 
expanded  section  on  things  that  interest 
the  individual  subscriber — sports  on  my 
doorstep,  one  emphasizing  the  arts  on 
my  next  door  neighbor’s,  and  another 
focusing  on  health,  science,  medicine 
and  social  behavior  for  the  reader  down 
the  block. 

“These  sections  will  be  delivered  for  a 
slightly  higher  subscription  cost,  and 
reader  inquiries  to  the  newspaper  compu¬ 
ter  will  determine  what  subjects  are  the 
most  popular.  Computers,  talking  to 
each  other,  will  place  the  order,  confirm 
it,  determine  the  press  run  and  make  sure 
it  is  delivered  the  next  day. 

“The  reader  will,  in  a  large  sense,  en¬ 
gineer  his  own  newspaper.” 


M  arvin  W.  McDargh,  63,  former  di¬ 
rector  of  advertising  for  the  Athens 
(Ohio)  Messenger-,  January  13. 

3|C  9iC  * 

Wayne  S.  Scott,  62,  Albuquerque 
Journal  reporter  for  38  years,  including 
10  years  as  chief  of  the  Santa  Fe  bureau; 
since  June  1976,  executive  assistant  for 
public  affairs  of  the  state  health  and  so¬ 
cial  services  department;  January  9. 

4c  *  * 

Burnell  B.  Lydell,  67,  retired  Wheel¬ 
ing  (W.  Va.)  News-Register  newsman; 
earlier  with  the  Wheeling  Intelligencer, 
Jamestown  (N.Y.)  Post;  Jamestown 
Sun;  Jamestown  Star,  and  Erie  (Pa.) 
Morning  News;  January  9. 
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Carter  conferences 

(Continued  from  pa^e  35) 

“wined  and  dined,"  such  was  far  from 
the  case.  Shortly  before  noon  we  were 
instructed  to  get  our  lunch  and  bring  it 
back  to  the  conference  room.  Lunch 
consisted  of  a  choice  of  cold  ham  or  roast 
beef  on  a  roll,  potato  chips,  and  a  choice 
of  coffee  or  a  soft  drink. 

When  we  returned  to  the  conference 
room  where  a  double  U  shaped  table  had 
been  set  up,  we  heard  from  Michael 
Koleda,  executive  director  of  the  upcom¬ 
ing  White  House  Conference  on  Bal¬ 
anced  National  Growth  and  Economic 
Development. 

The  final  speaker  at  the  conference 
was  Alvin  Aim,  assistant  secretary  for 
policy  and  evaluation  in  the  Department 
of  Energy,  who  sent  the  editors  reeling 
with  technical  facts  and  figures — but  still 
allowed  plenty  of  time  for  questions. 

The  conference  was  held  in  one  of  the 
large  rooms  in  the  baroque  Executive  Of¬ 
fice  Building  across  the  street  from  the 
White  House.  Those  who  frequent 
Washington  claim  it  looks  like  a  sand 
castle  and  when  first  built  housed  three 
major  federal  departments — State,  War 
and  Navy. 

Adjacent  to  the  conference  room  is  the 
spacious  office  of  Patricia  Bario,  as¬ 
sociate  press  secretary  who  was  one  time 
press  aide  to  the  late  Sen.  Philip  Hart  of 
Michigan. 

Shortly  after  2  p.m.  Bario  led  the  con¬ 
tingent  of  editors  across  the  street  to  the 
west  wing  of  the  White  House  and  into 
the  cabinet  room. 

Prior  to  the  President's  arrival,  Bario 
briefed  us  on  trivia  connected  with  the 
room,  telling  us  the  cost  of  each  of  the 
large  leather  chairs  (about  $700)  and  the 
fact  that  each  cabinet  officer  may  take 
the  chair  along  when  he  or  she  leaves 
office — and  all  of  them  have,  as  far  as 
she  knew. 

Jody  Powell  then  took  over  and 
answered  a  question  about  “the  Presi¬ 
dent’s  day,”  when  he  gets  up,  what  he 
does  during  the  day,  and  so  forth.  There 
was  no  hard  news. 

As  the  President  entered  the  room 
through  one  door,  so  did  an  army 
(horde?)  of  photographers  from  another. 
The  place  lit  up  like  a  satellite  launching 
but  after  about  five  minutes  a  press  aide 
called,  “Lights!”  the  photographers 
doused  them  and  exited,  leaving  the 
President,  a  few  staff  people — and  the 
conferees. 

Carter  seemed  genuinely  glad  to  meet 
with  newspeople  beyond  the  confines  of 
Washington,  but  he  did  pay  a  nice  tribute 
to  the  capital  press  corps  at  the  end  of 
the  conference,  calling  it  a  highly  profes¬ 
sional  group — “1  guess  among  the  best 
news  people  in  the  world.” 

Again,  there  emerged  no  hard  news 
from  the  hour-long  session  with  the  Pres- 
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ident,  but  he  and  the  “country  editors” 
got  a  chance  to  meet  eyeball  to  eyeball 
and  the  session  seemed  to  be  rewarding 
from  both  points  of  view. 

Again,  what  impressed  the  editors  the 
most,  it  seems  to  this  reporter,was  the 
professional  manner  in  which  the  confer¬ 
ence  was  handled,  and  in  the  way  they, 
themselves,  were  treated. 

How  does  one  get  to  go  to  such  a  con¬ 
ference?  Bario,  to  whom  Wurfel  dele¬ 
gates  many  of  the  specific  duties  con¬ 
nected  with  the  program,  declined  to  say 
exactly  how  the  conferees  are  chosen. 

She  did  say  that  some  of  us  had  ex¬ 
pressed  an  interest  in  such  a  program 
when  we  were  queried  shortly  after  the 
Carter  administration  took  office,  and 
implied  that  Congressional  delegations 
may  play  a  part.  At  least  their  advice 
is  sought. 

A  good  place  to  start  might  be  Bario's 
office. 


‘Journalist  of  Year’ 

Jack  W.  Hoffman,  reporter  and  man¬ 
aging  editor  of  the  NorthvUle  (Mich.) 
Record,  has  been  named  1977  Suburban 
Journalist  of  the  Year  in  the  Suburban 
Newspapers  of  American  annual  edito¬ 
rial  awards  contest.  He  will  be  honored 
with  18  other  first  place  winners  during 
the  associations  editorial  conference, 
February  23,  in  Phoenix,  Ariz. 


Combined  snow  editjon 
published  in  Charleston 

The  paralyzing  snowfall  of  January  19 
and  20  caused  a  flurry  of  activity  at  Char¬ 
leston  Newspapers,  Charleston,  W.  Va. 

When  2  to  4  feet  of  snow  fell  on  West 
Virginia  during  those  days,  the  Charles¬ 
ton  Gazette  and  Charleston  Daily  Mail 
joined  forces  to  publish  a  combined 
Saturday  edition  for  the  first  time  in  the 
history  of  the  newspapers.  About 
108,000  copies  were  distributed. 

The  deep  snow  also  provided  the  2 
newspapers  with  the  opportunity  of  pub¬ 
lishing  a  special  32-page  tabloid-size  edi¬ 
tion  entitled  “The  Big  Snow  of ’78.”  The 
publication  contained  stories,  facts  and 
statistics  on  the  big  snow  as  well  as 
dozens  of  photographs. 

Readers  were  afforded  the  opportunity 
of  ordering  the  souvenir  edition  by  com¬ 
pleting  and  mailing  a  coupon  from  the 
Charleston  Gazette  and  Charleston  Daily 
Mail,  or  by  making  a  purchase  over-the- 
counter  at  the  Charleston  Newspapers 
building. 

The  record  snowfall  apparently  stirred 
interest  among  readers  of  the  Charleston 
Newspapers  for  the  first  two  days  after 
the  announcement  of  the  “Big  Snow” 
edition,  an  avalanche  of  mail  was  re¬ 
ceived.  Initially,  10,0()0  copies  were  to 
be  published,  with  plans  calling  for  addi¬ 
tional  runs,  if  demand  warranted. 


SOONER  OR  LATER, 
PROBABIY  SOONER. 

YOITLL  NEED  A  DECISION  ON 
COMMUNICATIONS  LAW. 

BNA’s  new  weekly  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  •  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Try  the  Reporter  in  your  own  office  for 
45  days  and  see  if  it  doesn’t  make  the  tough  decisions  easier. 

MAIL  COUPON  TODAY  FOR  45-DAY,  NO-RISK  APPROVAL  OFFER. 


THE  BUREAU  OF  NATIONAL  AFFAIRS.  INC. 

Dept.  MED  510  EP 

1231  25th  St..  N.W.,  Washington,  D  C.  20037 

Send  me  MEDIA  LAW  REPORTER  on  approval  for  45  days.  At 
the  end  of  the  period.  I  will  either  accept  your  invoice  at  the  rate 
of  $245  per  year,  effective  from  the  start  of  the  approval  period, 
or  return  all  materials  at  your  expense  and  owe  nothing. 


Signed  . 


Organization- 
Street _ 


City/Slatc/Zip. 


It’s  getting  to  be  a  habit- 

The  Record’s  Paglione 
wins  photo  title  again 


In  the  nine-year  history  oj  the  Pictures  of  the  Year  compe¬ 
tition  conducted  hy  the  New  Jersey  Press  Photographers 
Association,  only  Jive  photojournalists  have  won  the  Photog¬ 
rapher  of  the  Year  title  hy  piling  up  points  for  their  winning 
prints. 

And  with  the  current  1977  photo  Judging,  Al  Paglione  of 
The  Record,  Hackensack  has  won  the  third  time, Paglione 
also  is  nearing  a  200-award  mark  in  various  newsphoto  com¬ 
petitions  in  little  more  than  10  years  as  a  news  photog¬ 
rapher — all  of  them  at  The  Record. 

He  Joined  the  news  world  as  a  self-taught  photographer 
from  an  earlier  Job  as  a  truck  driver.  Paglione’ s  awards  are 
usually  for  "people  pictures,”  thriving  as  he  does  on  the 
enterprise  time  system  of  the  newspaper’s  photo  depart¬ 
ment.  Photos  shown  are  from  his  1977  NJPPA  winners. 

-Lenora  Williamson 
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Paglione  cornered  both  second  and  third  places  in  the 
portrait  &  personality  categories  of  the  New  Jersey  Press 
Photographers  Association  annual  competition  with  these 
sprightly  feature  shots  in  the  town  of  Totawa. 

EDITOR  &  PUBLISHER  for  February  4, 1978 


lone 


"Laboring  in  the  Sun,"  from  a 
feature  picture  story  shot  in 
Mahwah,  was  another  honor¬ 
able  mention. 


"Quarry  Landscape"  outside 
Mahwah  was  first  in  feature 
category  for  New  Jersey  pic¬ 
tures. 


"Here's  Mud  in  Your  Eye,"  ex¬ 
cerpted  from  the  general 
news  picture  story  category, 
placing  third. 


~  f 
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National  News  Council 
holds  annual  meeting 


By  Lenora  Williamson 

The  National  News  Council,  in  its  an¬ 
nual  meeting  in  New  York  City  January 
31  reached  decisions  in  four  of  five  com¬ 
plaint  cases  and  formulated  position 
statements  on  Freedom  of  the  Press  is¬ 
sues.  including  the  CIA's  use  of  foreign 
journalists  and  proposed  televised  ses¬ 
sions  of  the  Flouse  of  Representatives. 

The  FOP  committee  session  occupied 
the  afternoon,  with  one  statement  urging 
that  transmission  on  television  of  Con¬ 
gressional  proceedings  for  news  pur¬ 
poses  be  “unfettered — free  of  the  taint  of 
any  form  of  government  control.” 

The  statement  on  the  CIA  favors  the 
agency  extending  its  ban  on  the  use  of 
media  people  to  foreign  journalists  and 
an  end  to  its  practice  of  “planting  false 
stories  in  publications  abroad.” 

A  51^  increase  in  public  support  of 
the  Council  from  1976  to  1977,  with  the 
dollar  increase  $221 .000  to  $333,000,  was 
announced  by  William  H.  Brady.  Jr., 
chairman  of  the  W.  H.  Brady  Co.,  Mil¬ 
waukee,  in  a  financial  report.  Total  ex¬ 
penses  in  1977  were  $267,000,  an  in¬ 
crease  of  $7,000  over  1976. 

In  an  effort  to  extend  public  support  of 
the  Council,  Brady  said  he  is  preparing  a 
recommendation  for  additional  member¬ 
ship  through  some  such  group  as  a 
“Friends  of  the  News  Council.”  William 
B.  Arthur,  executive  director,  told  E&P 
in  reference  to  1976  expenditures  and  re¬ 
ceipt  figures  that  there  was  no  deficit 
then  or  in  any  year  so  far — the  1976  dif¬ 
ference  being  covered  in  the  way  grants 
arrived  in  the  mail. 

Dates  approved  for  council  sessions  in 
1978  will  be:  April  24-25,  June  26-27, 
September  11-12  and  November  13-14. 
all  in  New  York  as  of  now. 

Council  chairman  Norman  E.  Isaacs, 
editor  in  residence  at  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism, 
presided  for  the  morning  session  devoted 
to  disposal  of  the  complaint  cases. 

Action  in  order  of  consideration  by  the 
Council  follows: 

Central  States  Southeast  and  Southwest 
Areas  Health  and  Welfare  Pension  Funds 
(Teamsters  Union)  against  Time 
Magazine,  Complaint  No.  68-77,  com¬ 
plaining  that  Time  “violated  all  standards 
of  responsible  reporting,”  displayed  the 
“anti-labor  prejudice  of  Time”  and  spe¬ 
cifically  contained  eight  identifiable  errors 
of  fact  in  an  article  focused  on  the  Fund's 
1976  annual  report  to  the  U.S.  Depart¬ 
ment  of  Labor.  The  article  contended  the 
pension  fund  had  been  mismanaged,  that 
it  had  a  ‘lopsided'  investment  portfolio 
and  that  many  of  its  outstanding  loans 
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were  in  default  or  uncollectable. 

The  Council  found  the  complaint  war¬ 
ranted  on  several  points  the  conclusion 
noting  in  part:  “Time's  article  was  bit- 
ingly  critical  of  the  Teamsters'  Pension 
Fund  .  .  .  The  article  was  clearly  defensi¬ 
ble  as  one  publication's  evaluation  of  a 
publicly  reported  fund  operation.”  But 
the  Council  found  Time's  research  faulty 
and  in  error  on  several  points.  Council 
members  present  all  concurred. 

Sheaffer  against  NBC-TV  (owned  and 
operated  stations  division)  and  Landshurg 
Productions,  Inc.,  Complaint  46-77,  in 
which  Robert  Sheaffer  of  Silver  Spring. 
Md.,  complained  that  “In  Search  of  the 
Bermuda  Triangle,”  a  syndicated  pro¬ 
gram  shown  on  several  NBC-TV  stations 
was  characterized  by  “gross  bias  and 
distortion.” 

The  Council's  conclusion,  by  unani¬ 
mous  vote  of  members  present,  stated  in 
part  that  since  programs  such  as  this  one 
employ  the  same  techniques  as  news  or 
public  affairs  documentaries — 
interviews,  location  filming,  actual 
rather  than  fictional  people — the  Council 
will  apply  the  same  standards  of  accu¬ 
racy  to  them  that  it  applies  to  broadcast 
news  and  public  affairs  programs.  In  that 
context  the  Council  found  the  complain¬ 
ant's  warranted  that  three  inaccurate 
statements  were  made  on  the  program. 

Barrett  (Lehigh  Valley  Committee 
Against  Health  Fraud,  Inc.)  against  the 
New  York  Times,  Complaint  No.  91-77, 
in  which  Dr.  Stephen  J.  Barrett,  chair¬ 
man  of  the  committee  complained  that  a 
New  York  Times  Moffuzine  article  was 
inaccurate  and  biased  as  it  related  to  Dr. 
J.  Anthony  Morris,  a  research  scientist 
in  the  Food  and  Drug  Administration. 

The  Council  conclusion,  concurred  by 
the  members  present  stated  in  part  that 
the  Council  does  not  believe  that  the 
complainant  offered  any  support  for  con¬ 
tention  that  the  article  by  Helen  Dudar 
was  deliberately  biased.  But  in  the  mat¬ 
ter  of  the  article's  failure  to  refer  to  sig¬ 
nificant  and  material  facts,  the  Council 
finds  its  earlier  decision  controlling  here 
and  finds  the  complaint  warranted. 

Taylor  against  W'BBM-TV  (Chicago) 
News,  Complaint  No.  85-77  in  which  Dr. 
Samuel  G.  Taylor  of  the  Northwestern 
University  Medical  School,  who  opposes 
use  of  the  controversial  drug  Laetrile, 
complained  about  the  station's  news  re¬ 
ports  on  the  subject  of  the  drug. 

The  Council's  conclusions  in  part  that 
aside  from  injudicious  use  of  the  word 
“breakthrough”  in  its  promotional 
“newsbreak”  and  in  its  introduction  to 
the  newscast,  the  record  does  not  sup¬ 
port  Dr.  Taylor's  complaints  .  .  .  “Sta¬ 


tions  and  networks  should  exercise  ex¬ 
treme  caution  to  avoid  distorting  the  con¬ 
tent  of  a  story  with  a  sensational  news- 
break  tease.  However,  in  all  other  re¬ 
spects,  the  Council  finds  that 
WBBM-TV,  in  its  reports  on  Laetrile, 
acted  in  the  public  interest  and  that  the 
complaints  are  unwarranted."  Vote  was 
unanimous  with  Richard  Salant  of  CBS 
abstaining  because  of  conflict  of  interest. 

Dole  and  Koenigsberg  against  New 
York  Magazine,  Complaint  No.  97-77  in 
which  Professor  Vincent  P.  Dole  of  the 
Rockefeller  University  and  Lee 
Koenigsberg.  director  of  the  Methadone 
Information  Center,  New  York  City, 
complained  that  a  New  York  magazine 
article  about  methadone  treatment  was 
“grossly  slanted,”  “irresponsible”  and 
“startlingly  inaccurate.” 

After  considerable  discussion  about 
the  reporter's  techniques  (Blake  Fleet- 
wood)  and  “robust  journalism”  the 
Council  vote  ended  in  a  tie  decision  4-4 
with  2  abstaining. 

Council  members  present  for  the  vot¬ 
ing  in  addition  to  Isaacs  and  Brady  in¬ 
cluded:  Joan  Ganz  Cooney,  president  of 
the  Children's  Television  Workshop; 
Loren  F.  Ghiglione,  editor  and  publisher 
of  the  SoKthhridffe  (Mass.)  Eveninf; 
News:  James  M.  Lawson,  Jr.  pastor  of 
Holman  United  Methodist  Church,  Los 
Angeles;  Michael  E.  Pulitzer,  editor  and 
publisher  of  the  Arizona  Daily  Star,  Tuc¬ 
son  and  associate  editor  of  the  St.  Lotas 
Post-Dispatch;  Ralph  Renick,  vicepresi¬ 
dent  and  news  director  of  WTVJ,  Miami; 
Sylvia  Roberts,  Baton  Rouge,  La.,  at¬ 
torney;  William  A.  Rusher,  publisher  of 
the  National  Review,  and  Richard  S. 
Salant,  president  of  CBS  News. 

The  Council  adopted  rules  of  proce¬ 
dure  changes  aimed  at  “streamlining  and 
deformalizing”  the  operation,  including 
dropping  the  request  that  any  person  or 
organization  complained  against  has  to 
reply  within  20  days,  and  also  the  for¬ 
warding  of  that  response  to  a  complain¬ 
ant.  The  memo  noted;  “We  seem  to  get 
more  cooperation  by  being  relaxed  and 
informal  than  by  giving  news  organiza¬ 
tions  ultimatums  and  deadlines.” 

Also  the  procedure  in  referral  of  com¬ 
plaints  to  a  committee  now  has  been 
consolidated  into  three  rules: 

“The  complaint  and  other  materials 
gathered  during  the  factual  inquiry  shall 
be  forwarded  by  staff  to  the  appropriate 
committee  for  consideration.  The  parties 
shall  be  informed  of  the  time  and  place  of 
the  committee  consideration. 

“If  a  committee  decides  that  a  public 
hearing  would  be  useful  to  the  proper 
consideration  of  a  case,  it  shall  so  inform 
the  parties  and  notify  them  of  the  time 
and  place  of  the  hearing. 

“All  parties  may  present  evidence  at  a 
hearing,  either  in  person  or  through  a 
representative.” 

Another  rule  change  extended  the  time 
(Continued  on  pafte  42) 
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MAIL  THIS  CARD  TODAY 
to  get  your  copy  of  the 
completely  updated 
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Attention:  Market  Guide  Department 


.  The  Market  Guide  that’s  loaded  with 
FACTS  YOU  NEED  for  planning  your  marketing 
and  promotion  programs: 

The  New 1978 Edition  ol 

Editor  &  Publisher 
Market  Guide 

•  Essential  facts  on  1.500  U  S  and  Canadian  newspaper 
markets  .  .  .  data  on  14  vital  factors 

•  1978  Estimates  of  population,  income,  retail  sales  for 
3.100  counties.  1.500  daily  newspaper  cities. 
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INFORMATION  LIKE  THIS 
is  at  your  fingertips  in  the 
1978  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER  I 

MARKET  GUIDE  because  it  is  the  only  single  I 
source  of  information  on  14  key  factors  for  I 
making  marketing  decisions.  1 

The  new  1978  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs 

•  Setting  sales  quotas 

•  Selecting  chain  store  locations 

•  Planning  merchandising  programs 

•  Selecting  plant  and  warehouse  locations 


BRIDGETON,  H.J.  I 
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7,000  MARKETING  EXECUTIVES  I 

DEPEND  ON  IT  I 

Among  the  marketing  executives  who  use  this  1 
fact-filled  guide  vear  after  year  are:  1 

•  70%  of  major  newspaper  advertisers  1 

•  80%  of  top-billing  advertising  agencies 

•  The  FORTUNE-500  big  corporations 

•  Chain  store  organizations  with  45,000  stores 

•  60  department  store  chains  with  over 

15,000  stores 

•  73  big  supermarket  chains  with  19,000  stores 

•  63  big  restaurant  chains  with  9,000  outlets 

•  The  big  land  developers  and  real  estate  firms 

•  PLUS:  major  university,  business  and  i 

public  libraries.  i 

Use  the  handy  coupon  on  right  to  order  your  I 
copy  now . . .  and  start  benefitting  from  the  use  I 
of  this  valuable  statistical  data  source  in  your  ■ 
planning  for  the  year  ahead.  The  new  edition  is  I 
limited  and  it  will  not  be  reprinted. 


FOR  QUICK 
REFERENCE . . . 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  industries 

•  Households  •  Climate 

•  Banks  and  Bank  ‘Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retail  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circuiation 

PLUS: 

Tables  of  1978  estimates  on  population,  income, 
households,  farm  income  in  9  categories  for 
aii  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 

Market  Guide  Department 
EDITOR  &  PUBLISHER 
575  Lexington  Avenue,  New  York,  N.Y.  10022 

Please  send  us: 

_ copies  at  $30  each  (One  to  four  copies) 

_ copies  at  $25  each  (Five  or  more  copies) 

□  Payment  enclosed 

(We  pay  postage  and  handling  charges) 

□  Bill  us 

(Postage  and  handling  charges  will  be  added.) 
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News  Council 

(Continued  front  page  40) 

limit  for  appealing  a  decision  to  30  days 
from  15. 

In  the  afternoon  session  of  the  annual 
meeting  devoted  to  Freedom  of  the  Press 
issues,  Loren  F.  Ghiglione,  editor  and 
publisher  of  the  Southhridge  (Mass.) 
Evening  News,  presided  on  behalf  of  the 
FOP  committee. 

Memos  and  position  statements  con¬ 
sidered  included  discussion  of  a  proposal 
to  open  proceedings  of  the  House  of 
Representatives  to  regular  television 
coverage  as  an  important  First  Amend¬ 
ment  question. 

A  statement  (which  passed  8-2)  noted 
that  present  plans  for  operation  of  the 
television  cameras  would  place  control 
of  the  cameras  solely  in  the  hands  of  the 
House  of  Representatives  itself:  “Thus, 
those  who  are  making  the  news  would  be 
in  charge  of  the  manner  in  which  it  is 
disseminated. 

“Such  government  control  of  the 
means  of  obtaining  news  is  surely  as 
much  of  a  contravention  of  First 
Amendment  guarantees  of  freedom  of 
the  press  as  government  control  of  a 
newspaper  devoted  to  reporting  the  hap¬ 
penings  of  Congress  would  be. 

“The  Council  agrees  with  the  position 
of  the  nation's  major  broadcast  groups 
and  organizations  that  journalists  ought 
to  cover  events,  and  that  the  parties  to 
the  events  should  not  be  covering  them¬ 
selves.” 

The  initial  statement  position  con¬ 
tained  a  sentence.  “The  Council  takes  no 
position  on  whether  cameras  should  or 
should  not  be  installed  in  the  House."  It 
was  changed  to  state  that  the  Council 
does  not  question  the  House  installation 
of  its  own  TV  system  to  create  a  visual 
equivalent  of  the  Congressional  Record. 

“If  cameras  are  to  be  installed,  how¬ 
ever,  what  is  important  to  the  National 
News  Council  is  that  broadcast  entities, 
and  ultimately  the  public  be  afforded  free 
access  to  House  proceedings,  not  just 
those  elements  of  the  proceedings  which 
the  House  itself  wishes  us  to  see. 

“In  print  and  broadcast  journalism  the 
reporting  and  editing  processes  have 
been  handled  traditionally  with  profes¬ 
sional  concern  by  the  news  organizations 
independent  of  government  involve¬ 
ment.  We  urge  that  the  transmittal  of 
congressional  proceedings  for  news  pur¬ 
poses  be  unfettered — free  of  the  taint  of 
any  form  of  government  control. 

Council  member  William  A.  Rusher, 
publisher  of  the  National  Review,  dis¬ 
agreed  with  “the  fundamental  proposi¬ 
tion  that  the  House  deliberations  ought  to 
be  on  television,”  saying  that  print  jour¬ 
nalism  makes  for  a  “cooler  account.” 
During  the  discussion  which  removed 
the  statement.  “The  control  of  the  cam- 
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era  can  be  likened  to  the  print  jour¬ 
nalist's  control  of  his  typewriter. '' 
Rusher  declared  a  cameraman  has  got  “a 
lot  of  choices”  and  can  make  the  cover¬ 
age  “a  soap  opera”  by  selection  of  his 
shots. 

Council  member  Ralph  Renick,  vice- 
president  and  news  director  of  WTVJ, 
Miami,  said  that  the  Florida  court 
experiment  with  television  in  the  court¬ 
room  has  worked  well. 

Concurring  on  the  cameras  statement 
were;  Cooney,  Ghiglione,  Isaacs,  Law- 
son,  Pulitzer,  Renick,  Roberts,  Salant. 
Opposed  were  Brady  and  Rusher  with 
Rusher  filing  a  dissenting  opinion  with 
concurrence  by  Brady. 

Rusher  stated  in  part:  ”...  The  pro¬ 
ceedings  of  deliberative  bodies  can  and 
will  be  adversely  affected  by  televising 
them  ...  it  will  produce  great  theater 
and  no  doubt  many  Emmys;  but  it  will  be 
a  net  obstacle  to  cool  judgment  and  un¬ 
emotional  decision-making  .  .  .” 

The  “CIA  Statement”  detailed  the 
Council's  examination  of  the  relation  of 
the  Central  Intelligence  Agency  to  the 
news  community  in  the  United  States 
from  November  1975  to  June  1976  when 
the  CIA  assured  the  Council  that  no 
American  journalist  would  be  hired  in 
the  future  by  the  agency  and  that  existing 
ties  with  such  journalists  would  be 
phased  out  as  soon  as  possible. 

The  statement  as  approved  8-2,  ob¬ 
served  in  part:  “Others  questioned  the 
impact  on  the  American  public  of  articles 
planted  by  the  CIA  in  foreign  news¬ 
papers.  They  noted  the  existence  of 
“domestic  feedback” — the  acquisition 
and  dissemination  by  American  news  or¬ 
ganizations  of  propaganda,  some  false,  in 
foreign  publications  by  CIA  agents  over¬ 
seas  .  .  . 

“The  National  News  Council  recog¬ 
nizes  the  importance  to  the  United  States 
of  the  CIA  and  its  ability  to  effectively 
carry  out  its  duties.  But  the  Council  also 
recognizes  the  vital  importance  abroad 
as  well  as  at  home  of  the  United  States's 
upholding  the  principle  of  a  press  free 
from  government  interference.  For  that 
reason,  the  Council  favors  the  CIA  ex¬ 
tending  its  ban  on  the  use  of  media 
people  to  foreign  journalists  and  ending 
its  practice  of  planting  false  stories  in 
publications  abroad.” 

Concurring:  Cooney,  Ghiglione. 
Isaacs,  Lawson,  Pulitzer,  Renick, 
Roberts  and  Salant.  Dissenting:  Brady 
and  Rusher.  Rusher  filed  a  dissenting 
opinion  with  Brady  concurring.  Rusher's 
opinion,  in  part,  stated; 

“1  find  it  difficult  to  imagine  a  more 
wrongheaded  initiative  than  the  decision 
of  this  Council  to  try  to  pressure  the  CIA 
into  dropping  the  use  of  correspondents 
for  foreign  publications,  writing  primar¬ 
ily  for  foreign  consumption,  for  such  in¬ 
telligence  purposes  as  disseminating 
false  information. 

“The  past  deeds  and/or  misdeeds  of 


the  CIA  are  irrelevent  here.  If  it  has 
transgressed,  it  ought  of  course  to  be 
corrected.  The  principle  question  before 
us  is  whether  the  dissemination  of  false 
information  is  an  impermissible  activity 
per  .se  for  an  agency  of  the  United  States 
Government.  The  argument  that  it  is 
rests  on  the  contention  that  America  is 
obliged  by  its  own  principles  to  forswear 
such  activities,  regardless  of  any  possi¬ 
ble  deleterious  consequences  of  doing 
so.  The  argument  to  the  contrary  rests 
upon  the  proposition,  to  which  1  adhere, 
that  until  and  unless  this  country  can 
persuade  the  rest  of  the  world  to  sub¬ 
scribe  to  its  principles,  it  cannot  possibly 
afford  to  commit  itself  to  their  blind  ob¬ 
servance  abroad  in  all  cases  whatsoever. 

In  many  desperate  situations  around  the 
world,  freedom,  and  even  life  itself,  daily 
depend  upon  opposing  foreign  tyrants  by 
means  not  permissible  here  at  home  . . .” 

Chairman  Norman  Isaacs,  in  a  report 
to  the  Council  on  a  recent  resolution  that 
the  staff  assess  and  analyze  possibilities 
of  producing  an  annual  report  on  the 
growth  of  group  ownership  similar  to 
what  is  done  by  the  British  Press  Coun¬ 
cil.  recommended  the  proposal  be  sus¬ 
pended  for  the  time  being.  He  had  per¬ 
sonally  taken  on  the  study  because  of 
prior  research  and  “a  deep  interest  in  the 
problem  it  poses  for  the  future.” 

Isaacs  cited  the  January  7  issue  of 
Editor  &  Publisher,  which  carried  the 
year-end  review  listing  of  daily  and 
non-daily  newspapers  sold  in  1977.  He 
said  that  list  makes  the  basic  pattern  ob¬ 
servable  and  since  the  News  Council's 
reach  clearly  overlaps  many  of  E&P’s 
subscribers  that  proposal  appears  to  be 
nonproductive  at  this  stage.  Isaacs  con¬ 
cluded  the  project  does  not  lend  itself  at 
this  time  to  Council  activity  but  recom¬ 
mended  further,  less  pressurized  study 
be  conducted  to  determine  if  there  are 
aspects  the  Council  “could  reasonably 
undertake”  in  the  near  future. 

The  annual  Freedom  of  the  Press  ses¬ 
sion  of  the  Council  concluded  with  a 
“memo”  to  the  Council  from  Richard  S. 
Salant,  president  of  CBS  News,  on  the 
crash  of  the  U.S.S.R.  Cosmos  satellite 
and  the  subsequent  revelation  that  the 
United  States  government  had  withheld 
information  about  the  likely  plunge  of  the 
satellite  to  earth  in  order  to  avoid  world¬ 
wide  public  panic. 

Noting  that  it  was  not  known  until  the 
final  hours  of  the  satellite's  life  where  on 
earth  it  might  land.  Salant  said  the  “per¬ 
plexing  question”  is  whether  the  Gov¬ 
ernment  suppression  of  information  on 
these  grounds  and  in  these  cir¬ 
cumstances  was  justified. 

There  was  no  consensus  of  opinion  in 
the  informal  discussion  that  conjured  up 
what  might  and  might  not  have  happened 
and  the  afternoon  ended  with  Michael 
Pulitzer's  gentle  observation,  that  maybe 
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Pacific  Stars  &  Stripes  stiii 
waves  as  readership  dwindies 


By  M.  L.  Stein 

Pacific  Stars  and  Stripes,  33-year-old 
veteran  of  three  wars,  prolonged  occupa¬ 
tion  duty  and  the  sporadic  ire  of  military 
commanders,  is  still  publishing  7  days  a 
week  despite  a  shrinking  readership  and 
staff. 

It  also  manages  to  put  out  a  weekend 
feature  supplement,  TGIF  (Thank  God 
It's  Friday),  and  8  pages  of  color  car¬ 
toons  on  Sunday  from  its  4-story  edito¬ 
rial  and  printing  plant  at  Hardy  Barracks 
in  Tokyo’s  Roppongi  district.  The  daily 
Stripes,  a  24-page  tabloid,  is  served  by 
AP,  DPI,  the  New  York  Times  service 
and  several  syndicated  columnists. 

Nevertheless,  the  staff  is  casting  an 
anxious  eye  at  its  publisher,  the  United 
States  Army,  which  could  decide  that 
Stripes  is  a  sacrificial  luxury  in  view  of 
the  declining  military  population  in  the 
Pacific  area. 

“The  Army  has  a  leash  on  us,”  ex¬ 
plained  Army  Major  A.  J.  “Al”  La 
Monica,  deputy  editor-in-chief.  “If  we 
go  under  the  Adjutant  General  must  pick 
up  the  tab." 

The  “tab"  last  year  was  $9,750,000  in 
operating  expenses,  according  to  the 
Stripes  business  office.  Total  revenues 
were  $9,500,000,  leaving  a  $250,000  def¬ 
icit,  which  was  picked  up  by  the  govern¬ 
ment. 

La  Monica  said  Stripes  has  a  paid  cir¬ 
culation  (250  a  copy)  of  40,000  among  the 
195,000  troops  in  the  Pacific  Command, 
which  includes  Japan,  Korea,  Taiwan, 
the  Philippines,  Okinawa  and  Guam. 
This  is  down  from  268,000  subscribers  at 
the  height  of  the  Viet  Nam  war. 

As  a  result,  according  to  La  Monica, 
Stripes,  which  is  expected  to  pay  its  own 
way,  is  in  a  tight  financial  squeeze.  He 
said  the  paper  obtains  additional  revenue 
from  job  printing  for  the  services  and  the 
operation  of  a  newspaper,  book  and 
magazine  distribution  service  through 
the  Pacific  Command.  PS&S  is  not  al¬ 
lowed  to  accept  commercial  advertising. 

To  pare  expenses.  Stripes  has  cut  its 
staff  509f  in  the  past  five  years,  switched 
to  a  computerized  cold  type  system  and 
eliminated  its  bureaus  in  Korea  and  other 
bases,  relying  instead  on  militai'y  public 
affairs  offices  for  news  from  those  spots. 
The  Tokyo  editorial  staff  consists  of 
seven  full-time  civilians,  eight  military 
persons  and  three  part-time  civilians. 

“We  originate  very  little  news  from 
here,”  La  Monica  revealed.  “The  bulk 
of  our  job  is  editing.  Once  in  a  while  we'll 
send  G.  1.  reporters  out  in  the  field  to  dig 
up  features." 


M.  L.  Stein  is  chairman  of  the  Depart¬ 
ment  of  Journalism,  California  State  Uni¬ 
versity,  Long  Beach.) 
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La  Monica,  who  holds  a  master's  de¬ 
gree  in  journalism  from  American  Uni¬ 
versity,  is  an  ex-reporter  for  the  Newark 
Star-Ledf’er. 

Stars  &  Stripes  also  faces  competition 
from  other  English  language  newspapers 
in  the  Far  East,  including  the  Japan 
Times,  Mainichi  Daily  News,  Korea 
Herald,  the  China  Post  in  Taiwan  and 
several  in  the  Philippines. 

“But  we're  giving  them  hometown 
news  and  they  get  little  of  that  from  the 
other  papers,”  La  Monica  said.  “And 
they  can't  touch  us  on  U.S.  sports 
news." 

La  Monica  believes  the  40.0(K)  circula¬ 
tion  figure  is  not  a  true  reflection  of 
Stripes'  readership. 

“When  you  consider  the  pass-along 
copies,  our  circulation  is  probably 
60,0(K).  We  know  that  Stripes  is  read  by  a 
lot  more  people  than  buy  the  paper." 

However,  he  noted  that  circulation  has 
been  hurt  by  the  large  withdrawal  of 
American  troops  in  Asia  and  by  the  fact 
that  fewer  military  personnel  are  taking 
their  families  overseas. 

“We  don't  have  the  household  circula¬ 
tion  we  once  had,"  La  Monica  said.  “1 
also  would  say  that  reader  interest  isn’t 
as  high  among  the  volunteer  troops  as  it 
was  for  the  G.l.’s  during  the  Vietnam 
and  Korean  wars." 

The  history  of  Pacific  Stars  &  Stripes 
goes  back  to  May  14,  1945,  when  the  first 
edition  rolled  off  the  presses  of  the  Hon- 
olnln  Advertiser  in  the  closing  days  of 
World  War  II.  On  October  3,  1945,  the 
operation  was  moved  to  the  plant  of  the 
Asahi  Shimhim  in  Tokyo,  and  to  its  pres¬ 
ent  home  in  1953.  During  those  years 
dozens  of  stateside  newsmen  were  hired 
by  Stripes,  which  had  set  a  goal  of  high 
professionalism.  Several  G.  1.  staffers 
were  combat  correspondents  in  Korea 
and  Vietnam. 

Today.  Stars  &  Stripes  proclaims  itself 
on  Page  I  as  the  “Authorized  Unofficial 
Publication  for  the  U.S.  Armed  Forces.” 
But  unofficial  or  not,  the  Commander  in 
Chief  Pacific  has  a  lot  to  say  about  how 
the  paper  is  run. 

Stripes  operates  under  policies  and 
procedures  set  forth  by  the  Pacific 
Commander,  who  describes  the  news¬ 
paper  as  an  “informational  and  morale 
activity"  for  the  armed  forces  and  other 
government  agencies. 

The  Commander's  guidelines  declare 
that  “There  shall  be  a  free  flow  of  news 
and  information  to  all  military  and  au¬ 
thorized  civilian  personnel  without  cen¬ 
sorship  or  news  management.” 

The  Stripes'  editorial  personnel  inter¬ 
viewed  said  they  felt  no  restraints  in 
covering  the  news. 


“There  is  no  censorship  but  there  are 
sensitive  areas  where  we  tread  fairly 
lightly,”  said  executive  editor  Vince 
Hottle,  a  civilian  and  former  managing 
editor  of  the  Santa  Fe  New  Mexican. 

“If  we  run  a  story  showing  the  South 
Korean  government  in  a  bad  light,  one  of 
our  commanders  there  may  complain 
that  his  troops  are  on  the  front  line  and 
the  story  could  hurt  them.  We  won’t  kill 
that  kind  of  story  but  we'll  try  to  offer  a 
balancing  piece  the  next  time." 

La  Monica  confirmed  that  local  com¬ 
manders  sometimes  get  “uptight”  about 
particular  stories  but  asserted  that  edito¬ 
rial  decisions  are  made  by  the  news¬ 
paper,  not  field  commanders. 

However,  the  Pacific  Commander's 
guidelines  prohibit  investigative  report¬ 
ing  by  PS&S  staffers. 

Stripes  plays  the  news  pretty  much 
like  American  newspapers  at  home.  Re¬ 
cent  issues  gave  Page  1  notice  to  Bert 
Lance’s  replacement  as  Management 
and  Budget  Director,  former  CIA  Direc¬ 
tor  William  Colby's  views  on  ClA-media 
contacts,  the  first  black  mayor  elected  in 
New  Orleans.  Ted  Kennedy's  visit  to 
mainland  China,  actress  Judy  Came 
being  arrested  for  drug  abuse  and  pos¬ 
session  and  an  honest  busboy  who  found 
$22,861  on  the  job  and  turned  it  over  to 
police.  All  were  wire  stories. 

(Continued  on  pane  44) 
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“we  should  go  out  and  interview  Chic¬ 
ken  Little.” 

Elected  to  Council  membership  as 
media  members  were  Margo  Huston. 
Milwaukee  Journal  reporter  and  Pulitzer 
Prize  winner,  and  S.  William  Scott,  vice- 
president,  radio  news  operations.  West- 
inghouse  Broadcasting  Co.,  New  York. 
Also  elected  as  a  Council  adviser  was 
Rita  Hauser,  a  New  York  lawyer  and 
former  United  States  representative  to 
the  United  Nations  Commission  on 
Human  Rights.  She  succeeds  Henry  Gel- 
ler,  who  resigned  to  re-enter  government 
service. 

Council  officers  re-elected  for  1978 
are:  Norman  E.  Isaacs,  chairman; 
Robert  B.  McKay,  vicechairman;  and 
William  B.  Arthur,  executive  director. 
Antonia  Hyde,  Council  staff,  was  elected 
secretary. 

Isaacs  was  elected  chairman  of  both 
the  Freedom  of  the  Press  Committee  and 
the  grievance  committee  with  Ralph  M. 
Otwell,  vicechairman  of  the  FOP  com- 
mitte  and  Robert  B.  McKay,  vice- 
chairman  of  the  grievance  committee. 

Re-elected  to  Council  membership 
were:  James  M.  Lawson.  Jr.  Robert  B. 
McKay,  Ralph  M.  Otwell.  Michael  E. 
Pulitzer,  Sylvia  Roberts,  and  William  A. 
Rusher,  publisher  of  the  National  Re¬ 
view. 
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A  view  of  the  Pacific  Stars  and  Stripes  newsroom,  showing  one  of  its  4  video 
display  terminals. 


Free  circulation  expanded  in  Savannah,  Ga. 


Savannah  (Ga.)  Journal-Record,  a 
two-year-old  weekly  formed  from  the 
merger  of  two  business-oriented  news¬ 
papers — the  Wrifflu  Square  Record  and 
the  Savannah  Business  Journal — has 
expanded  its  circulation  free-distribution 
newspaper. 

Its  first  expanded  issue,  January  26, 
boasted  a  circulation  of  70,000;  “The 
Largest  Home  Distribution  of  any 
Newspaper  in  Savannah  and  Chatham 
County. 

Taking  over  as  general  manager  of  the 


Journal-Record  and  an  enlarged  sales 
and  news  staff  effort  is  John  R.  Pen- 
singer,  formerly  with  the  advertising  de¬ 
partment  of  the  Athens  Banner-Herald 
and  the  Savannah  Morning  News  and 
Evening  Press. 

J.  Curtis  Lewis,  Jr.,  a  Savannah 
businessman,  formerly  publisher  and 
editor  of  the  Hilton  Head  Island  (S.C.) 
Packet,  is  co-publisher,  and  J.  Fred 
Pierce,  Savannah  advertising  man  and 
television  executive,  is  executive  vice- 
president  and  editor. 
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PS&S  policies  also  call  for  “a  bal¬ 
anced  representation  of  news  or  opin¬ 
ions.”  Syndicated  columnists  include 
Andrew  Tully,  Art  Buchwald,  Tom 
Wicker,  Carl  Rowan,  James  Reston  and 
William  Buckley,  Jr.  “Doonesbury”  is 
among  Stripes'  comic  strips. 

“Our  basic  editorial  policy  rests  on 
accuracy,  balance  and  objectivity,”  said 
Navy  Captain  Heber  Darton,  PS&S 
Commander/Editor-in-Chief,  whose  civi¬ 
lian  career  was  in  advertising  and  broad¬ 
cast  management. 

Carton  said  Stripes  “exists  tenuously 
at  the  moment,”  but  noted  that  the 
newspaper  had  survived  financial  crises 
in  the  past.  “There  may  be  an  answer  ” 
he  added,  “but  if  Congress  curtails  mili¬ 
tary  funds  and  it  comes  down  to  a  ques¬ 
tion  of  a  newspaper  or  people  and 
weapons  1  would  have  to  agree  that 
people  and  weapons  should  come  first.” 

Both  Darton  and  La  Monica  look 
somewhat  enviously  at  European  Stars 
&  Stripes,  which,  they  point  out,  is  much 
stronger  and  five  times  larger  than 
PS&S. 

-  There  is  at  least  one  optimistic  note  for 
Pacific  Stripes.  Recently,  after  the  Ad¬ 
jutant  General’s  office  had  indicated  it 
might  fold  the  newspaper,  a  poll  of 
Pacific  area  commanders  brought  a  unan¬ 
imous  vote  for  keeping  it  alive,  according 
to  La  Monica. 
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□  My  remittance 
IS  enclosed. 


Clifton  Utley,  73,  an  NBC  newsman 
in  the  early  years  of  television  and  earlier 
with  the  Chicago  City  News  Bureau, 
Chicago  Daily  News  and  Associated 
Press;  January  19. 

♦  4:  ♦ 

Floyd  McKnight,  77,  editor  of  The 
Glen  Ridge,  a  weekly  in  Glen  Ridge, 
N.J.;  January  17. 

*  *  * 

Robert  L.  Benet,  51,  night  news  editor 
of  Jersey  Journal,  Jersey  City,  N.J.; 
suffered  a  fatal  heart  attack  while  helping 
a  fellow  worker  dig  his  car  out  of  a  snow 
bank  during  the  January  20  snow  storm. 

♦  ♦  ♦ 

Frazier  Dickson,  72,  a  former  copy 
editor  of  the  New  York  Times  and  New 
York  Herald  Tribune  and  a  founder  of  the 
New  York  Unit  of  the  Newspaper  Guild; 
January  21. 

4:  *  * 

John  R.  Deatherage,  73,  writer  and 
editor  for  the  Department  of  Agriculture 
for  more  than  30  years  and  earlier  a 
reporter  for  the  Knoxville  (Tenn.)  Sen¬ 
tinel  and  the  Chattanooga  (Tenn.) 
Times;  December  21. 
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Syndicates 


By  Lenora  Williamson 


Regional  column  greeted  by  editors 


In  two  months  since  Michael  J. 
McManus  of  Stamford,  Connecticut 
began  offering  his  new  regional  column, 
“The  Northeast  Perspective,”  it  has 
been  picked  up  by  22  papers  from  Maine 
to  Pennsylvania. 

And  the  subscribers — most  of  which 
publish  the  column  weekly — include 
some  of  the  top  100  newspapers  of  the 
country  in  circulation  as  well  as  smaller 
ones. 

Says  McManus,  who  is  a  free-lance 
writer  and  consultant  on  Northeast  is¬ 
sues  to  foundations,  government  and 
business,  “This  exciting  beginning  has 
been  accomplished  despite  the  fact  1 
work  for  no  paper  on  a  regular  basis  and 
have  no  syndicate  doing  my  marketing. 

“It  demonstrates  how  open  American 
editors  are  to  a  new  editorial  idea.  De¬ 
spite  the  trend  of  growing  newspaper 
chains,  1  have  found  from  first-hand  ex¬ 
perience  that  there  is  a  fierce  indepen¬ 
dence  on  the  part  of  every  newspaper 
editor. 

“More  interesting  and  encouraging  is 
the  clear  hunger  of  editors  for  commen¬ 
tary  that  is  rooted  in  a  region,  rather  than 
in  Washington.” 

About  half  of  his  columns  currently 
provide  a  “Northeast  Perspective”  on 
how  Washington  activities  hinder  or  help 
the  area.  Excepting  Neal  Peirce, 
McManus  says  Washington  columnists 
tend  to  focus  on  politics,  which  he 
characterizes  as  “exciting  froth  atop  the 
sea.”  But  he  is  more  interested  in  the 
deeper  currents  beneath — the  substance 
of  what  Washington  policies  mean  to  the 
Northeast. 

McManus  also  is  interested  in  writing 


about  how  communities  and  states  are 
finding  new  answers  for  old  problems. 
For  example,  one  of  his  early  columns 
explained  that  Rhode  Island  has  a  pro¬ 
gram  under  way  through  which  every 
homeowner  can  insulate  his  home  over 
the  next  five  years  with  no  out-of-pocket 
cost  to  consumer  or  the  taxpayer. 

McManus  may  be  reached  at  “The 
Northeast  Perspective,”  85  Halliwell 
Drive,  Stamford,  Conn.  06902. 

*  ♦  4: 

Dr.  G.  Timothy  Johnson,  editor  of  the 
Harvard  Medical  School  Health  Letter 
who  has  been  writing  a  syndicated  medi¬ 
cal  column  "House  Call"  since  last 
January,  has  completed  a  12-part  series 
for  newspaper  readers  on  how  to  deal 
with  home  emergencies.  The  Chicago- 
Trihune-New  York  News  Syndicate, 
Inc.,  which  syndicated  the  regular  col¬ 
umn,  is  offering  the  series  free  to  new 
subscribers  of  the  column  or  as  a  sepa¬ 
rate  purchase. 

*  *  ♦ 

New  York  University  School  of  Con¬ 
tinuing  Education  is  offering  a  new 
course  for  the  Spring  term  on  the  Ameri¬ 
can  comic  strip,  comic  book,  and  car¬ 
toon.  Titled  “The  Comics:  An  American 
Art  Form,”  the  course  will  focus  on  the 
status  of  comics  today  and  publishing 
practices  as  well. 

The  course  will  be  led  by  Byron 
Preiss,  who  has  written  comic  strips  for 
National  Lampoon,  with  a  series  of 
guest  lecturers  for  the  Wednesday  eve¬ 
ning  sessions  from  6  to  7;40  p.m.  begin¬ 
ning  February  15. 


Publisher  of  insert 
quits  to  do  column 

Howard  Cohen,  publisher  and  part 
owner  of  Common  Cents,  a  monthly 
newspaper  insert,  has  left  the  company 
over  a  dispute  with  the  other  two  own¬ 
ers,  Norm  Eisner  and  Roy  Lord. 

Cohen  told  E&P  this  week  that  he 
plans  to  write  and  syndicate  a  daily 
newspaper  column  about  consumer  in¬ 
formation. 

The  March  issue  of  Common  Cents 
will  come  out  on  schedule  next  week, 
E«&P  was  told,  despite  resignations  by  6 
of  the  8  editorial  staffers. 

It  was  also  learned  this  week  that  TV 
Compulog,  a  tv  program  listing  and  fea¬ 
ture  service,  is  planning  to  produce  a 
similar  consumer  information  supple¬ 
ment  for  newspaper  syndication. 

Common  Cents  has  f03  newspaper 
clients. 

Norwegian  service 
to  distribute  AP 

Norsk  Press  Service  A-S  of  Oslo  will 
take  over  distribution  of  Associated 
Press  news  and  photo  services  in  Nor¬ 
way  starting  March  1,  Keith  Fuller,  pres¬ 
ident  and  general  manager  of  the  news 
cooperative,  said  (January  30). 

Norsk  Presse  Service  is  a  subsidiary  of 
Ernst  G.  Mortensen  and  Co.  A-S,  one  of 
Norway’s  largest  publishing  enterprises. 

The  Associated  Press  will  continue  to 
maintain  its  own  staff  to  cover  Norway 
for  its  members  and  subscribers  around 
the  world. 

NPS  will  take  over  the  staff  which  now 
produces  AP’s  Norwegian  language  serv¬ 
ice  and  distributes  AP  photographs  in 
Norway. 
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Kerry  W.  oipe,  former 
state  editor  of  the  Raleigh 
(N.C.)News  and  Observer, 
has  been  appointed  man¬ 
aging  editor  of  the 
Charlottesville  (Va.)  Daily 
Progress.  He  succeeds 
Scott  Marshall,  who  re¬ 
signed. 


Watson 


Two  key  executives  of  the  Macon  (Ga.)  Telegraph  and 
News  have  been  elected  to  new  positions  by  the  board 
of  directors  of  the  Macon  Telegraph  Publishing  Com¬ 
pany:  Bert  Struby  being  named  publisher,  a  title  unas¬ 
signed  since  1969,  and  Billy  Watson,  executive  editor  of 
both  papers.  Joseph  Parham,  editor  of  the  News  for 
more  than  25  years,  retains  that  position.  Watson  suc¬ 
ceeds  Frank  Caperton,  who  resigned  to  accept  executive 
editorship  of  the  Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star. 

Struby,  president  of  the  papers  since  1976  and  gen¬ 
eral  manager  since  1957,  continues  in  those  capacities. 
Watson  has  been  editor  of  the  Telegraph  since  1975 
and  on  the  staff  of  the  papers  since  1963. 


Dean  C.  Conklin,  former 
managing  editor  of  the  Bil¬ 
lings  (Mont.)  Gazette,  is 
the  new  editor  of  the 
Racine  (Wise.)  Journal 
Times.  Conklin  has  been  in 
the  newspaper  business 
for  1 8  years,  starting  at 
the  Sioux  Falls  (S.D.) 
Argus  Leader. 


Conklin 


FOR  THE  RECORD 

In  your  January  7  issue  on  page  50,  as 
reprinted  from  December  12,  1977  issue 
of  Broadcasting,  1  note  that  you  list  the 
Joplin  Globe  F*ublishing  Co.  as  parent 
company  of  KOAM-tv. 

The  Joplin  Globe  never  did  own  more 
than  a  third  interest  in  the  television  sta¬ 
tion,  and  on  November  1,  1976,  when  the 
Joplin  Globe  was  sold  to  Ottaway  News¬ 
papers,  Inc.,  the  television  interest,  for¬ 
merly  owned  by  the  Joplin  Globe,  was 
sold  to  private  interests. 

H.  Lang  Rogers 

*  *  * 

We  call  to  your  attention  that  in  your 
December  24,  1977  issue  on  page  21, 
under  the  heading  of  St.  Louis,  you  iden¬ 
tify  the  Globe-Democrat  (in  the  second 
line)  as  an  evening  paper.  We  do  not 
have  an  evening  or  afternoon  issue  of 
any  kind.  That  should,  of  course,  read 
w/e. 

G.  Duncan  Bauman 
(Bauman  is  publisher.) 

*  *  * 

The  head  on  your  story  of  December  3 1 
(“Reilly  case  wins  daily  Brucker  award”) 
is  flattering.  The  Lakeville  Journal  is  a 
country  weekly  (ABC  circulation  5,752) 
covering  seven  towns  in  Northwest  Con¬ 
necticut  and  one  in  Massachusetts.  But 
we  are  just  as  proud  of  the  Herbert 
Brucker  Award  from  the  Connecticut 
Editorial  Association  for  coverage  of  and 
comment  on  the  Peter  Reilly  case  as  if  we 
were  the  New  York  Times. 

Robert  H.  Estabrook 
(Estabrook  is  editor  and  publisher.) 
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Paper  handlers  strike 
New  York  Daily  News 


New  York  News  was  hit  Wednesday 
(February  1)  with  a  work  stoppage  by  the 
Paper  Handlers  &  Sheet  Straighteners 
Union  Local  No.  I.  who  refused  to  settle 
the  dispute  by  regular  arbitration. 

As  a  result,  the  News  printed  about 
700.000  copies  of  their  February  2  edi¬ 
tion. 

The  stoppage  occurred  after  the  News 
cut  back  on  1  substitute  shift  (1  person 
for  7  shifts  a  week)  out  of  a  total  of  56 
shifts.  The  News  said  the  contract  in  ef¬ 
fect,  which  contains  a  ‘no  strike'  clause, 
permits  the  publisher  to  take  this  action. 

Expedited  arbitration  was  offered  by 
the  publisher  but  the  union  members  re¬ 
jected  the  offer.  The  News  obtained  a 
temporary  restraining  order  at  about 
10:()0  p.m.  Wednesday  from  New  York 
State  Supreme  Court  Judge  Alvin  Klein. 

His  order  was  served  on  union  officials 
but  the  members  still  refused  to  return  to 
work. 

Subsequently,  the  News  furloughed 
more  than  1.000  employes  from  the 
pressroom,  stereotyping,  editorial  de¬ 
partment.  and  drivers. 

The  News  returned  to  court  on  Thurs¬ 
day  morning  with  contempt  of  court  and 
damage  suits  against  the  union.  The 
paper  was  planning  a  Thursday  night  edi¬ 
tion  as  E&P  went  to  press.  The  critical 


period  was  expected  to  come  at  7:30 
p.m.  Thursday  when  paper  handlers  and 
sheet  straighteners  were  scheduled  to 
work. 

In  December,  members  of  the  driver's 
union  staged  a  1-day  walkout  and  the 
News  was  awarded  $223,000  in  damages. 


Oakland  strike 


Forty  strikers  are  still  manning  the 
picket  lines  at  the  Pontiac  (Mich.)  Oak¬ 
land  Press. 

The  economic  strike  was  called  De¬ 
cember  27  by  the  local  pressmen's  union 
and  The  Newspaper  Guild.  The  daily, 
owned  by  Capital  Cities  Communica¬ 
tions.  has  continued  to  publish  on 
schedule. 

Temporary  replacements  have  been 
staffing  the  paper  since  the  strike  began 
and  permanents  are  currently  being 
added  to  the  payroll. 

Bruce  McIntyre  said  the  replacements 
are  coming  from  a  “variety  of  places." 
He  said  circulation  and  advertising  have 
been  “affected  minimally." 

Local  members  of  the  ITU  and 
Teamsters  Unions  are  crossing  the  pick¬ 
et  lines. 


Classified  Advertising 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

ANECDOTES 

FASHION 

HUMOR 

RESUME  TIPS 

STORIETTES — Sparkling,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters.  Inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  future  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 

FASHION;  WHAT'S  IN  STORE! 

The  consumer-oriented  feature  that  re¬ 
ports  fashion  in  a  fresh  new  way  to  to¬ 
day's  busy,  independent  woman.  Text 
and  drawings  show  what's  in  store  foi 
her  and  what's  now  in  her  store.  Circula¬ 
tion  561,069  in  11  states.  Pat  Van  Kirk, 

275  W.  Southington,  Worthington,  OH 
43085. 

"NIT  WIT”  .  .  .  The  definition  of  a 
drugstore  cowboy  is  a  city  fellow  who 
keeps  an  eye  on  a  girl's  calves.  Variable 
humor.  Free  samples.  You  set  the  rate. 
Robert  Thornton  Features,  3110  N.E. 
86th  Ave.,  Portland,  OR  97220. 

INDOOR  GARDENING 

UNIQUE  RESUME  COLUMN 

This  resume  column  is  truly  different.  It 
contains  not  just  specific  advice,  but  ac¬ 
tual  samples  ...  of  successful  resumes 
created  to  a  brand-new  style  by  an  inter¬ 
nationally  prominent  resume  service. 
Samples  help  every  level  of  job-seeker, 
from  secretarial  to  clerical  to  technical 
to  executive  to  recent  college  graduates 
to  women  re-entering  the  workforce. 

Very  low  in  cost.  For  first  four  sample 
columns  (two  are  yours  to  print  free),  con¬ 
tact:  Irving  Orenstein,  1601  Walnut  St., 
Suite  904.  Philadelphia.  PA  19102. 
Phone;  (215)  568-5375. 

AUTOMOTIVE 

FILLERS 

73%  US  FAMILIES  raise  houseplants. 
Readers  need  ADVICE  TO  THE  LEAF- 
LORN:  weekly  houseplant  column  by 
lecturer/specialist— The  Plant  Lady,  Box 
144,  Marblehead,  MA  01945.  Free  sam¬ 
ples. 

YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

INFORMATIVE  FILLERS,  some  with  zip, 
others  on  the  bizarre  side,  scientific 
items,  historical  incidents,  important 
statistical  information,  little  known 
facts,  intriguing  quotations,  and  edito¬ 
rial  quips  with  a  zing.  All  this  in  Robbins 
Filler  Service.  Write  us,  on  your  let¬ 
terhead.  for  a  sample  copy.  Robbins  & 
Associates,  P.O.  Box  780,  Seattle,  WA. 
98111 

STAMPS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Call  (212)  830-0333. 

BRIDGE 

MEDICAL 

BRIDGE— 15  years  columnist  for  Na¬ 
tional  Observer;  authored  four  success¬ 
ful  bridge  books;  established  following 
coast  to  coast;  weekly  personalized  col¬ 
umn;  600-700  words  plus  diagram.  R.  A. 
Miller,  141  E.  Philadelphia  St.,  York,  PA 
17403. 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 

J.  Polk.  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

TRAVEL 

GARDENING 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  wide¬ 
ly-recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.  1640  Statler  Hilton,  Buffalo,  NY 
14202. 

TRAVEL  CASE.  Solid  travel  column  of 
interesting,  unique  and  humorous  anec¬ 
dotes,  news  of  new  fares,  excursions  and 
plans,  information  on  trips,  tips,  rec¬ 
ommended  tours— as  items,  reports,  es¬ 
says,  interviews,  and  reviews.  Lively. 
Weekly.  Peter  Menkin,  3334  Kerner 
Blvd.,  San  Rafael,  CA  94901. 

MONEY 

CARTOONS 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike 
LeFan,  1802  S.  13,  Temple,  TX  76501. 

LIKE-IT-IS  CARTOONS,  camera-ready, 
$2.50  each,  no  contract.  Weekly,  Satur¬ 
day  or  Sunday.  See  my  LIKE-IT-IS  Car¬ 
toons.  Sam  Eppy,  3848  W.  226  St.,  Tor¬ 
rance,  CA  90505. 

GOURMET 

WEEKLY  FEATURES 

GOURMET  AND  PRACTICAL  COOKING 
COLUMN— Instructive  comment,  rec¬ 
ipes.  Samples.  The  Culinary  Corners, 
141  Sherman  Ave.,  Rockville  Centre.  NY 
11570. 

TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd.. 
Chappaqua,  N.Y.  10514. 

SOUTHERN  EDITORS— FACING  SOUTH 
is  a  weekly  illustrated  feature  column 
written  by  professional  freelance  writers 
from  13  states.  Free  samples  and  rates: 

Box  230,  Chapel  Hill,  NC  27514. 

FIGLEAVES— Pint-sized  demons  in  a 
world  of  laughter.  Weekly.  Rates  and 
samples:  Sandcastles-EP,  Box  1356, 
Newport  News,  VA  23601. 

VOICE  FROM  THE  WOODS— Column  by 
a  Thoreau  of  the  70s.  Free  samples.  Wal¬ 
ter  Gormly,  RFD  2,  Mt.  Vernon,  lA 
52314. 

WEEKLY 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

Ph.:  (404)  253-5355 

WOMEN 

COMIC  STRIPS 

HORSES 

MOVIE  REVIEWS 

HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 

OF  COURSE,  A  HORSE  ...  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  column.  Try  4  weeks  free.  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 

CA  92112. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

COUNSEUNG 

MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo.  NY  14202. 

HUMAN  INTEREST 

PUZZLES 

FACT  OR  FICTION— MARK  TWAIN:  "The 
trouble  with  people  is  they  know  too 
many  things  that  ain't  so."  Debunks 
myths.  Rewards  contributors  Official 
Twain  Honor  Scroll.  Wadler,  78  Cranbury 
Rd.,  Westport,  CT  06880. 

WORD  PUZZLES  that  challenge,  intrigue 
everyone — 2  types  now.  Samples,  de¬ 
tails,  50«  postage.  Dickson,  23500  Old 
Road  23.  Newhall,  CA  91321. 

DOGS 

RELIGION 

HOW  MANY  of  your  women  readers  are 
past  35,  but  under  60?  Column.  "MID¬ 
LIFE,”  dispenses  news,  features,  and 
advice  to  this  large,  neglected  group  on 
how  to  improve  and  expand  present 
lifestyles.  Box  134,  St.  Petersburg,  FL 
33733. 

HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free.  Carol  Benjamin,  29  Living¬ 
ston  Ave.,  Tappan,  N.Y.  10983. 

HUMOR 

NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  6-week  trial.  570 
Bethany  Curve,  Santa  Cruz,  CA  95060. 

POLLS  SAY  "Religious  revival  here."  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature;  HEINS  RELI(3IOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd.,  Akron,  OH  44313. 

EDITOR  &  PUBLISHER  for  February  4, 1978 


47 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

FELLOWSHIPS  AVAILABLE 

FELLOWSHIPS  AVAILABLE 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1978-79 
Eight  fellowships  awarded  annually  to  working 
journalists  for  study  of  modern  economic  analysis 
and  its  application  to  public  policy  issues.  Full 
tuition  and  stipend  provided. 

For  further  information  and  application  forms, 
contact; 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 

Application  deadline:  .March  15,  1978 


EDUCATIONAL 

OPPORTUNITIES 


GRADUATE  PROGRAMS  leading  to  the  MA 
in  Journalism  and  the  PhD  in  Mass  Media 
geared  for  professionals.  Financial  assist¬ 
ance  available.  Write:  Chairman,  Graduate 
Affairs  Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lansing, 
Ml  48823. 


FEATURES  WANTED 


SMALL  SYNDICATORS:  If  you  want  your 
text  features  delivered  directly  to  news¬ 
paper  clients  over  high  speed  wire  at  the 
lowest  possible  cost,  write  L.  M.  Boyd, 
Crown  Syndicate,  Inc.,  No.  5  Crown  Rd., 
Weatherford,  TX  76086. 


FELLOWSHIPS  AVAILABLE 


FELLOWSHIPS  IN  SCIENCE  WRITING  up 
to  $1,500  available  for  working  journalists 
and  journalism  students.  Write  William  J. 
Cromie,  Council  for  the  Advancement  of 
Science  Writing,  618  N.  Elmwood,  Oak 
Park,  IL  60302. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  (jlearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913  )  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


IDAHO— ADVERTISER;  Ideal  publishing 
opportunity  with  fast  growing,  well  estab¬ 
lished  weekly  advertiser.  Room  for  im¬ 
mediate  unlimited  expansion.  Good  terms 
to  experienced  publisher.  Write  Home 
Town  Publications,  P.O.  Box  9002,  Boise, 
ID  83707. 


EXCLUSIVE  WEEKLY  in  fast  growing  cul¬ 
tural  resort.  Zone 9.  Prizewinner.  Grossing 
near  $150,000.  Box  3533,  Editor  £ 
Publisher. 

OHIO— Northwest— Small  paid  weekly. 
Two  others  another  owner  available 
(513)  228-7700. 


COMMUNITY  NEWSPAPER  in  fast  growing 
Southwest  Dade  County,  Florida.  Potential 
unlimited  with  this  4  year  old  paper  with 
outstanding  reputation.  Reply  Box  3514, 
Editor  &  Publisher. 


NEW  ENGLAND  WEEKLIES— (1)  Massa¬ 
chusetts  coast-replate  duo,  35(j0  paid  cir¬ 
culation,  gross  $71,000,  sell  $65,000 
growing. 

(2)  New  Hampshire<ontrolled  circulation, 
gross  $90,000,  Net  $30,000,  sell; 
$115,0(^.  Box  3653,  Editor  &  Publisher. 


PROFITABLE  Legal  weekly  paper  in  Vir¬ 
ginia.  With  or  without  equipment.  Sell  for 
gross.  Write  Box  3621,  Editor  &  Publisher. 


NEW  ENGLAND  WEEKLY  serving  area  eas¬ 
ily  accessible  Boston,  other  cities.  Priced 
well  below  annual  volume  of  $80,000, 
terms.  No  equipment.  W.  B.  Grimes  &  Co., 
National  Press  Bldg.,  Washington  ,  DC. 


NORTHERN  ILLINOIS.  3  weeklies;  growing 
area:  $200,000,  terms:  reply  to  Box  3620, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


$75,000  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  I  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 


NEW  ENGLAND  paid  weekly  sought  by 
qualified  buyer.  Will  reply  in  confidence  to 
all  letters  that  give  full  details,  including 
growth  potential.  Box  3527,  Editor  £ 
Publisher. 


PUBLICATIONS  FOR  SALE 


OFFSET  TAB  serving  Southern  California 
tennis/raquetball  market.  Profitable.  Un¬ 
limited  potential.  Ideal  for  male/female 
and  sales  or  editorial  person.  Box  3634, 
Editor  &  Publisher. 


MONTHLY  Florida  tab,  5  years  old. 
$160,000  gross  1977;  expect  $200,000 
next.  Cash,  $150,000,  Terms,  $200,000. 
Box  3649,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


9  YEAR  OLD  youth-oriented  publishing 
group  seeks  to  purchase  music  and  enter¬ 
tainment  papers  and  tourist  publications. 
Profitability  unimportant.  Send  samples 
to;  Good  Times,  1619  E.  Sunrise  Blvd.,  Ft. 
Lauderdale.  FL  33304. 


THEY  SEND 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Wei 

W.  B.  GRIMES  &  CD. 
National  Press  Building 
Washington,  D.C.  2CX)45 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Vl/inchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES  ,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


COMPLIMENTS 

WITH  THEIR  CHECKS 
FOR  E&P  CLASSIFIED  ADS 


Here  are  just  a  tew; 

Sportswriter  in  a  new  job:  “unbelievable  responses." 

Newspaper  seeking  a  reporter:  "many  replies,  mostly 
of  such  high  quality  our  choice  will  be  difficult." 

Executive  search  consultants:  "Our  response  from  E&P 
ads  continues  to  be  outstanding." 

Newspaper  broker:  "does  a  terrific  job  of  pulling  in¬ 
quiries." 

Newspaper  buying  and  selling  equipment:  "We  always 
get  good  results  from  E&P  Classified  ads." 

Syndicated  columnist:  "Hurray,  we  signed  up  another 
paper  today!" 

Whether  you're  buying  or  selling,  looking  for  a  job, 

or  trying  to  fill  one,  flattery  may  get  you  nowhere, 

but  an  E&P  Classified  Ad  wiP  get  top  response.  Call 

Meg  Taylor  at  21 2-752-7050. 

E&P  CLASSIFIED  ADVERTISING 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTID 

(Paymant  must  accompany  ordtr) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line  per  issue 
2-weeks  —  $1.75  per  line  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

fRamIttanca  thould  accompany 
copy  unfaat  cradli  oataMlifiad). 
4-weeks  —  $2.10  per  line,  per  issue 
3-weeks  —  $2.30  per  line  per  issue 
2-weeks  —  $2.50  per  line  per  issue 
1-week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line— 
$66.(X)  per  column  inch  minimum  space. 

Claulflad  Contract  Ratos  Avollablo  On  Roquost 

WEEKLY  CLOSING  TIME 
Tuosday,  4i00  PM  Now  York  Tlmo 
Box  numbtrs,  mailiE  tach  day  at  thay  are  recaivad,  are  valid  for  1  year. 

■dllter  A  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 
Addreas 
City  - 


.State 


Zip 


Phone 


Authorized  by 

Classification 
Copy  -  —  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _  _Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  S  publisher  •  575  Lexington  Axe.*  New  York,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

3IST0RTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  oualitv. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 

=»ROFLEX  REPROPORTIONING  SYSTEMS 
Reproduction  24"  x  30",  enlargements,  re¬ 
ductions,  50-200%  in  one  dimension, 
italics,  backslants,  circles,  wavy  lines, 
arches  and  drop  shadows.  For  more  infor¬ 
mation  call  collect.  Sales  Department, 
Combined  Services,  1414  Laurel  Ave., 
Minneapolis,  MN  55403.  (612)  339-7770. 

COMPOSING  ROOM 

COMPUSCAN  170  OPTICAL  SCANNER.  16 

K  memory.  Excellent  condition.  Abe  Kof- 
man.  Times  Star.  1516  Oak  St.,  Alameda, 
CA  94501.  Phone  (415)  523-1200. 

MAILROOM 

STA-HI  251  COUNTER  STACKER 
Available  immediately.  Box  3303,  Editor  & 
Publisher. 

FOR  SALE — IDAB  news  conveyor.  5  years 
old.  #1  conveyor  approx  50'  long  with  2 
corner  boxes  and  5  drive  motors.  #2  con¬ 
veyor  approximately  80'  long  plus  15'  ver¬ 
tical  90  degree  twist  CCW,  3  powered  90 
degree  curves,  6  cover  boxes  and  16  drive 
motors.  #3  one  Ramsey  controller— 480 
VAC  that  will  drive  both  the  above  con¬ 
veyors,  with  Tach  Generator.  Available 
after  June  15,  1978 — $20,0(X)  as  is.  where 
is.  Contact  J.  Smith.  (206)  694-3391. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX.  75222.  (214  )  357-0196. 

SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  3147,  Editor  &  Publisher, 

FOR  SALE:  Brand  new  Stepper  Paperman 
newspaper  insertion  machine  with  5  feed 
stations.  Includes  double  bin  bagger  at¬ 
tachment  and  100  nylon  bags.  Was 
$19,601  will  sell  for  $16,000  F.O.B.  our 
plant.  Call  (504)  384-1350  or  write  St. 
Mary  Journal,  P.O.  Box  31,  Morgan  City, 
LA  70380. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

PHOTOSTYEPSETTING 

COMPUWRITER  1  with  fonts  and  with 
plugs.  Excellent  condition.  First  $2,500 
takes  all.  (212)  362-8638  Artie  Herman. 

COMPUWRITER  CW  48  with  fonts  and 
processor.  8  months  new. 

Call  (212)  532-3274. 

irs  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  If  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 
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PHOTOTYPESETTING 


TXT's  AND  2200  SYSTEM 
2— TXT's  II  with  automatic  processor,  5 
disks  (10  fonts)  each  with  spares,  5pt.  to 
72  pt. 

2200  Ad-mark-up  system;  2  CRT  termi¬ 
nals;  1— CPU 

Contact:  John  H.  Tarter,  production  man¬ 
ager,  Fresno  Bee,  Fresno,  CA  (209)  268- 
5221. 


AM  Comp  Set  500,  typesetter  memory, 
editing  terminal  like  new,  take  over  lease 
payments,  in  mint  condition.  Call  (216) 
627-5511. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $23(X3.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C's  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pf.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks,  (904) 
252-1511. 


MARK  I  Pacesetter,  8  by  11  P116  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  Make  Offer.  Call  Frank  Parchman 
at  (503)838-3467,  or  write  Sun-Enterprise 
Newspapers.  P.  0.  Box  26.  Monmouth,  OR 
97361. 


3—713-10'S  and  1—532  Photons,  good 
condition,  $1(X)  each.  Also  1-713-10  and 
1—532  good  for  parts.  Green  Fairchild 
T.T.S.  keyboards,  make  offer.  Call  Mel 
Shook,  The  Chronicle-Telegram,  Elyria,  OH 
(216)  323-3321. 


COMPUWRITER  I  with  fonts,  width  plugs, 
spare  parts,  set  gears;  excellent  condition. 
First  $3,500  takes  all.  (609)  234-8275. 


MAKE  OFFER.  2  Harris  1100  VDT'S.  16K 
Memory.  Includes  100  ft.  cable  with  each 
machine  and  3  punches.  Call  Frank 
Parchman  at  (503)  838-3467  or  write 
Sun-Enterprise  Newspapers,  P.O.  Box  26, 
Monmouth,  OR  97361. _ 


COMPUSCAN  Scandisc  classified  system 
with  edit  package. 

Includes;  tape  reader,  2  drives,  tape 
punch,  teletype,  2  terminals,  scanner, 
$25,000.-2  Photon  Mark  II  Pacesetters 
$15,000  each.— Compugraphic  7200  and 
7200H  with  line  length  display  and  film 
strips,  $2,800  each.— Call  (215)  323- 
3000. 


OUR  NEW  typesetter  now  installed,  so  2 
year  old  compugraphic  2414  Videosetters 
(2)  with  spare  kits  now  available.  1  year  old 
Compugraphic  Universals  (2)  with  spare 
parts  kits  and  4  datum  mag  tape  reader 
systems  are  also  available.  All  in  excellent 
condition.  Will  sell  separately.  Best  offer. 
Call  George  Wood,  (201)  661-0700. 


DEC  PDP8-I  computer,  2  Harris  Fototronic 
12(30s.  Spare  parts  and  t.'pe  discs.  Con¬ 
tact  Jeff  Stalcup,  Tacomf  News  Tribune. 
(206)  597-8769. 


PRESSES 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units.  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1%3 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22W 
Urbanite  Vx  folder 
Color  King,  3  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N,  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 
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PRESSES 


For  Sale 

9  UNIT  HOE  COLOR  CONVERTIBLE 
PRESS 

22W  Cutoff— 90'  Stagger— Compression 
Lockup 

Color  Flexible — Excellent  Condition 
Manufactured  1952  through  1969 
2  Double  Folders  with  Upper  Formers 
4  Color  Mumps 
SCR  Unit  Drive 
Reels,  Tensions  and  Pasters 
Many  Reverses  and  Dual  Rails 
Offering  Includes  All  Track  and  Transfer 
Tables 

And  Cutler  Hammer  Conveyor 
Available  Early  1978 
EXCLUSIVE  OFFERING 
For  Further  Information 
Call,  Write  or  Wire 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  Street  and  Santa  Fe  Drive, 

P.  0.  Box  5487 

Lenexa,  Kansas,  U.S.A.  66215 
Telephone;  (913)  492-9050  Telex:  42362 


12  Unit  1963  HOE-ALLERS  Web  Offset 
Press,  6  color  decks,  2  folders  with 
balloons  and  two  60  H.P.  drives 
6  Unit  1966  GOSS  Suburban  with 
Urbanite  Folder 

5  Unit  1969/70  COTTRELL  V700  with 
WPE  ovens,  combination  Vt-Vj  and 
double  parallel 

5  Unit  NEWS  KING  with  Color  King  Fold¬ 
er,  1966 

4  Unit  VANGUARD  V15  with  double 
folders  and  double  drives 
3  Unit  COLOR  KING  with  folder  and 
drive,  1968 

GOSS  Suburban  Units,  Standard/ 
Signature 

Combo  Press— GOSS  Letterpress/ 
Offset,  6  Unit  Mark  II 1960  with  5  color 
cylinders  and  double  2:1  Folder,  and 
GOSS  Metro  2  Units,  1  color  deck, 
double  2:1  Folder  1970,  22%"  cutoff 
Capco  72"  Rewmder 
Gregg  36  Rewinder 
Model  104  Baldwin  Countoveyor 
2  ton  Hyster  Fork  Lift  and  Paper  Clamp 
45"  Jomac  roller  washer 
Goss  Rewind  motor 
Goss  Urbanite  Vt  folder 
Goss  Suburban  Folder 
Urbanite  Folder  with  V4  fold  and  two  50 
H.P.  drives 

Goss  Suburban/Urbanite  4  position  roll 
stands 

WE  BUY  AND  SELL  LETTERPRESS,  IN¬ 
CLUDING  STEREOTYPE  MACHINERY. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


8  UNIT  Goss  Mark  1,  23  9/16  cut  off 
16  UNIT  Wood,  23%  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  2iy2  cut  off 
GOSS  URBANITE  Va  folder 
4  KLIMSHAuto  Vertical  Cameras 
6  UNIT  Color  King 
Bramble  Professional  Press,  Inc. 
Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FOR  SALE 

6-Unit  Wood  Metropolitan  Press 
22%"  Cutoff,  120  Stagger, 

Tension  Plate  Lockup 
Metropolitan  3:2  Folder 
General  Electric  Drive 
Wood  Reels  and  Semi-Automatic  Pasters 
Located:  Newsday,  Inc. 

Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  Street  and  Santa  Fe  Drive,  P.O.  Box 
5487 

Lenexa,  Kansas,  U.S.A.  66215 
Telephone:  (913)  492-9050  Telex  42362 


2  GOSS  COMMUNITY  FOLDERS 
1—1963,  1—1964 
Call  Scott  (305)  661-4233. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16"  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  606)2.  Ph:  (312) 
738-1200;  Texex  25-4388. 


3  UNIT  COLOR  KING  available  im¬ 
mediately.  60  day  warranty  parts  and 
workmanship.  Continental  Printing  Ma¬ 
chinery,  257  Stump  Rd.,  Lapeer,  Ml 
48446.  (313)  664-7050. 


COLOR  KING  1968  2  units  with  2  42"  fric¬ 
tion  roll  stands.  (Sood  condition.  Located 
in  Maryland.  Write  or  call  Bob  Fistick,  3 
Post  Office  Rd.,  Waldorf,  MD  20601.  (301) 
645-4700. 


AVAILABLE  IMMEDIATELY  due  to  merger. 
4-unit  Vanguard  web  press  with  folder,  re¬ 
cently  reconditioned.  See  it  run  at  South¬ 
ern  Iowa  Press  Inc.,  Freemont,  lA.  Call 
Gordon  Glenn  at  (319)  257-6813  or  Keith 
Dinsmore,  (515)  933-4241, 


2  UNIT  Community  press,  grease.  Com¬ 
munity  folder,  15  HP  drive.  Contact  W.  R, 
Stabler,  P.O.  Box  150,  Napa,  CA  94558  or 
call  (707)  226-3711, 


BARGAIN  PRICE— Complete  NAPP 
platemaking  system  including  2  printers, 
washouts,  dryers.  Also  punch,  trim,  bend 
machines  and  76  beach  saddles,  compres¬ 
sion  22%  inch  cutoff.  Available  February, 
1978.  Bill  Schoepke,  (312)  394-2300. 


GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Vt  fold  SU  folder  75 
HP  drive.  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc..  401  N.  Leavitt  St., 
Chicago,  III  60612.  Ph:  (312)  738-1200; 
Telex25-4388. 


FOR  SALE 

12-UNIT  HOE  COLORMATIC  PRESS 
22%"  Cutoff,  135  Stagger 
2  Hoe  3:2  Heavy  Duty  Folders 
1  Hurletron  and  1  G.  E.  Drive 
6  Semi-Automatic  Wood  Reels 
6  Fully  Automatic  Hoe  Reels 
Located:  Newsday,  Inc. 

Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  Street  and  Santa  Fe  Drive,  P.O.  Box 
5487 

Lenexa.  Kansas,  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


FOR  SALE 

12-Unit  Goss  Headliner  Press 
22%"  Cutoff,  12(3-  Stagger. 

Tension  Lockup 

Manufactured  1955  through  1967 
1  Goss  Single  Delivery  3:2  Folder 
2  Goss  Imperial  Double  3:2  Folders 
With  Double  Formers 
Cline  AC  Unit  Drives 
Wood  Reels,  Tensions  and  Pasters 
Located;  Newsday,  Inc. 

Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  Street  and  Santa  Fe  Drive,  P.O.  Box 
5487 

Lenexa,  Kansas,  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1983.  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 


BUNN  or  other  string  tie  machine  for  bun¬ 
dles  up  to  15  inches  high.  Walter  McCoy, 
Journal  News,  Box  298,  Hamilton,  OH 
45012.  Phone:  (513)  863-8200. 


WANTED:  Computer  typesetting  equip¬ 
ment.  Upgrading  your  computer  system? 
We  will  buy  your  present  computer 
typesetting  equipment.  Needed  im¬ 
mediately:  8  VDTs.  2  processors.  2  disc 
drives.  Will  also  consider  phototypeset¬ 
ters.  J.M.C.  Printing,  (212)  895-7220. 


WANTED  TO  BUY: 

S/C  FOLDER 

Call  Scott  (305)  661-4233. 


NEED  IMMEDIATELY:  MODEL  5  or  31 
Linotypes.  Telephone  Cunningham.  (803) 
448-4333  or  237-2282. 


INDUSTRY  SERVICES 


ADVERTISING  PROMOTION 


•NEWSO  BINGO 
INSTANT  SUCCESS! 

Hottest  newspaper  promotion  in  all  of 
America  today!  (^t  on  the  NEWSO  BINGO 
Bandwagon!  Take  action  now  on  the  most 
potent  self-liquidating  promotion  ever  of¬ 
fered  to  dailies  and  weeklies!  Successfully 
used  by  over  ^0  weeklies,  dailies,  free 
newspapers  for  over  12  years  and  still 
going  strong!  Learn  how  your  newspaper 
can  cash-in  on  one  of  the  most  lucrative 
promotions  ever  devised  for  papers  .  .  . 
Exclusive  in  your  area!  Wire!  Phone!  Write 
now  .  .  .  right  now!  Free  Newso  Bingo 
promo  kit.  Give  your  circulation.  Jay 
Kashuk  Associates  Inc.,  927  Lincoln  Rd., 
Miami  Beach,  FL  33139.  (305)  531-3324. 
'Copyright— 1966 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering.  Rt,  2. 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


INDUSTRY  SERVICES 


TAXES 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 

California:  (800)  852-7631  Op  43 
(800)  824-5136  Op  43 


TRANSLATIONS 


TRANSLATIONS  from  German  and  French 
by  experienced  translator.  Specialties: 
metaphysics,  religion,  psychology,  also  al¬ 
chemy.  Leone  Muller,  CSA,  Lakemont.  GA 
3055 


DRAW  YOUR  OWN  CONCLUSIONS 
About  the  most  effective  Oicdium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


Help 


Wanted... 


ACADEMIC 


JOURNALISM,  Assistant  Professor;  ability 
to  teach  basic  courses  in  print  journalism, 
possibly  press  law,  beginning  August. 
1978;  PhD,  professional  experience;  salary 
highly  competitive;  application  deadline 
March  1:  send  letter  and  resume  to  Alan 
Neckowitz,  Director,  Journalism  Area.  De¬ 
partment  of  Communication  Arts.  James 
Madison  University,  Harrisonburg,  VA 
22801.  An  Equal  Opportunity  Employer. 


INSTRUCTOR/Assistant  Professor  to  teach 
courses  in  journalism  and/or  public  rela¬ 
tions.  MA  required:  practical  experience 
preferred.  Annual  appointment— three 
year  maximum.  $10.000-$13.000  for  nine 
months.  Send  letter  of  application  and  vita 
to:  Don  B.  Morlan,  Chairperson,  Depart¬ 
ment  of  Communication  Arts,  University  of 
Dayton,  Dayton,  OH  45469. 


ASSISTANT  PROFESSOR  starting  Sep¬ 
tember  1978  to  teach  news-editorial  skills 
with  additional  background  in  magazine 
article  writing  and  public  relations/ 
advertising.  Students  advisement  and 
normal  committee  obligations.  PhD  prefer¬ 
red.  MA  and  professional  experience  re¬ 
quired.  College  teaching  experience  desir¬ 
able.  Salary  depending  upon  qualifica¬ 
tions.  Application  Journalism.  Broadcast¬ 
ing  and  Speech,  Buffalo  State  College. 
1300  Elmwood  Ave..  Buffalo.  NY  14222. 


ADVERTISING  FACULTY  position  in  large 
undergraduate  and  graduate  School  of 
Journalism.  Appropriate  experience  in  ad¬ 
vertising  and  teaching  required:  doctorate 
preferred.  Rank:  Assistant  or  Associate 
Professor.  Salary  competitive.  SlU  at  Car- 
bondale  is  a  major  teaching  and  research 
institution  with  an  enrollment  of  more  than 
22.000  students.  School  is  ACEJ  accre¬ 
dited  with  425  undergraduate  majors,  110 
in  advertising.  Total  of  55  graduate  stu¬ 
dents  in  MA  and  PhD  programs.  Send  re¬ 
sume  to  Harry  W,  Stonecipher,  Chairman, 
Faculty  Appointments  Committee,  School 
of  Journalism.  Southern  Illinois  University. 
Carbondale.  IL  62901.  Deadline:  March  1, 
1978.  An  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


RESPECTED  PROFESSIONAL  tor  one-year 
appontment  as  Distinguished  Professor  of 
Journalism.  Prefer  background  In  advertis¬ 
ing  or  radio-TV,  but  news-editorial  pros 
also  will  be  considered.  Academic  experi¬ 
ence  desirable  but  not  essential.  Job  in¬ 
cludes  teaching,  making  public  appear¬ 
ances.  advising  students  on  professional 
careers.  Salary  $28,000  for  9-month 
academic  year.  Appointment  effective  Au¬ 
gust  15.  An  Affirmative  Action,  Equal  Op¬ 
portunity  Employer.  Applications  from 
minority  persons  and  women  encouraged. 
Send  application,  including  resume  and 
references,  to  Charles  Pearson,  Depart¬ 
ment  of  Journalism,  Wichita  State  Univer¬ 
sity, Wichita  ,  Kansas,  67208,  before 
March  15. 

HEAD,  Section  of  Information  and  Applied 
Communication  in  the  College  of  Agricul¬ 
ture  and  Home  Economics  at  the  Ohio 
State  University  and  the  Ohio  Agricultural 
Research  and  Development  Center. 

Will  give  administrative  leadership  and 
coordinate  the  total  information  and 
applied  communication  efforts  of  the  Ex¬ 
tension,  Research,  and  Resident  Instruc¬ 
tion  faculties.  Must  have  the  administra¬ 
tive.  educational  and  practical  applied 
communication  experience  to  work  effec¬ 
tively  with  faculty,  students  and  mass 
media. 

QUALIFICATIONS:  PhD  preferred:  MA  re¬ 
quired.  Should  have  administrative,  teach¬ 
ing  and  practical  experience  in  some  area 
of  applied  communication. 

An  Equal  Opportunity  Employer.  Applica¬ 
tions  accepted  immediately  and  through 
March  1, 1978.  Deadline  may  be  extended. 
Send  to:  Norma  Deyo,  Search  Committee 
Chairman,  1787  Neil  Ave.,  Columbus,  OH 
43210. 


ASSISTANT  PROFESSOR  to  teach  adver¬ 
tising  and  public  relations  on  10-month 
contract  beginning  September  1.  1978. 
Minimum  Qualifications:  Masters  degree 
required:  doctoral  degree  preferred;  2-5 
years  experience  in  agency,  corporation,  or 
media  advertising.  Salary  range:  $13.CI00 
to$16,000.  Deadline forapplying March  1, 
1978.  Send  application  letter  and  resume 
to  Dr.  Marian  D.  Nelson,  Chairman.  Jour¬ 
nalism  and  Advertising,  School  of  Jour¬ 
nalism  and  Broadcasting,  Oklahoma  State 
University,  Stillwater,  Oklahoma  74074. 
Telephone  (405)  624-6354.  Oklahoma 
State  University  is  an  Equal  Opportunity 
Employer/Affirmative  Action  Employer. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


Kent  State  University  School  of  Journalism 
invites  applications  for  these  positions 
ASSISTANT  PROFESSOR,  NEWS 
Ability  to  teach  newswriting,  reporting  or 
editing  courses  in  some  combination  with 
media  management,  press  law,  media 
ethics  or  journalism  history:  ability  to  con- 
trivute  to  professional  graduate  program  at 
the  Master's  degree  level.  Minimum  qual¬ 
ifications:  Master’s  degree  required,  Ph.D. 
preferred.  Five  years  professional  news 
experience.  Minimum  salary:  $15,000  for 
nine  months. 

INSTRUCTOR  or  ASSISTANT  PROFESSOR 
ADVERTISING  or  NEWS 
(one  of  these  positions  will  be  filled) 
Instructor  or  Assistant  Professor  to  teach 
full  range  of  Advertising  courses.  Minimum  ' 
qualifications:  Master's  degree  required. 
Ph.D.  preferred:  two  to  five  years  of  pro¬ 
fessional  experience  in  an  agency,  corpo¬ 
ration  or  media  advertising  situation.  Mim- 
imum  salary:  $12,000. 

Instructor  or  Assistant  Professor  to  teach 
News-Editorial  courses  including  News¬ 
writing,  reporting  or  editing.  Minimum 
qualifications:  Master’s  degree  required. 
Ph.D.  preferred;  two  to  five  years  profes¬ 
sional  experience  in  newspaper  or  wire 
service  news.  Minimum  salary;  $12,000  for 
nine  months. 

Deadline  for  both  positions  is  FEBRUARY 
15th,  1978.  Send  cover  letter  and  vita  tO: 
Professor  Ralph  C.  Darrow,  Chairman 
Search  Committee 
School  of  Journalism 
Kent  State  university 
Kent,  Ohio  44242 

Kent  State  University  is  an  Equal  Oppor¬ 
tunity  Employer/Affirmative  Action 
Employer. 


COORDINATOR  of  Photography. Photo¬ 
journalism.  Permanent  position.  Fall, 
1978.  Degree  required;  doctorate  prefer¬ 
red.  Give  experience,  education  first 
query.  Salary,  rank  dependent  on  educa¬ 
tion,  experience:  seeking  top  person  at  top 
rank.  Nine  months  plus  optional  summer 
teaching.  Contact  W.  J.  Bell,  head. 
Journalism/Clraphic  Arts,  East  Texas  State 
University,  Commerce,  TX  75428;  phone 
(214)  468-2235,  ETSU  is  an  Equal 
Opportunity  Affirmative  Action  Employer. 


ADMINISTRATIVE 


CONTROLLER 

Zone  5  40,000  offset  daily  with  commer¬ 
cial  printing  business  wants  an  aggressive 
controller  who  will  supervise  accounting 
operations  and  prepare  management  in¬ 
formation  that  will  help  results  oriented 
departments  produce  more  profit.  CPA 
preferred.  EDP  experience  preferred.  Pay¬ 
ables  and  receivables  to  be  automated 
within  2  years.  Starting  salary  $23.0(J0 
plus  good  fringe  package  and  a  nice  town. 
Reply  Box  3550,  Editor  &  Publisher. 


WORKING  PARTNER-to  operate  monthly 
business  paper.  Area  5.  Small  investment, 
good  opportunity  for  aggressive  person. 
Triangle,  P.O.  Box  126,  Raleigh,  NC 
27602. 


WEEKLY  EDITOR/MANAGER  with 
strengths  in  editorial  graphics,  staff  moti¬ 
vation,  community  involvement  needed  by 
northern  Ohio  weekly  publication.  Write 
Box  3458.  Editor  &  F’ublisher. 


ALASKA'S  largest  publishing  company  has 
a  vacancy  for  an  assistant  controller.  2-5 
years  experience  required.  Respon¬ 
sibilities  include  employee  supervision, 
systems  design  and  implementation,  gen¬ 
eral  ledger.  Please  send  complete  resume 
in  confidence  to  Box  3627,  Editor  & 
Publisher. 


GENERAL  MANAGER — Young  aggressive 
and  rapidly  growing  weekly  group  in  a 
competitive  Northwest  suburban  market 
needs  a  strong  General  Manager  experi¬ 
enced  in  all  phases  of  newspaper  opera¬ 
tions,  with  an  ability  to  motivate  and  work 
with  people.  We  have  two  award-winning 
newspapers  with  a  daily  future,  a  growing 
market,  and  an  expanded  staff.  Box  3638, 
Editor  &  Publisher. 


BUSINESS  MANAGER 
We  are  a  medium-size  daily  newspaper  in 
Zone  1  and  part  of  a  large  national  chain. 
Ideal  candidate  will  have  total  responsibil¬ 
ity  for  all  accounting  functions  and  opera¬ 
tions  as  well  as  performing  cost  benefit 
analysis  for  top  management  expense  con¬ 
siderations. 

We  are  an  aggressive  newspaper  in  a  com¬ 
petitive  environment  and  operate  a  sophis¬ 
ticate  planning'budgeting  system. 
Candidate  should  have  a  degree  in  ac¬ 
counting  and  an  M  BA  would  be  most  bene¬ 
ficial  although  it  is  not  required. 

This  position  has  high  visibility  and  career 
growth  potential  is  excellent. 
Remuneration  package  consisting  of  sal¬ 
ary  and  incentive  is  in  the  low  20's.  .  .  . 
Please  submit  a  complete  resume  includ¬ 
ing  availability,  references,  and  salary  re¬ 
quirements  to  Box  3542,  Editor  & 
Publisher. 


ADVERTISING 


WE  NEED  2  people  who  like  to  sell,  1  ex¬ 
perienced,  1  just  starting  out.  Help  our 
young  aggressive  total  selling  staff  keep 
pace  with  our  rapidly  expanding  market. 
Above  average  earnings,  benefits,  and  ad¬ 
vancement  potential.  Contact:  Tim  J.  Don¬ 
nelly,  Advertising  Director,  Wisconsin 
Rapids  Daily  Tribune,  Wl  (715)  423-7200. 


PROGRESSIVE  semi-weekly  with  plans  to 
go  daily  in  the  near  future  seeks  aggressive 
ad  manager  to  build  top  notch  depart¬ 
ment.  Excellent  guarantee  plus  overrides. 
South  Texas  market  area  with  unlimited 
potential.  Call  or  write  Pat  Miller,  (512) 
724-8386,  P.O.  Box  1928,  Laredo.  TX 
78041. 


ARTIST 


DAILY,  ZONE  4  needs  creative  artist  with 
flare  for  layout  and  copy.  Newspaper  ex¬ 
perience  a  must.  Box  3461,  Editor  & 
Publisher. 


illustrator  wanted  by  50,000  circu¬ 
lation  daily  in  Southwest  Florida  to  do  car¬ 
toons,  fluros,  and  maps.  Will  consider  re¬ 
cent  graduate  with  proper  background. 
Excellent  job  opportunity  with  national 
chain.  Box  3532,  Editor  &  Publisher. 


CIRCULATION 


POPULATION  BOOMING 
World  famous  area.  Sunbelt  daily  needs 
two  crack  district  managers/promoters. 
Both  new  positions.  Lucrative  salary. 
Stand  out  opportunity.  Open  now.  Reply 
Box  3463.  Editor  &  Publisher. 


DISTRICT  MANAGERS 
Relocate  in  beautiful  Colorado  at  the  foot 
of  the  Rockies.  We  are  interested  in  people 
who  can  meet  a  challenge.  Must  have  good 
background  in  service,  sales,  and  collec¬ 
tions.  Must  have  good  personal  production 
record  and  know  the  little  merchants  pro¬ 
gram.  Excellent  company  benefits.  Send 
resume  to  Box  3457,  Editor  &  Publisher. 


ASSISTANT  Circulation  Manager  position 
on  small  midwest  daily  available  for  the 
right  person.  Need  seasoned  individual 
able  to  handle  competitive  market.  Full 
range  of  benefits.  Start  at  $13,000.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  3536,  Editor  &  Publisher. 


CIRCULATION  PROMOTION 
MANAGER 

Large  Zone  2  daily  and  Sunday  in  a  com¬ 
petitive  market.  We  want  an  idea  man 
strong  on  carrier  promotion  and  DM  incen¬ 
tive  programs.  The  position  offers  an  excit¬ 
ing  challenge  with  a  growing  company. 
Send  complete  resume  and  salary  re¬ 
quirements  to  Box  3452,  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
20,000  daily.  Knowledge  of  all  phases  in¬ 
cluding  motor  routes,  carrier,  collections, 
promotion,  mailroom,  ABC.  Send  resume 
and  salary  requirements  to  B.  Cooper,  Al¬ 
bany  Democrat-Herald,  P.O.  Box  130,  Al¬ 
bany,  OR  97321. 


ASSISTANT  CIRCULATION  MANAGER 
We  are  searching  for  a  bright,  energetic, 
assistant  circulation  manager.  Your  objec¬ 
tives  will  be  to  assist  in  developing  10  dis¬ 
trict  managers  into  a  first  rate  sales  team 
using  promotional  ideas  that  are  fresh,  ex¬ 
citing,  and  effective.  We  expect  you  to  be 
knowledgeable  in  all  phases  of  circulation, 
be  strong  in  human  relations,  and  able  to 
provide  quality  leadership.  This  position 
offers  an  opportunity  for  personal  as  well 
as  professional  advancement.  We  offer  ex¬ 
cellent  pay  and  fringe  benefits  for  this 
challenging  and  rewarding  opportunity.  We 
are  a  50.C)00  daily  and  Sunday  in  South¬ 
eastern  Massachusetts.  Send  complete 
resume  describing  yourself,  education, 
experience,  and  salary  requirements  to 
Don  Micozzi,  Ass't  to  the  Publisher,  The 
Standard  Times.  555  Pleasant  St.,  New 
Bedford.  MA  02742.  Absolutely  no  phone 
calls. 


ASSISTANT  to  Circulation  Director  for  a 
50,000',  6-day  publication.  Must  be 
thoroughly  knowledgeable  and  have  ex¬ 
perience  in  all  phases  of  circulation  areas, 
particularly  mailroom  operation,  distribu¬ 
tion  and  return  control  and  ABC.  Also  be 
familiar  with  the  computerization  of  total 
circulation  operation.  Should  eventually 
be  capable  of  moving  into  Director's  posi¬ 
tion.  Central  Jersey  location.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Box  3523,  Editor  &  Publisher. 


ARE  YOU  LOOKING  FOR 
A  CAREER  CHALLENGE? 

We  are  an  innovative  Zone  5  metro  seeking 
a  sales  oriented  person  for  our  expanding 
management  team.  Union  experience  de¬ 
sirable.  Salary  in  the  $20,(X)0  range.  Excel¬ 
lent  benefit  package.  Send  resume  in  con¬ 
fidence  to  Box  3617,  Editor  &  Publisher. 


CIRCULATION  MANAGERS  needed  for 
daily  and  weekly  publications.  If  accepted, 
you  will  become  a  member  of  our  "Circula¬ 
tion  Brain  Trust”  and  share  ideas  with 
people  who  make  things  happen.  Openings 
anticipated  throughout  the  United  States. 
Write  Personnel  Recruiting  Division,  Con¬ 
solidated  Circulation  Systems,  Inc.,  8801 
Bass  Lake  Rd..  Minneapolis,  MN  55428. 


CIRCULATION  MANAGER  wanted  for 
growing  13,500  AM  daily.  Should  be 
promotion-minded  and  experienced  in  es¬ 
tablishing  new  routes  and  working  with  in¬ 
dependent  carrier?  and  overseeing  mail 
room.  Should  also  be  familiar  with  ABC. 
Great  potential  for  the  right  person.  Zone 
3.  State  salary  range.  Box  3633,  Editor  & 
Publisher. 


DISTRICT  MANAGER 
Central  Zone  5  suburban  65,000  weekly 
group  immediate  opening.  Experience  in 
voluntary  pay  and  conversion  from  free  to 
voluntary  helpful.  The  position  offers  an 
excifing  challenge  for  a  sales  and  service 
minded  individual.  Competitive  salary. 
Send  resume  to  or  phone;  Don  Wavra,  Cir¬ 
culation  Director.  Barrington  Press,  200 
James  St.,  Barrington.  IL  60010,  (312) 
381-9200. 


BECOME  #  2!  An  Ohio-based  Daily'Sunday 
combination  offers  opportunity  for  an  ex¬ 
perienced  second  in  command  sales  and 
service  oriented  person.  Strength  in  sales, 
motor  route  and  staff  framing  techniques 
necessary.  I<  you  help  us  advance,  we  will 
make  sure  tne  same  comes  true  for  you. 
Rapid  growth  offers  you  excellent  com¬ 
pensation.  medical  life  insurance  and  re¬ 
tirement  benefits.  Send  resume  and  salary 
requirements  to  Box  3624,  Editor  & 
Publisher. 


BIG  OPPORTUNITY  in  Big  Sky  Country  for 
circulator  with  a  love  for  the  West  and  a 
desire  to  get  ahead.  Small  group  of  com¬ 
munity  papers,  two  dailies  and  a  bi-weekly, 
looking  for  trainee  to  work  into  Circulation 
Manager  position.  Some  travel,  considera¬ 
ble  responsibility  for  the  right  person. 
Opening  sometime  this  spring.  Send  re¬ 
sume,  background  and  salary  require¬ 
ments  to  John  Sullivan,  Livingston  Enter¬ 
prise.  Livingston,  Montana  59047. 


CIRCULATION  MANAGER-30,000,  7-day 
operation  in  Zone  2.  Requires  thorough 
knowledge  of  all  phases  including  Motor 
Route,  Carrier,  Collections,  Promotion, 
Mail  Room.  Group  association  offers 
growth  potential  to  producer.  Include  all 
experience,  salary  requirement  and  avail¬ 
ability  in  resume.  Box  3623,  Editor  & 
Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-i  years  In  field 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive.  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress.  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  19,000  af¬ 
ternoon  offset  dally  in  Zone  3.  Strong  per¬ 
son  to  manage  department,  supervise  ear¬ 
ners  and  promote  circulation.  Box  3615, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Join  us  in  the  sun  and  warm  beaches  in 
San  Diego,  California!  Our  weekly  news¬ 
paper  is  the  largest  and  fastest  growing  of 
its  kind.  Need  strong  telephone  sales 
manager;  strong  on  sales  promotions  and 
staff  development.  We  have  125,000  con¬ 
trolled  circulation  and  many  plans.  Our 
major  corporate  ownership  offers  excellent 
advancement  opportunity.  Salary  com¬ 
mensurate  with  experience  and  ability. 
Reply,  stating  salary  requirements  and 
starting  date,  to  Publisher,  Life  news 
Newspapers,  P.O.  Box  906,  La  Mesa, 
California  92041. 


IMMEDIATE  OPENING 
We  want  a  top-notch  classified  manager 
for  our  growing,  group-owned  daily.  If 
you're  a  self-starter  with  small/medium 
market  experience,  have  a  strong  sales 
background  and  a  flair  for  promotion,  and 
think  you  could  train  and  motivate  an 
8-person  staff,  we  want  to  talk  to  you. 
You'll  join  a  progressive  management  team 
and  receive  a  competitive  salary,  incentive 
and  benefit  package.  Excellent  working 
conditions.  Pleasant  midwestern  city.  Op¬ 
portunity  for  advancement  limited  only  by 
your  ability  and  desire. 

Tell  us  your  background,  career  goals  and 
salary  requirements  in  first  letter.  All  in¬ 
quiries  acknowledged.  Equal  Opportunity 
Employer.  Box  3428,  Editor  &  Publisher. 


CLASSIFIED  MANAGER— ZONE  2 
Outstanding  opportunity  to  move  in  as  our 
classified  manager.  Outside  sales,  plus 
management  of  three  inside  sales  people. 
Growing  17,000  daily  plus  10,000  weekly. 
Group  organization  with  tremendous 
growth  opportunity.  Reasonable  salary 
plus  exceptional  commission  plan.  Sell 
yourself  in  your  reply  to  Box  3469,  Editor  & 
Publisher. 


TELEPHONE  AD  SALES  man  or  woman  for 
Chicago  suburban  fraternal  directory  of¬ 
fice.  Full  or  part-time.  Must  be  aggressive. 
Top  commission.  Send  resume  to  Box 
3526,  Editor  &  Publisher. 


EXCITING  CLASSIFIED  ADVERTISING 
MANAGER  OPPORTUNITY 

Major  Northeast  competitive  market  pre¬ 
sents  challenge  and  opportunity.  Aggres¬ 
sive  sales  and  rate  progression  record 
helpful.  Direct  staff  of  over  50  with  experi¬ 
enced,  competent  supervisory  assistance. 
Compensation  to  $30,000.  Send  resume 
and/or  call  Ken  Ward,  Executive  Search 
Programs  (a  division  of  Classified  Interna¬ 
tional),  1345  E  10  Ave.,  Hialeah,  FL 
33010.  Phone:  (305)  885-4526. 


CLASSIFIED  MANAGER  for  midwest 
19,000  circulation  daily.  $14,500  plus 
benefits.  If  you  want  to  work  and  are  look¬ 
ing  tor  a  challenge,  send  resume  to  Box 
3537,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
Midwest  daily  near  50,(XX)  looking  for  an 
individual  with  proven  abilities,  initiative 
and  has  reputation  of  developing  a  quality 
sales  staff.  Excellent  salary  opportunity, 
fine  package  of  company-paid  benefits 
that  includes  vacation,  hospitalization  and 
life  insurance.  Plenty  of  room  for  ad¬ 
vancement  within  large  group  newspaper 
organization.  Write  Box  3614,  Editor  & 
Publisher. 


STRONG  SALES  oriented  person  as  super¬ 
visor  for  classified  phoneroom  on 
medium-size  daily  in  Southern  New  York 
state.  Person  hired  will  manage  a  staff  of  6 
advisors.  Excellent  benefits  with  chance 
for  growth  in  the  Gannett  group.  Send  re¬ 
sume  with  salary  requirements,  in  confi¬ 
dence  to  Scott  Donaldson,  Personnel  Di¬ 
rector,  Elmira  Star-Gazette,  Inc.,  201 
Baldwin  St.,  Elmira,  NY  14902. 


CLERICAL 


CLERK  TYPIST  responsible  tor  the  han¬ 
dling  and  maintenance  of  copy  files.  High 
volume  of  copy  handled,  requires  fast,  well 
organized  individual.  Typing  skills  a  must 
for  this  position  with  rapidly  growing,  well 
respected,  New  York  based  syndi¬ 
cate.  Good  advancement  opportunities 
Contact  Ms.  Richetti,  (212)  371-1250. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
The  Dallas  Morning  News  is  seeking  a 
department  head  to  manage  a  progressive 
staff  of  over  30  employees.  IBM  370/  DOS/ 
VS/power/CIUCS  environment.  Position  re¬ 
quires  superior  analytical  ability  in  exer¬ 
cising  judgment  and  initiative  while  exe¬ 
cuting  independent  administration  of 
important  affairs  of  the  company.  Proven 
managerial,  planning  and  administrative 
abilities  are  essential.  Successful  candi¬ 
date  will  possess  excellent  interpresonal 
and  communication  skills.  Newspaper  ex¬ 
perience  preferred.  Send  resume  and  sal¬ 
ary  history  in  confidence  to  Manager,  Em¬ 
ployee  Relations,  Dallas  Morning  News, 
Communications  Center,  Dallas,  TX  75222. 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  a  manager  who  can  di¬ 
rect  and  motivate  a  staff  of  1 1  people.  A 
daily  and  Sunday  located  in  the  Northeast. 
Send  letter  giving  background,  references 
and  salary  to  Scott  Donaldson,  Elmira  Star 
Gazette,  201  Baldwin  St.,  Elmira,  NY 
14902. 


PART-TIME  DIRECTORY 
DISPLAY  SALESMEN 
for  Michigan,  Indiana,  North  Wisconsin  to 
sell  fraternal  annual  advertising.  Top 
commission,  repeat  business,  protected 
territory.  Must  be  aggressive.  Send  resume 
to  Box  3525,  Editor  &  Publisher. 


DISPLAYADPERSON  needed  in  sunny 
Florida  to  sell  ads,  for  free  circulation 
26,000  home  delivered  shopper.  Competi¬ 
tion  daily,  weekly  and  another  shopper. 
Salary  is  15%  of  Collectible  Sales.  1  page 
is  $227  and  $34.15  in  your  pocket.  Your 
salary  is  what  you  make  it.  Good  fringe 
benefits,  of  course.  Box  3524,  Editor  & 
Publisher. 


RETAIL  MANAGER 

Western  regional  sportsmen's  publication 
with  8  area  editions  and  strong  national 
linage  seeks  manager  to  build  retail  effort 
in  selected  editions.  Must  be  a  doer  and  a 
leader.  Compensation:  base  plus  bonus  on 
results.  Send  complete  resume  to  Alec 
Purcell,  BoxC-19000,  Seattle,  WA  98109. 


AN  AGGRESSIVE,  experienced  display  ad¬ 
vertising  sales  representative  is  needed  for 
Nevada's  largest  newspaper.  This  is  an  ex¬ 
cellent  opportunity  to  live  in  America's 
most  exciting  city  and  join  one  of  the  na¬ 
tion's  leading  newspaper  groups.  If  you  are 
personable,  have  newspaper  background 
in  display  sales,  have  good  transportation 
and  are  interested  in  a  career,  write:  Ad¬ 
vertising  Director,  Las  Vegas  Review- 
Journal,  nil  W.  Bonanza  Rd.,  Las  Vegas, 
NV  89106.  An  Equal  Opportunity 
Employer. 


ADVERTISING  DISPLAY  MANAGER  for 
weekly  newspaper  in  Zone  1.  Experienced 
copy  writing,  layout.  Excellent  opportun¬ 
ity.  Send  resume,  salary  requirements  to 
Box  6063,  Providence.  Rl  02940. 


ADVERTISING  MANAGER— Young,  ag¬ 
gressive  and  rapidly  growing  weekly  group 
in  a  competitive  Northwest  suburban  mar¬ 
ket  needs  an  experienced  pro.  Organize, 
motivate  and  sell  with  a  staff  of  4.  Salary, 
commission,  benefits  package.  Box  3639, 
Editor  &  Publisher. 


SALESPERSON  with  general  management 
potential  for  Mississippi  weekly  group. 
Copy,  layout,  markup  experience  essen¬ 
tial.  Box  3404,  Editor  &  Publisher. 


RETAIL  ADVERTISING  SALES 

Are  you  looking  for  a  chance  to  exercise 
your  sales  skills  in  a  modern,  growing  or¬ 
ganization?  Recent  expansion  has  created 
a  rare  opportunity  for  the  right  person.  We 
are  seeking  an  experienced  sales  rep¬ 
resentative  capable  of  servicing  and  ex¬ 
panding  a  varied  account  list.  You  will  be 
joining  a  staff  of  sales  professionals  and 
be  working  in  one  of  the  most  modern 
newspapers  in  the  country. 

Madison  Newspapers  Inc.  is  an  AM/PM  op¬ 
eration  located  in  a  beautiful,  medium 
sized  community  with  abundant  cultural 
and  recreational  facilities. 

If  you  are  looking  for  a  challenging  career 
with  lots  of  opportunity  tor  advancement, 
please  send  a  letter  of  application  with 
education,  work  and  salary  history  to: 

Personnel  Department 
Madison  Newspapers  Inc. 

P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers  Inc. 


EDITORIAL 


COPY  EDITOR 

If  you  love  the  job,  do  it  well  and  want  to 
work  on  a  growing,  progressive,  award¬ 
winning  22,000  plus  suburban  daily  in  the 
South,  we  may  have  a  job  for  you  on  our 
expanding  copy  desk.  VDT  experience 
helpful  but  not  required.  Work  samples 
with  full  resume,  please.  Reply  Box  3455, 
Editor  &  Publisher. 


THE  OAKLAND  PRESS  (77,000  pm,  6 
days),  Pontiac,  Michigan,  seeks  perma¬ 
nent  reporters,  feature  writers,  and  copy 
editors.  $10,5(10  to  $16,800  depending  on 
experience.  Strike  conditions  exist.  Call  or 
send  resume  and  clips  to:  John  Coots,  as¬ 
sociate  editor,  The  Oakland  Press,  P.O. 
Box  9,  Pontiac,  Ml  48056  (313)  332-8181. 


REPORTER  wanted  for  middle  Tennessee 
daily  great.  An  expansion  in  our  newsroom 
creates  this  opening.  Reporter  who  has 
working  knowledge  of  photography  and 
offset  composition,  our  daily  is  located  in 
the  heart  of  Tennessee.  A  great  place  to 
work  and  play.  Phone  (615)  528-5405,  The 
Dispatch,  ask  for  Publisher. 


FILM/THEATER  CRITIC 
We're  a  quality  daily  looking  for  a  movie 
and  theatre  critic/reporter.  You'll  be  re¬ 
sponsible  for  reviewing  films  and  the  prod¬ 
uctions  of  nearly  two  dozen  community 
theaters  and  for  reporting  on  trends  and 
personalities  locally  and  regionally. 

Our  ideal  candidate  would  have  at  least 
two  years  of  basic  reporting  experience. 
You'll  need  to  know  about  movies  and  the¬ 
ater  and  bring  a  sense  of  fairness  and  bal¬ 
ance  to  your  criticism. 

Send  a  resume,  a  small  selection  of  clips 
and  the  telephone  numbers  of  three  refer¬ 
ences  we  can  check  immediately.  An  Equal 
Opportunity  Employer.  Send  replies  to  Box 
3631,  Editors,  Publisher. 


REPORTER  for  large  professional  weekly 
newspaper  group.  Prefer  J-grad,  experi¬ 
ence.  Immediate  opening.  Send  resume, 
clips,  salary  needs:  Mike  Duweek,  Towne 
Courier,  Inc.,  423  Albert,  East  Lansing,  Ml 
48823,  (517)  351-3064. 


SHIRTSLEEVES  EDITOR  for  160,000  Zone 
1  Sunday  paper.  Massachusetts  back¬ 
ground,  hard-nosed  reporting,  editing  ex¬ 
perience  essential.  Imagination,  thorough 
training  a  must  to  produce  magazine  qual¬ 
ity  newspaper  with  small  staff.  Send  re¬ 
sume,  salary  requirements  to  Box  3613, 
Editor  &  Publisher. 


BUSINESS  WRITING,  editing  jobs  listed 
monthly  by  professional  association.  Sam¬ 
ple  $1.25.  NYBC  Employment  Letter,  110 
Bon  Aire,  Suffern,  NY  10901. 


EDITOR  to  head  5-member  news  operation 
of  new  crusading  weekly  in  beautiful  Zone 
4  coast  city.  Salary  from  $15,000  plus 
stock  for  journalist  with  excellent  design 
eye,  hard/soft  news  experience  on  daily, 
weekly  and/or  magazine.  Publisher's  goal: 
Daily  in  5  years.  Tearsheets,  resume  to  Box 
3604,  Editor  &  Publisher. 

MANAGING  EDITOR  for  business  publica¬ 
tion  in  vital,  important  field.  Reads  all 
copy,  directs  managing  editors.  Tactful 
imaginative  super  writer  who  can  bring 
news  and  trends  to  life.  $26,000-$52,000. 
Area  2.  Resumes  to  Box  3640,  Editor  & 
Publisher. 


LAW  DEGREE— Nation's  largest  circulated 
law  newspaper  has  opening  for  new  posi¬ 
tion  to  cover  federal  courts.  Law  degree 
and  reporting  experience  required.  The 
Los  Angeles  Daily  Journal,  210  South 
Spring  St..  Los  Angeles,  CA  90054.  (213) 
625-2141. 

COPY  EDITOR, 

ASSISTANT  WIRE  EDITOR 
If  you  have  the  knack  to  hone  run-of-the- 
mill  copy  into  sparkling,  tightly  executed 
prose  and  top  it  off  with  an  imaginative 
head  that  demands  attention,  we  have  a 
position  for  you.  Energetic  40,000  PM, 
Zone  5.  Year  or  more  experience  preferred, 
but  bright  beginner  OK.  Send  resume  and 
non-returnable  sample  of  layout/head  writ¬ 
ing  to  Box  3647,  Editor  &  Publisher. 


NEWS/SPORTS  REPORTER.  Immediate 
opening  for  hard-working  and  self-starting 
reporter  to  work  both  news  and  sports. 
Photography,  features,  editorials,  etc.,  are 
included  as  well  as  advancement  oppor¬ 
tunity.  Write  William  Bright,  Managing 
Editor,  The  Record-Argus,  Greenville,  PA 
16125. 


WE'VE  SUCCESSFULLY  PUBLISHED 
"lifestyle”  weekly  newspapers  for  nine 
years  in  the  (Zone  2)  flagship  city  of  one  of 
America's  largest  chain  operations.  Re¬ 
cently,  we've  acquired  new  owners  with 
the  desire  and  the  financing  to  take  us  “all 
the  way.”  If  you  have  experience  editing 
lifestyle  publications  or  city  magazines, 
apply  for  the  top  editorial  slot  at  our 
unique  publications.  We  will  be  doubling 
our  circulation  to  1IX),000  and  if  you  can 
excite  your  readers,  send  your  resume  and 
letter  to  Box  3652,  Editor  &  Publisher. 


FEATURE  EDITOR 

New  York  State  daily  newspaper  seeks  ex¬ 
perienced  editor-manager  with  back¬ 
ground  in  hard  news  and  features,  layout, 
photos,  story  assignment.  VDT  knowledge 
helpful.  Box  3642,  Editor  &  Publisher. 


SPORTS  EDITOR 

15,000  offset  daily  and  Sunday  in  modern 
VDT  plant  needs  person  experienced  in 
writing,  desk,  layout,  organization.  Plan 
coverage  of  Ohio  University  plus  12  high 
schools.  Supervise  staff  writers  and 
interns.  Samples  and  resume  to  Managing 
Editors,  The  Messenger,  Athens,  OH 
45701. 


IMMEDIATE  OPENING  for  experienced 
copy  editor  for  universal  desk  of  71,000 
circulation,  6-day  daily,  including  Sunday. 
Must  be  aggressive  and  professional  in 
handling  both  wire  and  local  copy.  Lots  of 
room  for  growth  on  this  upstate.  Zone  2, 
college-town  paper.  Box  3513,  Editor  & 
Publisher. 


TAKE-CHARGE  Managing  Editor  for  4,000 
ABC  small  town,  5-day,  Zone  6,  daily.  Send 
resume  if  you  are  sharp,  experienced, 
energetic,  literate  and  conservatively- 
inclined.  Manage  staff  of  4,  good  salary. 
Box  3645,  Editor  &  Publisher. 

STATE  EDITOR  to  serve  an  area  larger 
than  all  of  New  England,  generating  news, 
features  and  photos  for  Montana's 
biggest,  brightest  daily  through  bureaus, 
correspondents  and  staff  assistance.  A 
professional  and  managerial  challenge  in¬ 
volving  writing,  editing,  layout  and  travel 
for  someone  who  is  now  demonstrating 
drive  and  imagination  in  a  similar  position 
elsewhere.  Please  send  tearsheets  and 
clips  to  Personnel  Manager,  The  Billings 
Gazette,  P.O.  Box  2507,  Billings  MT 
59103.  An  Equal  Opportunity  Employer 
M/F. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNAUSM 


HELP  WANTED 
PRESSROOM 


PHOTO  EDITOR  for  Dayton  (Ohio)  Daily 
News,  150,000  PM  daily,  225,000  Sunday. 
Successful  applicant  will  be  able  to  work 
under  deadline  pressure,  be  able  to  edit 
pictures  the  way  a  skilled  word  editor  edits 
stories,  serve  as  liaison  between  originat¬ 
ing  desks,  photo  department  and  art  de¬ 
partment,  and  contribute  meaningfully  to 
creative  process  of  layout  for  open  pages 
and  section  fronts.  Send  applications  and 
resumes  to  Joe  Fenley,  Managing  Editor, 
Dayton  Daily  News,  4th  and  Ludlow  Sts., 
Dayton,  OH  45401.  Want  to  fill  this  vital 
slot  as  soon  as  possible  with  the  best  qual¬ 
ified  candidate. 


COPY  EDITOR 

Progressive  PM  daily  needs  extra  copy 
editor  who  can  handle  op-ed  page  layout 
too.  New  on  VDT's,  opportunities  for  ad¬ 
vancement  for  right  person,  great  bene¬ 
fits,  negotiable  salary.  Carl  Liberto, 
Shrevepost  Journal,  P.O.  Box  31110, 
Shreveport,  LA  71130. 


MANAGING  EDITOR.  Growing  Arizona 
weekly.  Minimum  3  years  experience  in 
weekly  field.  Write  fully.  Box  3529,  Editor 
&  Publisher. 


MANAGING  EDITOR 
Our  major  news  goal  is  to  deliver  an  articu¬ 
late,  innovative,  and  interesting  news¬ 
paper  each  day  for  our  some  50,000  daily 
and  Sunday  subscribers  in  Southeastern 
Massachusetts.  We  seek  a  person  with 
proven  abilities  to  help  us  attain  our  goals 
by  directing  our  enthusiastic  news  staff. 
Serious  applicants  must  have  a  proven 
flair  for  top  news  administration;  strong  in 
human  relations;  eager  for  hard  work,  long 
hours  and  pride  of  accomplishment.  Full 
resume  and  history,  plus  salary  require¬ 
ment  are  requested  with  first  letter. 
Please,  no  phone  calls.  Address  to  Editor. 
The  Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742. 


REPORTER  for  morning-evening-Sunday  in 
Pacific  Northwest.  Successful  candidate 
will  show  proven  ability  to  find  news,  above 
average  writing  ability  and  aptitude  to  pre¬ 
sent  news  in  a  relevant  way  to  today's 
readers.  Equal  Opportunity  Employer.  Box 
3516,  Editor  &  Publisher. 


MANAGING  EDITOR 

We  want  a  shrap  editor  who  will  work  well 
with  people,  maximize  our  VDT  system  and 
produce  an  outstanding,  accurate  12M 
daily  on  time.  Zone  5,  We're  willing  to  pay 
and  to  promote.  Write  Box  3508, Editor  & 
Publisher. 


EXECUTIVE  EDITOR 
Expanding  Northern  New  Jersey  semi¬ 
weekly  seeks  person  to  manage  news  staff 
of  13.  Minimum  of  5  years  experience  in 
weekly  or  daily  newspaper  field  required. 
Successful  candidate  will  have  "come  up 
through  the  chairs”  with  solid  background 
in  both  reporting  and  editing.  He  or  she 
should  now  be  in  a  position  with  responsi¬ 
bility  for  staff  direction  in  a  local-regional 
news  operation.  The  person  we  seek  must 
have  demonstrated  ability  to  spot  com¬ 
munity  trends  and  plan  coverage  accord¬ 
ingly  and  to  develop  and  train  a  young, 
enthusiastic  staff.  Must  also  feel  at  home 
in  a  largely  rural,  but  rapidly  developing 
area.  Send  letter  and  resume  with  salary 
requirements  to  Box  3539,  Editor  & 
Publisher. 


ASSISTANT  SPORTS  EDITOR 
Midwest  daily  of  80,000  circulation  and 
latest  production  systems  needs  perma¬ 
nent  desk  editor  to  handle  personnel,  staff 
assignments  and  layouts  for  sports  sec¬ 
tion.  Publish  5  PMs  and  2  AMs  each  week. 
Experience  and  references  required.  Zone 
5.  Box  3515,  Editor  &  Publisher.  Equal 
Opportunity  Employer. 


AGGRESSIVE,  self-starting  city  hall- 
police-court  reporter  needed  by  small 
growing  Florida  daily.  Box  3502,  Editor  & 
Publisher. 

FREE  PLACEMENT  SEftVlCE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass.  01608 


EDITORIAL 

TECHNICAL 

EDITOR 

Leading  business  newspaper  is  seeking  an 
Assistant  Technical  Editor  for  its  weekly 
metalworking  edition.  Must  be  able  to 
write  clearly  and  concisely  about  industrial 
technical  news  events.  Engineering  and 
metallurgical  education  helpful.  Will  work 
from  New  York  headquarters.  At  least  3 
years  experience  in  writing  necessary. 
Send  resume  and  salary  requirements  to: 
Box  3601,  Editor  &  Publisher. 


TOP  EDITOR 

Young,  successful  Zone  2  regional 
(100,0(X)<^  circulation  in  1  year)  has  an 
immediate  opening  for  its  top  editorial 
post.  Impressive  credentials  in  magazine 
editing  and  a  proven  ability  to  match  pow¬ 
erful  stories  with  provocative  writers  are  2 
prime  requirements.  This  person  should 
also  be  an  effective  administrator,  an  inci¬ 
sive  manuscript  editor  and  a  well-spring  of 
ideas  about  the  region.  We  want  to  make 
this  monthly  the  best  of  its  kind  so  only  the 
exceptional  need  apply.  Send  resume  and 
salary  requirements  to  Box  3602,  Editor  & 
Publisher. 


THE  DETROIT  NEWS  has  openings  for 
copy  and  layout  editors  with  experience. 
Send  your  resume  and  references  to  Bur- 
dett  Stoddard,  Managing  Editor,  The  De¬ 
troit  News,  615  W.  Lafayette  Blvd.,  De¬ 
troit,  Ml  48231. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer's  Newsletter” 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


MAINTENANCE 


PROGRESSIVE  COMPANY  in  a  growing 
metropolitan  area  of  the  Southeast  has 
openings  for: 

(1)  PLANT  ENGINEERING/BUILDING  SU¬ 
PERINTENDENT:  Talented  individual  to 
assume  responsibility  for  facilities  and 
plant  equipment  management  and 
maintgnance.  Includes  office  building/ 
production  plant/warehouse  complex  and 
related  services,  such  as  lighting,  HVAC, 
plant  air,  utilities,  minor  construction  and 
modifications,  and  custodial  services.  The 
successful  candidate  will  report  directly  to 
the  Maintenance  Manager  and  be  given  an 
opportunity  for  training  in  production 
processes  and  equipment.  Related  experi¬ 
ence  required.  Salary  depends  upon  ex¬ 
perience. 

(2)  MECHANICAL  ENGINEER/SUPERVIS¬ 
OR:  Person  with  mechanical  engineering 
degree  and  maintenance  engineering  ex¬ 
perience  to  assume  eventual  responsibility 
for  supervision  of  mechanical  mainte¬ 
nance  function.  Successful  candidate  will 
be  assistant  to  present  supenrisor  and  in 
training  until  the  latter's  retirement.  Op¬ 
portunities  for  advancement  into  mainte¬ 
nance  management,  plant  engineering,  or 
other.  Experience  in  printing  industry  is 
desirable,  related  experience  is  required. 
Salary  depends  upon  experience. 

Please  submit  resume,  for  position  (1)  or 
(2),  with  salary  history  and  requirements  to 
Box  3545,  Editor  &  Publisher. 


PHOTOJOURNALISM 


WE  NEED  an  energetic  chief  photographer 
who  can  out-shoot  out  current  staff  of  pho¬ 
tographers  and  lead  them  to  greatness.  We 
need  someone  who  is  an  outstanding  pho¬ 
tographer  and  a  good  teacher  with  man¬ 
agement  skills.  We're  a  medium-sized 
newspaper  in  a  Zone  4  community  with  an 
excellent  quality  of  life.  Box  3530,  Editor  & 
Publisher. 


LOOKING  FOR  a  photographer  for  small 
offset  daily.  Previous  photographs  have 
been  of  award-winning  quality.  Have  com¬ 
plete  control  of  context  and  sizing.  Send 
portfolio  with  resume.  Area  9.  Box  3503, 
Editor  &  Publisher. 
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ASSISTANT  PICTURE  EDITOR  needed  for 
growing  state-wide  65,000  Zone  4  daily. 
You  will  help  run  a  staff  of  9  people,  edit 
pictures,  make  assignments,  layout  pic¬ 
ture  pages  and  help  improve  picture  usage 
and  graphics.  Experience  necessary.  Send 
resume  and  salary  requirements  to  Box 
3632,  Editor  &  Publisher. 

PHOTOJOURNALIST  with  strong,  cliche- 
free  feature  portfolio  needed  by  major 
Southern  California  daily.  Join  large  staff 
on  newspaper  committed  to  good  photo 
usage.  Send  portfolio,  resume.  Box  3648, 
Editor  &  Publisher. 


PRESSROOM 


NIGHT  PLANT  SUPERINTENDENT  for 
New  Jersey  web  offset  newspaper  plant. 
Must  have  management  experience  with 
strong  production  background.  Knowledge 
of  Goss  presses  essential.  Send  resume  to 
Box  3611,  Editor  &  Publisher. 


GOSS  Urbanite  web  offset  pressman. 
Dynamic  newspaper  group  offers  challeng- 
ing  position  for  proven  journeyman 
(minimum  4  years  experience  on  Urba¬ 
nite).  Strong  maintenance  and  4-color  re¬ 
production  a  must.  Best  southern  Califor¬ 
nia  location.  Send  resume  to  Box  3473, 
Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Immediate  opening  for  experienced  fore 
man  on  Zone  2  daily  newspaper.  Must  have 
high  regards  for  print  quality  and  deadline 
acheivement.  Shallow  relief  plastic  plate 
experience  is  desired,  but  not  necessary. 
Must  be  hard-working,  goal-oriented  indi¬ 
vidual  with  a  positive  track  record.  Starting 
salary  $20,000  plus  benefits.  Apply  Box 
3510,  Editor  &  Publisher, 


PUBUC  INFORMATION 


OFFSET  OPERATOR  experienced  on  (Joss 
Urbanite  or  Community.  Area  9.  Call  or 
write  Arlene  Bauman,  Sun  Litho,  7950 
Haskell  Avenue,  Van  Nuys,  CA  91407. 
(213)  787-4100. 


EXPERIENCED  Goss  Community  Web 
pressman.  7  units,  2-folder  operation. 
Must  have  4-color  printing  experience.  Be 
able  to  handle  a  shift.  We  demand  top 
quality  printing.  Contact  Mr.  Mohr,  1  (800) 
843-6805,  toll  free. 


PRODUCTION 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


PRODUCTION  DIRECTOR 
IMMEDIATE  OPENING 
Major  newspaper  is  seeking  a  "shirt¬ 
sleeve”  production  director  to  manage 
transition  from  hot  type  to  our  new  DYMO 
7A20  cold  type  systems  as  well  as  produc¬ 
tion,  engraving  and  art  and  retouching  de¬ 
partments.  This  position  is  new  and  oTfers 
a  lucrative  salary.  Send  resume  in  confi¬ 
dence  to  Box  3^3,  Editor  &  Publisher. 

HEAD  CAMERA  PERSON/STRIPPER, 
nights  for  North  Jersey  web  offset  news¬ 
paper  plant.  Must  be  experienced  in  all 
aspects  from  camera,  stripping  to  plate 
burning.  This  position  is  not  for  a  trainee. 
Applicant  must  be  fully  qualified.  Call  Al¬ 
lied  PrintingCorp.,  (201)  794-0400  or  send 
resume  to  280  Midland  Ave.,  Saddle 
Brook,  NJ  07662. 


PUBUC  INFORMATION 


CORPORATE 

INFORMATION  MANAGER 


I 


Aggressive,  multi-billion  dollar  financial  service 
company  located  in  Baltimore,  has  an  immediate 
opening  for  an  experienced  writer  with  proven  crea¬ 
tive  ability,  and  demonstrated  results  in  publicity 
placement. 

We  are  seeking  an  experienced  writer  with  strong 
journalistic  background  and  at  least  10  years  ex¬ 
perience  in  the  researching,  writing  and  placing  of 
informative  business  and  financial  data.  Speechwrit¬ 
ing  for  corporate  executives  is  also  a  responsibility 
of  this  position.  Requirements  include  a  minimum  of 
a  college  degree,  journalistic  training  and  a  strong 
knowledge  of  financial/business  terminology  and 
public  relations  writing  techniques. 

If  you  possess  these  requirements  and  are  seeking 
the  financial  stability  of  a  company  of  our  stature, 
please  send  current  resume  including  salary  history 
in  complete  confidence  to: 

Box  3599,  Editor  &  Publisher 

Equal  Opportunity  Employer  M/W/H 
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PUBUC  RELATIONS  PUBLIC  RELATIONS 


RJ  Reynolds  Industries  Inc 


FINANC^L 
PUBLIC  RELATIONS 

THE  JOB:  Working  in  the  corporate  public  relations  de¬ 
partment  of  this  diversified  corporation,  you  will  assist  in  the 
production  of  financial  communications  going  to  a  variety  of 
audiences.  The  work  will  include  research,  writing  and 
editing. 

THE  CANDIDATE:  The  candidate  will  have  worked  either 
for  a  newspaper  or  magazine  or  in  corporate  communications 
for  two  to  four  years.  Education  will  likely  include  a  degree 
in  Journalism.  Experience  will  include  exposure  to  financial 
or  business  writing. 

THE  COMPANY:  R.J.  Reynolds  Industries  is  a  diversified 
world-wide  corporation  with  1977  revenues  of  more  than  $6 
billion.  From  headquarters  in  Winston-Salem,  NC,  it  directs 
its  interests  in  tobacco,  containerized  shipping,  energy, 
foods  and  beverages  and  aluminum  products  and  packaging. 

THE  LOCATION:  Winston-Salem  is  located  in  the  North 
Carolina  Piedmont  between  the  Blue  Ridge  Mountains  to  the 
West  and  the  Atlantic  Ocean  to  the  East. 

Salary  commensurate  with  skills.  Send  resume  and  salary 
history  in  confidence  to  Denis  G.  Simon,  Manager  of  Em¬ 
ployment,  R.J.  Reynolds  Industries,  Inc.,  401  N.  Main  St., 
Winston-Salem,  NC  27102. 

An  Equal  Opportunity  Employer. 


Positions  Wanted  .  .  . 


PUBLIC  RELATIONS 


WANTED— For  public  relations  openings  in 
major  corporation  in  Northeast,  2  proven 
professional  writers.  Editorial  experience 
with  print  and  electronic  media  and  with 
booklet  production  would  be  helpful.  Jobs 
include  internal  and  financial  communica¬ 
tions  and  public  information.  Small-staff 
operation  assures  that  both  jobs  will  be 
broad-based. 

Box  3644,  Editor  &  Publisher 
An  Equal  Opportunity  Employer, 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts.  He’s 
thoroughly  versed  in  the  latest  technology. 
He  knows  how  to  design  a  system  that 
works  best  for  his  client.  And,  because  he 
knows  and  cares  about  his  clients,  he 
knows  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  this  fellow? 
He  reads  EDITOR  &  PUBLISHER!  We  speak 
his  language! 

If  you're  on  the  lookout  for  good  sales 
people,  call  E&P  Classifieds.  We'll  get  your 
message  across. 

E&P  Classifieds 

Programmed  for  Selling 


SALES 


SYNDICATE  SALES 
REPRESENTATIVE 
MIDWEST/SOUTHEAST  AREA 

A  major  newspaper  feature  syndicate  has 
an  opening  in  the  midwest  and  south¬ 
eastern  areas  for  a  top  sales  person  with 
3  years  minimum  sales  experience  selling 
nationally  syndicated  features. 

Individual  must  have  proven  sales  back¬ 
ground  working  with  newspaper  editors 
and  enjoy  daily  customer  contact,  you 
should  be  willing  to  travel  extensively  and 
be  looking  for  an  Interesting  challenge 
working  with  one  of  the  leaders  in  nation¬ 
ally  syndicated  features. 

Excellent  salary  plus  generous  commis¬ 
sions  and  bonuses.  Excellent  fringe  bene¬ 
fits. 

Send  resume  and  salary  history  to  Bruce 
Diebold,  Sales  Manager,  Los  Angeles 
Times,  P.O.  Box  34,  Los  Angeles,  CA 
90053.  An  Equal  Opportunity  Employer 
M/F. 


SALES  REPS 


REPRESENTATIVE/Distributor  sought  tor 
philatelic  line  of  prestigious  catalogs, 
handbooks  and  complete  philatelic  mate¬ 
rial.  Library  representation  preferred. 
Pamela  Humel,  StanGib  Ltd.,  601  Franklin 
Ave.,  Garden  City,  NY  (516)  746-4666. 


ADMINISTRATIVE 


CIRCULATION  or  Advertising  Manager's 
position  sought  in  Zones  3,4  or  5  by  all 
around  experienced  newspaper  man.  Many 
years  of  experience  as  Circulation,  Adver¬ 
tising  and  Branch  Manager.  Best  of  refer¬ 
ences.  Temporary  in  Canada  but  hold 
American  Visa.  Contact:  William  R.  Baw- 
den,  586  King  St..  Apt.  503,  Midland,  On¬ 
tario.  Canada  L4R  4P2.  (705)  526-8768. 

STRONG  LEADER  and  doer  with  success¬ 
ful  record  of  accomplishment  seeks  top 
position  with  opportunity  of  challenge  and 
growth  potential.  Extensive  knowledge  of 
total  operations  and  administration  gained 
in  15-  years  with  top  daily.  45,  BA  degree, 
with  lots  of  ability  and  desire  to  fill  general 
management  slot  now  or  later.  Confidence 
respected.  Box  3630,  Editor  &  Publisher. 

ADVERTISING-BUSINESS.  Took  over 
mis-managed  weekly.  Cut  cost,  increased 
sales,  organized  production,  collected  A/C. 
Weekly  or  Daily  to  manager  or  working 
interest,  BA.  Relocate.  C.  Butcher,  9802 
111th  St.  N.,  Seminole,  FL  33542.  (813) 
393-8607. 

I’M  LOOKING  FOR  A  GOOD  HOME 
55-year-old  newspaper  pro,  who  increased 
ad  volume  300°o  in  last  job.  wants  oppor¬ 
tunity  to  continue  life-long  career  as  ad 
manager,  general  manager,  etc.,  in  a 
family-like  environment  where  experience, 
success  and  dedication  are  appreciated. 
Box  3326,  Editor  &  Publisher. 

ADVERTISING 

AGGRESSIVE  young  man  (28)  with  proven 
sales  background  wants  position  with  a 
motivated  sales  force  (display  or  clas¬ 
sified).  1  year  experience  with  2  small  tab¬ 
loids.  Zone  2  preferred  but  will  consider 
others.  Box  3511,  Editor  &  Publisher. 

YOUNG,  Working  Ad  Director,  presently 
managing  staff  of  23,000  chain  owned 
daily.  Tops  in  training  and  hiring,  strong  on 
promotion  and  all  phases  of  management. 
Looking  for  working  management  position 
on  shopper  or  daily  in  midwest.  Will  furnish 
top  references  on  request.  Write  to  Box 
3531,  Editor*  Publisher. 

ARTIST 

MAJOR  METRO  CARTOONIST  wants  out  of 
big  city  rat-race.  Local  editorial  cartoons, 
tabloid  covers,  color  illustrations,  etc.  Will 
do  it  all  to  locate  in  smaller  city.  Box  3520, 
Editor  &  Publisher. 

NATIONALLY  PUBLISHED  Cartoonist/ll- 
lustrator/Designer  seeks  day-to-day  print 
challenge.  Young  and  degreed  with  proven 
experience  in  all  print  media.  Loves  dead¬ 
lines  and  doesn't  mind  pressure.  Box 
3610,  Editor  &  Publisher. 

CIRCULATION 

NEED  CIRCULATION  MANAGER?  We  have 
experienced  CM's  anxious  to  make  your 
daily  or  weekly  publications  grow.  For  in¬ 
formation,  write  Kurt  Schumann,  Person¬ 
nel  Recruiting  Division,  Consolidated  Cir¬ 
culation  Systems.  Inc.,  8801  Bass  Lake 
Rd.,  Minneapolis,  MN  55428.  All  replies 
confidential.  (iCS  recruited  managers  are 
members  of  our  “Circulation  Brain 
Trust" — people  with  ideas  who  make 
things  happen. 

CIRCULATION  MANAGER,  10  years  ex¬ 
perience.  Excellent  track  record  in  all 
areas.  Box  3616,  Editor  &  Publisher. 

PROMOTE  YOURSELF 

THRU  E&P  CLASSIFIEDS 

CIRCULATION 


ASSISTANT  MANAGER  on  70,000  AM,  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  Desires  to  relocate  as  manager 
of  small  to  medium  size  publication,  or 
staff  position  on  larger  paper.  Box  3477, 
Editor  &  Publisher. 


Do  you  want  RELIABLE  DELIVERY,  IN¬ 
NOVATIVE  PROGRAMS,  SUCCESSFUL 
PROMOTIONS.  COST  EFFICIENCY,  EF¬ 
FECTIVE  HUMAN  RELATIONS  in  your  Cir¬ 
culation  Department?  Circulator  25  years 
diverse  experience.  Presently  employed. 
Box  3518,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— presently 
employed  desires  to  make  change- 
experienced  in  all  phases  of  circulation- 
all  replies  confidential.  Resume  sent  on 
request.  Box  3509,  Editor  &  Publisher. 


ARE  YOU  SUFFERING  circulation  losses? 
Why  not  clean  house  and  re-staff  with  a 
dynamic,  promotion  minded  team,  consist¬ 
ing  of  a  Director,  Assistant,  Promotion 
Manager,  and  District  Manager.  We  are 
currently  employed  on  a  large  metropolitan 
daily  and  desire  relocation  on  a  50,000 
plus  daily  and  Sunday.  Average  age  30. 
average  years  experience  10.  We  are  a 
COMPLETE  TEAM.  Reply  in  confidence  to 
Box  3651,  Editor  &  Publisher. 


QUALIFIED,  youthful  circulation  executive 
looking  for  new  position.  Box  3646,  Editor 
&  Publisher. 


CIRCULATION  MANAGER:  started  as  dis¬ 
trict  manager  for  large  publication  now 
hold  top  position  on  small  daily.  Experi¬ 
enced  in  all  phases  including  total  market 
coverage.  Ready  for  advancement  oppor¬ 
tunity  on  medium  to  large  sized  daily  in 
Zones  1  or  2.  Box  3650,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER: 
Presently  employed  by  a  major  suburban 
weekly  group  in  highly  competitive  area. 
23  years  experience  in  all  facets  of  clas¬ 
sified  and  classified  display.  Successful 
proven  linage  gain  track  record.  Resume 
available.  Zone  2  preferred.  Box  3519, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


DISPLAY  AD  Salesman  with  weekly  and 
daily  experience,  would  like  position  with 
daily  newspaper  in  Zones  1.2,4,5.8,9.  Con¬ 
tact  L.  Grant,  P.O.  Box  311,  New  Haven, 
CT  06502  or  call  (203)  624-1550  after  6 
PM  Eastern  Time. 


PROFESSIONAL— management,  sales, 
consultant.  25  years  experience.  Florida  or 
Sunbelt  only.  Box  3606.  Editor  & 
Publisher. 


EDITORIAL 


EXPERIENCED  writer  can  furnish  feature 
articles  or  columns  on  Puerto  Rico,  includ¬ 
ing  sports.  GPO  Box  2753,  San  Juan.  PR 
00936. 


COLLEGE  SENIOR  in  Los  Angeles  wants  to 
be  copy  editor,  reporter,  news  editor  or 
paste-up  person  with  any  newspaper, 
magazine  or  wire  service  in  Southern 
California  (preferably  Los  Angeles).  3  years 
of  campus  media  experience.  Resume, 
stringbook,  references  available.  Box 
3543,  Editor  &  Publisher. 


ENERGY,  LABOR,  CAPITOL  HILL  beats 
covered  in  4-year  stint  as  Washington,  DC 
special  interest  reporter.  Reporting,  edit- 
ing.layout.  Seeks  first  newspaper  job.  Will 
relocate.  Box  3501,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPA.PER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


SEASONED  NEWSMAN  has  honed  skills 
during  14  years  with  newspapers,  a  wire 
service  and  business  magazines.  Equally 
adept  at  reporting  or  editing.  Good  under¬ 
standing  of  politics  and  economics,  with 
the  clips  to  prove  it.  Now  working  in  New  | 
York  City  area  but  want  greater  challenge  ' 
and  more  responsibility.  Open  to  interest¬ 
ing  offers.  Box  3424,  Editor  &  Publisher. 


SPORTWWRITER— 29-year-old  journalism 
grad  with  4  years  experience  on  a  metro 
daily.  VDT  trained.  Experienced  at  cover¬ 
ing  pro  golf  plus  football,  basketball  and 
baseball  on  a  college  level.  Offers  200% 
effort  and  enthusiasm.  Box  3410,  Editor  & 
Publisher. 


REPORTER.  December  J-school  graduate 
with  1  year  experience  covering  commu¬ 
nity  news  on  the  city  and  county  level 
includincluding  zoning,  seeks  permanent 
position  on  a  weekly  or  small  daily  in  Zone 
2  or  5.  Energetic  beginner  is  willing  to 
travel  and  work  any  beat  for  a  change  to 
get  started.  Box  3425,  Editor  &  Publisher. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
TotalTy-qualified  non-drinker.  Zones  4,  9. 
Bex  2070.  Editor  &  Publisher. 


CAN  WRITE.  CAN  EDIT,  CAN  TEACH.  25- 
year  veteran,  right  for  good  newsroom 
cadre.  Best  references.  Tom  Gumbrell, 
Hudson,  IL.  Phone  (309)  726-1751. 


CLIPS  prove  this  3-year  pro  on  88,000 
daily.  Has  also  run  desk.  Wants  to  relocate 
any  Zone.  Box  3454,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER  position 
wanted  on  top-rated  major  metro  in  Zones 
6.8  or  9.  First-quality  publications  only 
where  responsible,  probing  coverage  is  the 
order  of  every  day.  Presently  a  news  editor 
with  14  years  reportorial  writing  and  desk 
experience  on  240,000  PM  daily  in  Zone  2. 
Box  3475,  Editor  &  Publisher. 


VERSATILE  newswoman,  31.  with  daily 
and  major  metro  experience  as  reporter, 
suburban  editor,  copy  editor  with  slot  po¬ 
tential.  Seeking  job  in  Zone  1,  San  Fran¬ 
cisco  or  Philadelphia  areas,  preferably 
with  writing  duties.  Top  recommendations. 
Box  3474,  Editor  &  Publisher. 


FOOD  EDITOR  (Best  in  the  country  and  I 
can  prove  it)  available  Zone  3  or  4.  Box 
3478,  Editor  &  Publisher. 


EDITORIAL  CONSULTANT 
All  phases  of  news  side— editing,  report¬ 
ing,  layout.  20+  years  reporting,  editing 
prize-winning  dailies,  non-dailies.  2  API 
seminars.  Experienced  working  within 
tight  budgets.  Victor  Salvatore,  Jr.,  c/o 
McGowan,  285  Ave.  C,  New  York,  NY 
10009  (212)  475-7828. 


EDITORIAL  WRITER,  conservative,  expert 
in  Mideast  (unpopular  views),  student  of 
law,  economics,  energy,  environment.  Edit 
page  or  write  editorials.  25K.  Box  3480, 
Editor  &  Publisher. 


COMMUNITY  ORIENTED,  hardworking 
newsman  seeks  newsroom  management 
job  with  daily  or  weekly  in  Zones  1  or  2. 
Anxious  to  start  immediately.  Box  3487, 
Editor  &  Publisher. 


HEAVYWEIGHT 

Extremely  competent  deskman  seeks 
career  position  with  medium  to  large  daily. 
Experienced  as  metro  editor,  assistant  city 
and  state  editor  of  major  metro  daily. 
Strengths  include  excellent  organizational 
ability,  solid  news  judgment  and  the  ability 
to  develop  talented  reporters.  Prefer 
Zones  6,4,8  and  9.  Box  3551,  Editor  & 
Publisher. 

SPORTS  EDITOR  3Vz  years  for  Zone  1 
8,000  daily  seeks  reporting  or  desk  posi¬ 
tion  with  larger  daily  in  any  Zone.  MSJ, 
VDT  traineo.  Strong  writer,  thorough 
editor.  Box  3506,  Editor  &  Publisher. 


EDITORIAL 


I  LOOK  AT  MY  CLIPS.  I've  covered  city  halls, 
police,  courts,  consumer,  medical  hard 
I  news,  features.  Nearly  4  years  reporting 
for  45,000  daily.  Now  hunting  new  hard 
news  orfeature  beat  in  university  city.  Box 
3538,  Editor  &  Publisher. 


EDITOR,  writer,  photographer  with  prod¬ 
uction  know-how.  Versatile.  Family  man. 
Available  immediately.  Box  3547,  Editor  & 
Publisher. 


VETERAN  SPORTS  REPORTER  with  3 
years  professional  daily  experience  in  writ¬ 
ing  and  desk  work  desires  to  relocate  with 
a  metro  daily  in  any  Zone.  Box  3528,  Editor 
&  Publisher. 


WANT  SOMEONE  who  can  write  about 
farming  with  feeling  and  accuracy?  This 
farm  editor/writer  has  15  years  with  West's 
top  publications,  extension.  Have  been 
farming  for  past  5  years.  Prefer  West 
Coast,  but  will  relocate  anywhere.  James 
E.  Williams.  N  5717  Regal,  Spokane,  WA 
99207,  (509)  489-5742. 


WOMAN  SPORTSWRITER  22.  BJ,  VDT 
trained.  Experienced,  hardworking,  am¬ 
bitious  and  unique.  Interested  in  joining  a 
newspaper  staff  anywhere.  Box  3535, 
Editor  &  Publisher. 


CITY  EDITOR,  30  years  experience  in  news 
business,  seeks  new  challenge  on  smaller 
paper.  Box  3517,  Editor  &  Publisher. 


GOOD  REPORTER,  stylish  writer  with  en¬ 
thusiasm,  energy  and  2V2  years  of  experi¬ 
ence  wants  to  move  on  from  wire  service  to 
solid,  enterprising  AM  paper  in  Zones 
1,3,4.  Box  3512.  Uitor  &  Publisher. 


WHAT  A  PACKAGE! 

Intelligent,  creative,  personable  young 
journalist  and  photographer  seeks 
stimulating  work  on  medium  weekly  or 
small  daily.  Zones  1. 2,3.5.  Extensive  col¬ 
lege.  professional  editing  experiencei  fast 
learner,  hard  worker.  Strong  on  creative 
layout  (type,  heads,  design):  darkroom  and 
production.  Record  reviews  optional.  Don't 
delay:  Send  no  money  now,  write  Box 
3415,  Editor  &  Publisher.  Supply  is  lim¬ 
ited. 

SOBER,  DILIGENT.  EXPERIENCED.  Cur¬ 
rently  assistant  editor  for  trade  magazine. 
Seeking  general  assignment  work  on  daily. 
23,  mobile.  Movie  expert.  Box  36(X),  Editor 
&  Publisher. 


FORMER  EDITOR  of  Notre  Dame  Daily  and 
intern  with  Midwest  metro  daily  seeks  re¬ 
porting  position  with  daily  in  Zone  5.  Box 
3622.  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter/photog¬ 
rapher  with  copy  editing  experience  pres¬ 
ently  employed  on  small  daily  in  Zone  6, 
seeking  job  on  large  metro  daily  (Zones 
2. 3, 5, 9).  5  years  full-time,  work  includes 
covering  city/county  government,  crime, 
court  news,  politics  and  public  affairs. 
Also  write  concise  but  colorful  features. 
BA,  MA  journalism.  Box  3612,  Editor  & 
Publisher. 


ENTERTAINMENT  and  feature  writer.  Ex¬ 
cellent  interviewer.  Solid  experience  on 
major  metro  daily.  Also  work  as  business 
writer.  Clips  prove  what  I  can  do.  Box 
3625,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  ,  with  2 
years  experience,  seeks  an  editorial  posi¬ 
tion  on  medium  to  large  daily  newspaper  in 
eastern  US.  Have  covered  most  major  be¬ 
ats.  Can  handle  features,  layout,  editing 
and  darkroom  work.  Box  3618,  Editor  & 
Publisher. 


ENTHUSIASTIC,  hardworking  reporter/ 
sportswriter  will  be  May  graduate.  College 
newspaper  editor  with  4  years  newswriting 
experience,  also  can  handle  camera.  VDT 
experience.  Can  do  layout  and  write  good 
headlines.  Box  3629,  Editor  &  Publisher. 


REPORTER/EDITOR,  26,  4  years  in  news, 
misses  challenge. City  editor  now  in  public 
relations  seeks  daily  slot.  Flexible.  Person¬ 
able,  professional,  versatile  newswoman 
can  do  features,  hard  news,  layout, 
photos,  edit.  Clips,  references.  Will  move. 
Box  3609,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  general  assignment  and 
farm  reporter  with  camera,  darkroom  and 
layout  ability.  Zone  3  or  4.  Box  3605, 
Editor  &  Publisher. 


SEEKS  POSITION  IN  OHIO 
Sports  editor  with  7  years  experience 
seeks  job  with  top  Ohio  daily.  Excellent 
deskman  and  reporter  and  good  photog¬ 
rapher.  Reply  Box  3626,  Editor  & 
Publisher. 


MY  COLLEGE  DAYS  ARE  OVER!  Now  I 
need  a  job!  4  years  on  college  daily  as 
editor,  photographer,  reporter.  Also  layout 
and  production  experience.  Strong  sci¬ 
ence  background.  Box  3637,  Editor  & 
Publisher. 


HUMOR  COLUMNIST— Essays,  satire, 
paragraphs.  1st  place  state  award  winner. 
Proven  track  record.  Write  Box  3607, 
Editor  &  Publisher  for  samples  and  re¬ 
sume. 


ANGRY,  young  journeyman  reporter  tired 
of  small  newspapers  wants  challenging  job 
on  good,  large  metro  where  he  can  finally 

fet  down  to  serious  business.  Box  3619, 
ditor  &  Publisher. 


EXPERIENCED  American  reporter  seeks 
stringer  position  in  South  Africa/Rhodesia. 
Box  3635.  Editor  &  Publisher. 


SPORTS  EDITOR.  25,  of  small  daily  with 
wire,  photo.  VDT  and  design  skills  seeks 
free  agent  status.  Writer/layout  position 
sought  with  metro-sized  daily.  J-grad  with 
honors,  clips,  tearsheets,  action  pics.  Box 
3628.  Editor  &  Publisher. 


REPORTER  seeks  30M  circulation  daily  or 
bigger.  Bullish  on  beats,  features  are 
fortes.  Great  references,  5  years  experi¬ 
ence.  will  relocate.  GUY  SULLIVAN.  1360 
Third  Ave.,  Sacramento  CA  95818,  (916) 
443-8613. 


WRITER/PHOTOGRAPHER  seeks  feature 
position.  Won  first,  second  place,  Best 
Feature,  state  press  convention.  Now  as¬ 
sistant  editor,  large  weekly.  Jim  Kershner, 
Box  1675,  Cody,  WY  82414,  (307)  587- 
2231. 


COPY  DESK— rim,  slot,  wire,  news  editor. 
Heavily  experienced,  highly  skilled.  Have 
been  on  a  metro  desk  but  will  consider  any 
size  paper  with  a  reputation  for  quality. 
Any  Zone.  Have  also  been  everything  from 
reporter  to  managing  editor.  Money  less 
important  than  challenge.  Call  Bob,  (714) 
866-3019,  or  write  Box  3636,  Editor  & 
Publisher. 


EDITOR,  30,  seeks  fresh  challenge.  Ex¬ 
perienced  all  phases  newsroom,  offset 
reduction.  Converted  weekly  to  daily, 
ormer  editor  2  award-winning  dailies. 
Now  edit  52,000  weekly.  Relocate  any 
Zone.  Box  3641,  Editor  &  Publisher. 


PERSONNEL 


PERSONNEL  GENERALIST 
Ten  years  solid  newspaper  personnel  ex¬ 
perience.  17  years  total  newspaper  experi¬ 
ence.  34.  Recruitment,  benefit  manage¬ 
ment,  OSHA,  EEOC,  scale  and  grievance 
committee,  training  and  a  "people”  per¬ 
sonality.  Preference  for  Southeast  and 
Southwest.  Send  inquiries  to  Box  3608, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


MY  PHOTOS  ARE  STORIES  in  themselves. 
Photojournalist,  3  years  experience  with 
weekly  desires  position  with  growing  daily. 
Any  Zone.  Portfolio  and  clippings  avail¬ 
able.  Box  3418,  Editor  &  Publisher. 


PRESSROOM 


GOSS  METRO  head  pressman.  Proven  abil¬ 
ity  with  strong  leadership  and  experience 
in  all  pressroom  procedures.  Box  3488, 
Editor  &  Publisher. 


PRODUCTION 


PROBLEM  SOLVER  cost  conscious  and 
quality  minded.  15  years  experience,  7 
years  management  on  major  offset  daily, 
composition  thru  mail.  Strong  camera  and 
press,  b/w,  4  color.  Excellent  references. 
All  Zones  and  positions.  Box  3534,  Editor 
&  Publisher. 


PUBLIC  INFORMATION 


SEASONED  communicator,  CJS,  12  years 
as  local  newsman,  12  years  writing  and 
media  contact  for  government  on  earth 
science  and  natural  resources,  getting 
swamped  by  environmental  statement 
editing.  Seek  federal/private  PIO  where  I 
can  use  real  words  again,  any  metro  area, 
prefer  California.  P.O.  Box  3346,  Portland, 
OR  97208. 


SALES 


PERSONABLE  SELF-STARTING  individual 
wants  to  succeed  as  sales  rep.  15  years 
experience  in  trade,  b/w,  4  color.  Strong 
technical,  will  relocate.  Anxious  for 
chance.  (914)  754-8591. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  February  4, 1978 


55 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
U.S.  gov’t  absent  at  Unesco 


After  making  solemn  promises  that  our 
government  is  committed  to  the  pursuit 
of  human  rights  and  freedom  of  expres 
sion  including  a  free  press,  his  adminis¬ 
tration  seems  to  have  forgotten  it  all  and 
abandoned  the  whole  idea. 

We  are  astonished  to  learn  that  the 
U.S.  government  was  not  represented 
even  among  the  observers  at  the  recent 
Unesco  meeting  in  Bogota,  Colombia 
(E&P,  Jan.  28,  page  10).  It  was  known 
that  an  attempt  would  be  made  at  that 
meeting  to  approve  a  resolution  for  the 
creation  of  news  agencies  funded  and 
operated  by  Latin  American  govern¬ 
ments.  The  version  adopted  was  toned 
down  only  because  of  the  efforts  of  press 
representatives  from  the  free  world. 
They  had  no  help  from  our  government. 

We  blame  President  Carter's  appoin¬ 
tees  at  the  State  Department. 

Last  October,  two  officials  of  the  State 
Department  addressed  the  annual  meet¬ 
ing  of  the  Inter  American  Pi  ess  Associa¬ 
tion  in  Santo  Domingo  (E&P,  Oct.  29, 
page  40)  and  said  the  U.S.  government 
would  back  lAPA  in  its  fight  for  freedom 
of  expression.  Ambassador  Terence  A. 
Todman,  Assistant  Secretary  of  State  for 
Inter-American  affairs,  said  “the  role  of 
a  vigorous,  independent,  and  above  all 
accurate  press — both  in  our  country  and 
elsewhere  in  the  hemisphere — is  cru¬ 
cial.” 

Mark  L.  Schneider,  Deputy  Assistant 
Secretary  of  State*  for  Human  Rights, 
said,  “if  there  is  a  single  message  I  bring 
you,  it  is  that  we  are  listening.  We  share 
your  concerns.  And  we  stand  ready  to 
support  your  struggle.” 

Apparently,  that  was  that.  The  State 
Department  threw  the  press  a  nice  fat, 
juicy  bone  to  keep  it  quiet  and  then 
promptly  forgot  about  it.  It  was  well- 
known  that  a  “little  Nairobi”  would  take 
place  in  Bogota,  but  except  for  the  press 
the  U.S.  ignored  it. 

George  Beebe,  chairman  of  the  World 
Press  Freedom  Committee,  reports  that 
at  Bogota  the  greatest  applause  from  del¬ 
egates  and  observers  in  the  lO-day  meet¬ 
ing  was  for  passage  of  the  media  resolu¬ 
tion. 

“In  the  latter  group.”  he  said,  “were 
the  ambassadors  to  Colombia  from  the 
Soviet  Union,  East  Germany  and 
Czechoslovakia.  They  didn't  miss  a  min¬ 
ute  of  the  media  discussions  and  the 
adoption  proceedings.  I  sensed  they 
were  testing  the  climate  for  the  revised 
Soviet  draft  declaration  on  state  control 
of  the  media,  which  comes  up  at  Unes- 
co's  general  assembly  in  Paris  in  the  fall. 

“Some  15  non-regional  nations  had 
registered  with  their  ambassadors,  and 
they  were  seated  at  long  tables  with  signs 
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indicating  each  country.  I  was  distressed 
to  find  the  United  States  unrepresented. 

“I  inquired  of  the  embassy  and  was 
told  they  had  received  no  instructions 
from  Washington  to  attend.  In  fact,  they 
didn't  know  of  the  meeting  until  they 
read  it  in  the  Bogota  press,  they  said. 

“I  had  at  least  a  dozen  people  ask  me 
why  the  U.S.  was  absent.  You  can  be 
sure  I  am  going  to  get  an  answer  from 
Washington.” 

Beebe  says  the  “free  world  was  in¬ 
flicted  another  setback”  at  the  Unesco 
conference. 

“The  plot  is  simple.  The  media  is  ac¬ 
cused  of  providing  cultural  opportunities 
and  cultural  information  only  to  the 
affluent  and  intelligencia,  and  therefore 
the  government  should  step  in  and  make 
sure  everyone  is  culturally  adjusted. 

"As  has  been  the  case  at  Unesco  con¬ 
ferences  of  the  past  four  years,  the  ques¬ 
tion  of  the  role  of  communication  has 
dominated  the  performance. 

“The  Bogota  draft  recommendation 
was  submitted  by  Guido  Grooscoors.  the 
Venezuelan  Ambassador  to  Colombia.  It 
was  a  vicious  document  that  was  pub¬ 
licly  called  insulting  by  Rafael  Herrera,  a 
newspaper  editor-delegate  from  the 
Dominican  Republic,  and  by  James 
Canel,  general  manager  of  the  Inter 
American  Press  Association.  It  con¬ 
tained  such  phrases  as; 

“'Considering  that  (present  com¬ 
munication)  problems  stem  from  improp¬ 
er  use,  enjoyment,  control  and  manipu¬ 
lation  of  the  mass  media  and.  in  general, 
from  the  inequalities  affecting  commun¬ 
ity  access  to  the  participation  in  the  vari¬ 
ous  media  .  .  .' 

“Fortunately,  Victor  Massuh.  a  per¬ 
manent  Unesco  Ambassador  from 
Argentina  stepped  in  with  the  long  list  of 
suggested  changes  that  were  made  over 
Grooscoors'  objections.  Other  amend¬ 
ments  flowed  in.  and  two  drafts  later 
came  the  one  that  was  adopted — with 
one  lone  dissenter — Rafael  Herrera. 

“In  the  closing  moments,  he  made  the 
adoption  unanimous  when  the  confer¬ 
ence  agreed  to  insert  a  paragraph  reaf¬ 
firming  a  portion  of  the  Costa  Rica  decla¬ 
ration  which  ‘safeguards  freedom  of  the 
mass  media — and  due  respect  for  indi¬ 
vidual  rights.' 

“However,  some  of  the  most  objec¬ 
tionable  points  remain. 

“These  include  supplemental  com¬ 
munication  systems,  to  level  out  existing 
imbalances;  formulation  of  coherent  and 
integrated  national  communication  plans 
and  policies;  and  establishment  of  har¬ 
moniously  integrated  National  Com¬ 
munication  Councils,  whatever  that 
means. 


“Then  unknown  to  most  of  us,  the 
Venuzuelans  slipped  over  to  a  second 
commission  and  tried  to  insert  in  a  list  of 
principles  governing  cultural  policy,  the 
wording  ‘to  install  a  new  international 
order  of  information.' 

“After  a  two-hour  debate,  we  were 
told  the  word  'new'  was  eliminated. 

“I  doubt  that  if  we  had  had  the  entire 
World  Press  Freedom  Executive  Com¬ 
mittee  in  Bogota,  that  the  outcome 
would  have  been  different.  The  arro¬ 
gance  and  confidence  shown  by  the  Ven¬ 
ezuelan  delegation  indicated  it  had  pre¬ 
pared  well  and  there  was  no  question  as 
to  the  final  vote. 

“But  then,  what  can  you  expect  when 
the  Director  General  of  Unesco. 
Amadou-Mahtar  M'  Bow  of  Paris,  is  pres¬ 
ent  and  obviously  in  the  driver's  seat  in 
what  will  be  a  continued  assault  on  the 
media?  He  professes  neutrality,  but  his 
words  belie  this.” 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


1/25  2'1 

Alfiliated  Publications  (AMEX)  .  I8V2  17 

Blue  Chip  Stamps  (OTC)  .  le’-i  16'/? 

Combined  Communications  Cnrp.  (NYSE)  30'/e  28^)s 

Capital  Cities  Comm.  (NYSE)  .  54%  55Va 

Cowles  Comm  (NYSE)  .  16%  17% 

Dow  Jones  (NYSE)  .  31%  32V9 

Gannett  (NYSE)  .  35%  35’/4 

Gray  Comm.  (OTC)  .  lAVj  14V2 

Harte-Hanks  (NYSE)  .  33V«  32% 

Jetferson  Pilot  (NYSE)  .  28  27% 

Knight-Ridder  (NYSE)  .  35%  35% 

Lee  Enterprise  (AMEX)  .  24  24% 

Media  General  (AMEX)  .  14  13% 

Multimedia  (OTC)  .  25V2  17 

New  York  Times  (AMEX)  .  17  17% 

Post  Corp.  (Wise.)  (OTC)  .  22%  23 

Quebecor  (AMEX)  .  7V2  7V2 

Southam  Press  (CE)  .  21%  20% 

Thomson  Newspapers  (CE)  .  11%  12 

Time  Inc.  (NYSE)  .  36V2  35 

Times  Mirror  (NYSE)  .  23V4  23Vi 

Torstar(CE)  .  13  13V4 

Washington  Post  (AMEX)  .  . .  31%  31% 


SUPPLIERS 

Abitibi  (CE)  .  10%  10% 

Addressograph  Multi.  (NYSE)  .  14  14'% 

Altai  r  (OTC)  .  2''2  2% 

Berkey  Photo  (NYSE)  .  5  4'/2 

Boise  Cascade  (NYSE)  .  23  23% 

Carrier  Corp.  (NYSE)  .  14%  14% 

Compugraphic  (NYSE)  .  40'2  42'% 

CompuScan  (OTC)  .  4%  4'% 

Crown  Zellerbach  (NYSE)  .  31%  31% 

Cutler-Hammer  (NYSE)  .  32'/2  33'/4 

Digital  Equipment  (NYSE)  .  43'%  41% 

Domtar  (AMEX)  .  13'%  13'% 

Dow  Chemical  (NYSE)  .  25'%  25''2 

Dymo  (NYSE)  .  12%  12'.  2 

ECRM  (OTC)  .  2'%  2'% 

Eastman  Kodak  (NYSE)  .  46%  45% 

Eltra  (NYSE)  .  27  26% 

Georgia  Pacific  (NYSE)  .  24%  24% 

Grace.  W.R  (NYSE)  .  25'2  25'% 

Great  Lakes  Paper  (CE)  .  21%  22 

Great  No  Nekoosa  (NYSE)  .  25'/2  25 

Hams  Corp.  (NYSE)  .  41'%  41% 

Hunt  Chem.  (NYSE)  .  11’%  11 

International  Paper  (NYSE)  .  40%  39% 

Itek  Corp.  (NYSE)  .  21%  23% 

Kimberly  Clark  (NYSE)  .  42%  42'% 

LogEtronics  (OTC)  .  8  7% 

Logicon  (AMEX)  .  12'%  11% 

MacMillan,  Bloedel  (CE)  .  16%  16% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  46%  46% 

Rockwell  Int  i.  (NYSE)  .  29'2  29'% 

St  Regis  (NYSE)  .  30’%  28% 

Southwest  Forest,  Ind.  (NYSE)  .  9'%  9'% 

Sun  Chemical  (NYSE)  .  19%  19% 

Wood  Industries  (AMEX)  .  4  4'% 

White  Consolidated  (NYSE)  .  20%  20% 
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VMcomposer 
Multi%iiiiiial 
Modular  System 

One  system,  any  typesetter, 
and  the  best  price 
performance  anywhere.  ^ 


To  moke  o  profit  in  todoy's 
typesetting  morket  you 
hove  to  toke  odvontoge 
of  new  typesetting  tech¬ 
nology  without  obsoleting 
your  whole  system. The 
Voricomposer  Multi- 
Terminol  Modulor  System 
offers  more  "off-the-shelf” 
interfoces  ond  progroms 
for  o  wider  ronge  of  type¬ 
setters  ond  peripherols 
thon  onyone. 

Whotever  your  oppli- 
cotion:  commerciol,  in- 
plont,  or  newspaper, 
the  Multi -Terminal  Modular 
System  is  never  obsolete. 

It  is  eosily  expanded  by 
odding  odditionol  MTMS 


modules,  ond  o  wide 
variety  of  peripherols. 

Built-in  "dedicoted” 
back-up  and  low  cost 
moke  the  Voricomposer 
MTMS  the  most  cost 
effective  high  speed 
composing  and  editing 
package  in  the  industry. 

Costs  start  ot  under 
$13,500  and  progress  in 
capability  ond  price  os 
modules  ore  odded  to 
motch  workloads  ond 
opplicotions. 

Write  or  coll  for  full 
informotion  on  o  profit 
making  Voricomposer 
Multi-Terminol  Modulor 
System  matched  to  your 
exoct  requirements. 


CORPORATION 


Vorisystems  Corporation 

80  Skyline  Drive,  Ploinview,  N.Y  1 1803 
Aff;  Mr.  Wm.  Douer,  Vice-President,  Marketing 

Q  Send  me  more  Informotion  about  Vorisystems 
new  Multi-Terminol  Modulor  Systems. 

C]  Hove  your  representotive  coll  me.  I  need  the  informa¬ 
tion  immediately 


Company - 


80  Skyline  Drive,  Ploinview,  N.Y.  11803,  (516)  931-7200  Telex:  144613 


still  time  to  enter  your  best 
in  conservation  and  public  service 


$8500  in  prizes 
in  Meeman  Awards 
-Feb.  20  deadline 


Entries  postmarked  no  later  than  February  20,  will  be 
eligible  for  prizes  totaling  $8500  in  the  Edward  J.  Mee¬ 
man  Conservation  Awards  for  work  published  in  news¬ 
papers  in  1977. 


There  will  be  one  grand 
prize  of  $2500.  Other  prizes 
will  be  divided  into  two  cate¬ 
gories,  and  awarded  to  re¬ 
porters  on  papers  with  more 
than  100,000  circulation,  and 
to  reporters  on  papers  with 
less  than  100,000.  There  will 
be  two  prizes  in  each  cate¬ 
gory:  one  of  $2000  and 
another  of  $1000.  Overall,  a 
total  of  five  prizes  will  be 
awarded. 


EDWARD  J.  MEEMAN 


Entrants  should  list  the  circulation  category  in  which 
their  exhibit  is  submitted. 

Conservation,  for  the  purpose  of  the  Meeman  Awards, 
embraces  the  environment  and  the  forces  that  affect  it. 

For  example,  the  subject  of  an  entry  could  be  a  cam¬ 
paign  that  achieved  results  in  eliminating  eyesores  along 
a  major  thoroughfare.  It  could  include  control  of  pollu¬ 
tion,  recycling,  overpopulation.  In  broader  terms,  it 
could  be  conservation  of  soil,  forests,  vegetation,  wild 
life,  open  space  and  scenery.  News  and  feature  stories, 
editorials,  columns,  and  photographic  reports  or  essays 
are  eligible.  So  are  cartoons. 

Grand  prize  winner  in  last  year’s  Meeman  Awards, 
named  for  the  late  editor  of  the  Memphis  Press-Scimitar 
and  conservation  editor  of  Scripps-Howard  Newspapers, 
was  Tom  Turner,  The  Arizona  Daily  Star. 


Winners  in  Howard 
will  share  $8000 
-March  1  deadline 


The  Roy  W.  Howard  Public  Service  Awards,  given  for 
outstanding  public  service  by  newspapers,  TV,  and 
radio  stations,  have  a  postmark  deadline  of  March  1.  The 
awards  are  for  work  pub¬ 
lished  or  broadcast  in  1977, 
and  will  be  given  to  the  edi¬ 
tor  and  station  manager  for 
distribution  to  the  individual 
or  individuals  who  contrib¬ 
uted  most  significantly  to  the 
winning  entry. 

Two  bronze  plaques  and 
cash  grants  not  to  exceed 
$2500  will  be  awarded,  one  to 
a  newspaper  and  one  to  a  TV 
or  radio  station. 

ROY  W.  HOWARD 

Three  runnerup  prizes  of  $1000  will  also  be  awarded, 
one  to  a  newspaper,  one  to  a  TV  station,  and  one  to  a 
radio  station.  There  will  be  five  prizes  overall  totaling 
$8000. 

The  Howard  Awards  are  named  for  the  longtime  edi¬ 
tor  and  president  of  the  New  York  World-Telegram  & 
The  Sun,  and  president  of  Scripps-Howard  Newspapers 
and  United  Press.  Their  purpose  is  to  encourage  and 
reward  exemplary  public  service. 

In  the  broadcast  division,  radio  entries  should  be  sub¬ 
mitted  on  Vi"  audio  tape,  7V2  or  3%  ips  or  cassette,  and 
TV  entries  on  videotape  cassette  only.  Broadcast 
entries  will  be  returned  only  if  requested  at  the  time  of 
submission  and  accompanied  by  sufficient  postage. 

Top  winners  in  the  1976  Howard  Awards  were  the 
San  Francisco  Examiner,  newspaper  division,  and 
KMOX-TV,  St.  Louis,  broadcast  division. 


The  Meeman  Conservation  Awards  and  Howard  Public 
Service  Awards  are  sponsored  by  The  Scripps-Howard 
Foundation,  200  Park  Avenue,  New  York,  N.Y.  10017, 
where  all  entries  except  those  in  the  broadcast  division 
of  the  Howard  Awards  should  be  sent.  Address  broad¬ 
cast  entries  to  The  Scripps-Howard  Foundation,  500 
Central  Avenue,  Cincinnati,  Ohio  45202.  Newspaper 
exhibits  should  be  mounted  in  some  manner,  and  every 
entry,  newspaper  bs  well  as  broadcast,  must  be  accom¬ 
panied  by  a  nominating  letter  from  some  one  who  was 
not  involved  with  the  work.  No  entry  blank  is  required 


in  either  the  Meeman  or  Howard  competitions.  Winners 
in  these  awards,  as  well  as  other  contests  sponsored  by 
The  Scripps-Howard  Foundation,  will  be  announced  in 
April. 


Scripps-Howard 

Foundation 


f 


